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Primary membership in the Red Wing Collectors Society is $55 annually; 
associate membership is $15. There must be at least one primary member 
per household in order to have an associate membership. Members can 
pay for up to two years when renewing their membership. Contact the 
RWCS Business Of¿ce for additional details.
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news briefs

REGISTRATION IS OPEN FOR 2026 MIDWINTER
After another successful event last February, we’re excited to be back in Des Moines for the 
RWCS MidWinter event Jan. 29-31! Page 12 contains everything you need to know about the 
activities we have planned, registering for MidWinter and booking your room at the Holiday 
Inn Hotel & Suites on Merle Hay Road. Our Friday keynote speaker will be Kevin Hicks, 
the founder of Ephraim Pottery. Learn more about him on pg. 4. Kevin will be introduced by 
longtime RWCS Member Mike Robinson, who will talk about what made Red Wing’s wares 
so good. Learn more about Mike and his discussion on the next page.

The event registration form is on page 13 and online registration is open on the RWCS 
website. We’ve already e-mailed members a link for the booking page on the hotel’s website, 
but if you missed it, visit www.holidayinn.com/desmoinesia and use the group code, RWC. 

You can also call Michael Foreman at the Holiday Inn & Suites in Des Moines at 515-727-
0401 to make your room reservation at the special rate. We can’t wait to see you!

Chapter Sought to Create 2026 CrockFest 
Button
The RWCS Board of Directors is looking for a chapter to volunteer to create and sell the 
button for the 49th Annual CrockFest. This is a great fundraiser for a chapter to take on, so if 
your group could use a boost in its bank account, here’s its chance. Please contact a member 
of the RWCS Board of Directors to learn more about this opportunity. If your chapter is short 
on funds, the RWCS can provide seed money to fund the purchase of the buttons, and the 
loan can be paid back after CrockFest.

Planning Underway for 50th Anniversary of 
RWCS & CrockFest
In 2027, the RWCS will hold its 50th CrockFest Convention and the organization will also 
celebrate its 50th anniversary. What an accomplishment! Planning has already begun for this 
special celebration, so if you have any ideas to share, we’d love to hear from you. Please 

contact RWCS President Jeff Floyd.
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Peck Resigns from Overseeing 
CrockFest Show & Sale
RWCS Hall of Famer Gail Peck has decided to step down from her support role in 
overseeing the RWCS CrockFest Show & Sale. Gail and her husband, Merv, have 
served as onsite Show & Sale personnel for the past eight years, and we’re truly 
grateful for all the hard work they’ve put in. As a longtime dealer, Gail reports she 
looks forward to selling at the show for as long as she’s able, but she feels it’s time 
for someone else to take the helm and leave their mark on the Show & Sale. We’re 
in the process of ¿nding a replacement and expect to have an update in the next 
issue of the RWCS Newsletter. Thanks again for everything, Gail! 
         –RWCS President Jeff Floyd

RWCS ELECTION NOMINATIONS DUE Dec. 15
As announced in the September RWCS Newsletter, ¿ve positions on the Red Wing 
Collectors Society Board of Directors are up for election in 2026 – Vice President, 
Treasurer, Historian and both Representative at Large roles. Each position carries 
a term of four years.

Please contact RWCS Vice President Russa Robinson if you’re interested in running 

or have any questions about what each position entails. To submit your intent to 

run, e-mail your biography and headshot to vicepresident@redwingcollectors.org 
no later than 11:59 p.m. (Central) Monday, Dec. 15 so it can appear in the January 
2026 newsletter.

Secure election voting will run online from June 1 through June 30, 2026. Primary 
and Associate members are encouraged to vote; members must be in good 

standing, with an expiration date on or after June 30, 2026. New members need 
to have a paid membership by May 25, 2026 in order to vote. Voting directions 
will appear in the May 2026 newsletter, and every member with a unique e-mail 
address will receive a link to vote on Monday, June 1.

w w w. r e d w i n g c o l l e c t o r s . o r g
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Appearing courtesy of the Goodhue County Historical Society 
archives, the incredible photo on the cover shows 51 employees 
of the Red Wing Sewer Pipe Co. posing in front of the ¿rm’s 
storage yard, presumably during a lunch break around 1910. A 
close-up inspection shows the young girl standing behind them is 
holding a basket, which imaginably contained the lunch she was 
there to deliver to her father.

Sewer pipe gets overlooked by a lot of collectors because it’s 
really big, really heavy, and was made for moving stormwater 
and human waste. But it played a massive role in Red Wing’s 
clay industry, employing thousands of workers during its 80-year 
history. And although much of it has been replaced by new ¿xtures 
over the years, pieces of Red Wing sewer tile undoubtedly still sit 
in the ground beneath many of the nation’s largest cities.

In this issue, RWCS Hall of Famer Dan DePasquale gives us an 
in-depth look into the highs and lows of Red Wing’s two sewer pipe 
companies that eventually merged into one, and why it ultimately 
closed in 1972. We also feature a type of sewer pipe that is very 
popular with collectors – salesman samples and giveaways.

Our look at sewer pipe will continue in the January issue, as we’ll 
talk with one RWCS member who actually does collect the big 
stuff, and we’ll also feature a pictorial of some of the many special 
‘Lunch Hour’ pieces that workers crafted for friends and family.

About the Cover

Robinson to Lead Off MidWinter Keynote
Longtime RWCS Member Mike Robinson will provide an introduction to the 2026 RWCS MidWinter Keynote 
presentation by Ephraim Pottery by discussing “Why We Collect Red Wing” pottery from a potter’s perspective.

Mike started collecting Red Wing shortly after his wife, RWCS Vice President Russa Robinson, scored a stack of 
nested sponged bowls from a local Àea market in the early 1980s. They attended their ¿rst RWCS Convention in 1983 
and became charter members of Golden State Redwingers Chapter a few years later. While advertising stoneware 
is his personal favorite line of wares, his and Russa’s collection spans the whole spectrum of Red Wing products.

Mike’s foray into pottery started innocently, when he got the idea of creating a commemorative piece for the Golden 
State Chapter, early into its existence. Tapping into knowledge shared by fellow chapter member and close friend 
RWCS Member Frank Sheldon, Mike became so well versed in working with molds, glazes, kilns and ¿ring techniques 
that he ended up creating all but one of the Golden State’s commemoratives from 1986 to 2021. He also made 
commemoratives for as many as 10 other RWCS chapters and the North Dakota Pottery Collectors Society. 

Mike will talk about his appreciation for the technical aspect of Red Wing pottery by sharing some history of the Potteries, why they were unique and why 
their pieces can’t be reproduced today. He also plans to provide a brief demonstration of how the casting process was done.

“Everyone has their own special reason for liking Red Wing pottery,” Mike says. “Ask 100 collectors and they’ll give you 99 different reasons. But generally, 
it’s because Red Wing made quality, style, function and beauty, and it was available everywhere! They were the largest in the country for many years.”

Also a collector of Arts & Crafts styled Ephraim Pottery, Mike will then introduce the pottery’s founder, Kevin Hicks. Turn the page to learn more 
about Kevin and his rise through the pottery industry.

Mike Robinson

Copyright © Red Wing Collectors Society 2025
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The Red Wing Collectors Society is pleased to announce that Ephraim 
Pottery founder Kevin Hicks will give the keynote presentation and a live 
pottery wheel demonstration at the 2026 RWCS MidWinter event on the 
evening of Friday, Jan. 30 at the Holiday Inn & Suites Des Moines NW.

Based in Lake Mills, WI, the Arts & Crafts themed Ephraim Pottery will 
celebrate its 30th year in business in 2026. Kevin will discuss how his 
team’s focus on preserving traditional techniques and elevating the art of 
handmade ceramics is unique in a world of mass produced pottery. He 
recently toured the Pottery Museum of Red Wing and enjoyed what he saw.

“I’d been to a few (RWCS) Conventions in the past and saw a lot of 
stoneware, but didn’t get a chance to see the art pottery they made,” he 
notes. “So I really enjoyed touring the museum in Red Wing and seeing 
all the art pottery. Every pot tells a different story, and being a potter, 
the pieces speak to me in a different way than they might to a collector. 
I would have loved to be a Ày on the wall back when these pieces 
were being made. It really gets the gears turning in my head. Drawing 
inspiration from other forms of pottery excites me about the creative 
process. It makes me ask how can I stretch my skills and incorporate 
elements from historical pottery into new designs we create.”

Kevin’s ¿rst brush with the pottery industry came when he worked in the 
shipping department at Cambridge, WI-based Rowe Pottery. He was in 
college pursuing degrees in business and art at the time, and although it 
was only supposed to be a part time job, it ended up changing his trajectory.

“The ¿rst time I watched a potter at the wheel, I was amazed by how 
they were able to turn out a new batter bowl every two minutes,” he 
says. “I always had an appreciation for art, but not in clay. A switch 
Àipped in my brain at that point.”

Kevin worked in a business role for a year after graduating college, but 
found that working in a cubicle wasn’t for him, so he returned to Rowe 
Pottery, which employed around 150 people at the time. He began in 
the kiln room and worked his way up to Àoor manager, soon realizing 
there was potential to make a career out of working there. But he also 
continued to watch the potters turn pieces on the wheel, and he felt 
the desire to create pulling at him. He still lacked experience at that 
point, so he purchased his own pottery wheel and supplies and began 
practicing throwing pots at home.

Before he knew it, he had become quite skilled on the wheel – so 
much that he found he was hiring people to work at Rowe who couldn’t 
throw as well as he could. But since Rowe had a rule that prospective 
potters would only be considered if they had ¿ve years of experience 
in the industry, he didn’t meet the quali¿cations to work in that capacity. 
However, Rowe eventually bent the rules and allowed him to be a potter.

“After about a year of potting at Rowe, I became concerned that interest 
in country craft was fading,” Kevin explains. “Ultimately I wanted to 
work as a potter and develop my creativity, so I started applying for jobs 
around the country.”

Interviews took him as far as Massachusetts, and he was even 
offered a job working at the resurrected Red Wing Stoneware 
Co. But he couldn’t ¿nd an existing role where he felt a 
person could make a viable career out of being a potter.

“I was watching a lot of Antiques Roadshow on PBS at the time, and 
there was a lot of interest in Arts & Crafts pottery,” he says. “I studied 
it closely and appreciated how the movement was born out of people 
wanting to be more creative after the Industrial Revolution. I realized 
there was a strong parallel between me not wanting to work in a cubicle 
and those people not wanting to work in a factory. So although I never 
set out to start a business of my own, that’s what inspired Ephraim 
Pottery and its Arts & Crafts theme.”

Kevin started the pottery in Deer¿eld, WI with two partners in 1996, but 
eventually bought them out and continued on his own, with a laser-sharp 
focus on creating unique and exquisite high quality wares. To this day, every 
piece is handcrafted without the use of a mold, except for its popular line of 
art tiles. Before long, Ephraim gained a cult following from collectors, 
which continues to grow. In an era where a high volume of pottery is 
mass-produced overseas and sold in stores like Ikea and Pottery Barn, 
Ephraim has achieved a level of success and notoriety that few small 
current day potteries have been able to maintain. Kevin credits its 
longevity and success to the collaborative working environment enjoyed 
by his 10-person team of potters, and the vested interest they share. 

“Everyone has a hand in the creative process at Ephraim Pottery,” he 
explains. “Each of our potters spends about 30% of their time on product 
development and 70% actually making pieces. Everyone gets a base 
salary, but when we succeed, everyone shares in the pro¿ts. Not only 
does that keep us all motivated, but it also keeps everyone engaged in 
expressing their creativity. Each of us are artisans who love the process 
of making things, so that’s really important.”

Whereas employees of potteries like Red Wing had speci¿c roles in 
areas like designing, ceramic engineering and manufacturing back in 
the day, Kevin says each of his potters wears multiple hats. But since 
everyone has different strengths and specialties, they usually divide up 
the work by the different steps a piece goes through.

“In addition to having the Ephraim Pottery stamp on the bottom, every 
piece is stamped with the initials of the potters who touched the piece 
during its creation, whether they threw it on the wheel, sculpted it or 
glazed it,” he explains. “So sometimes a piece will have three different 
initials on the bottom, or sometimes the same initials will appear multiple 
times. It tells the story about every piece, and every piece is different.”

In addition to having two galleries (Lake Mills, WI and Cambria, CA), 
Ephraim Pottery generates a lot of business through its catalog and 
website. Check out ephraimpottery.com to learn more about its wares, and 
turn to pg. 12 to learn more about MidWinter 2026. You can register online 
or mail in the completed form on pg. 13. We hope to see you there!

EPHRAIM POTTERY TO PRESENT 
2026 MidWinter KEYNOTE
Story by RWCS Newsletter Editor Rick Natynski

Above, Ephraim Pottery’s Kevin Hicks & Sarah Fitzgibbon (far right) visited the Pottery 
Museum of Red Wing with RWCS Social Media Director Heather Tanaka in September.

Copyright © Red Wing Collectors Society 2025
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The early 1900s was a dicey time to be a barkeeper in Arkansas. 
Fueled by social progressives and Evangelical Protestant churches, 
the temperance movement gained traction throughout the South – long 
before U.S. Prohibition banned the manufacture, transportation and 
sale of intoxicating liquors nationwide in 1920. In fact, seven other 
states in the South were completely dry by 1910.

In 1908, every county in Arkansas banned the sale of alcohol, although 
municipalities in 17 of those counties allowed it to continue in some 
form. Saloon owners in these towns were constantly looking over their 
shoulders, worried that the temperance movement would succeed 
in passing local laws that would bring an end to their businesses. 
And, there was always an off chance that an anti-saloon activist like 
Carrie Nation might visit. Nation was arrested more than 30 times for 
marching into bars and smashing inventory and furnishings with a 
hatchet while singing about the moral evils of alcohol, earning her the 
nickname “Hatchet Granny”. Perhaps she was never invited to a party, 
and that’s what made her so angry.

Three more Arkansas counties had gone dry by 1910, so it doesn’t 
seem like it would have been a good time to open a new drinking 
establishment. But since Fort Smith, AR remained a liquor oasis 
in middle of a mostly dry region, Hardy “Bud” Betts and H.O. “Ote” 
Johnson saw an opportunity and opened a watering hole in the 100 
block of Fort Smith’s Garrison Avenue.

Founded in 1817 to keep peace with Native American tribes, Fort 
Smith was known as the original gateway to the west – a crucial hub 
for westward expansion. And Garrison Avenue was the city’s epicenter. 
By the late 1800s, it was a place where soldiers, settlers, outlaws and 
lawmen crossed paths, booming with shops, saloons and hotels. Just 
east of the Arkansas River bank, the 100 block of Garrison intersected 
with the First Street district, which the Fort Smith Historical Society 
reports was “a neighborhood well-known for bawdy houses and bad 
behavior.” In fact, prostitution was legal there and regulated from 1907 
to 1923. So if there was an ideal place to open a bar in Fort Smith, 107 
Garrison Ave. was it.

Betts & Johnson are the only merchants from Arkansas known to 
commission Red Wing to make stoneware 
bearing their name. An entry in the Red Wing 

Potteries Ledger from Oct. 27, 1911, shows 
they ordered 300 2 oz. jugs like the 

example pictured here. News about 
their saloon appeared in Fort 

Smith’s Southwest American 
newspaper on numerous 
occasions, including:

•  A Nov.1, 1911 article states that Ote Johnson was on trial for 
opening the saloon before hours, which means day drinking was 
clearly a big thing back then, too.

•  A Dec. 14 article from the same year reports a man was given 
a mind-boggling 5-year prison sentence for stealing a 2 gallon 
jug of whiskey from the saloon. The article’s author indicated the 
lengthy term was due to the color of the convicted man’s skin, and 
wondered aloud what the penalty would have been had he stolen 
a horse.

During this time, Fort Smith and other wet municipalities in Arkansas 
continued to keep prohibition from entering their city limits. The 
September 1912 National Bulletin, which was published by the National 
Wholesale Liquor Dealers Association of America, reported a “victory in 
Arkansas” when voters defeated the question of prohibition. 

However, the statewide referendum lost by only 15,000 votes, and bar 
owners faced an uphill battle locally. Elected in 1913, Fort Smith Mayor 
Henry Read supported the temperance movement. He got his way in 
August 1914, and most of the town’s saloons shuttered. It’s likely that 
Ote Johnson exited the business at this point, because it was the last 
time he was listed with Bud Betts in city directories. Betts carried on, 
however – operating a soft drink stand right across the street at 110 
Garrison.

But soda wasn’t all he was selling. An article published later that month 
shares that Betts was ¿ned $25 for running a disorderly house, and 
of¿cers reported arresting several men who claimed they became 
intoxicated from drinking Tonine, a supposedly non-alcoholic “near 
beer” that Betts served.

Then, as this headline 
from the Sept. 14, 1914 
Southwest American 
shows, Betts was found 
guilty of operating a blind 
tiger. Sadly, “blind tiger” was 
only a slang term used at 
the time for a bar disguised 
as a legitimate business. 
Because if Betts had an 
actual blind tiger roaming 
around his establishment, 
this would have been the 
most interesting story to 
ever appear in the RWCS 
Newsletter.

How was Betts caught? Well, loose lips tend to be a byproduct of 
intoxication, which can be a real problem for a person who illegally sells 
alcohol to someone who ends up getting plastered. The article states 
police were tipped off when they arrested a drunk, who told of¿cers 
he’d show them “the leak in the lid”. Pretty sure Betts never served that 
guy again. 

Story by RWCS Newsletter Editor Rick Natynski

The Betts & Johnson Saloon

Pictured at full scale, this 
pocket-sized treasure stands 
only 2 ¾” tall. An example 
with a restored handle sold for 
$1,500 when Millers Auction 
Co. sold the Dennis Yaeggi 
Collection in November 2023.

Arkansas’s Only Known Red Wing Advertising

“Betts & Johnson” continued on pg. 14.
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Digging in the Red Wing Pottery Dump for the better part of ¿ve decades 
has enabled RWCS Hall of Famer Dennis Nygaard to identify the origin 
of several undocumented Red Wing pieces. But items that were likely 
dug in the dump by someone else, before Dennis even set foot there, 
sparked one of his more recent discoveries.

Dennis presented these small Gypsy Trail-styled jugs in a non-
competitive display in the RWCS CrockFest Display Room in July. 
Marked “C.S. Taylor & Co. Davenport, Florida U.S.A.” on the bottom, 
he acquired two bisque (unglazed) examples in June of 2022, shortly 
after a local picker found them in a box of pottery at a garage sale in 
southeastern Minnesota.

“The guy I bought them from brought the box to the Cannon Falls 
Antique Mall for me to look at,” Dennis explains. “He’s aware of my dump 
digging and I’ve purchased a lot of other Red Wing pieces from him in 
the past, so he thought I might be interested.”

In addition to two intact bisque C.S. Taylor jugs (one pictured below), 
the box contained more than 20 Red Wing pottery pieces. Since many 
of them were either bisque or damaged, Dennis strongly suspected they 
were discovered in an area of the Red Wing Pottery Dump that had 
already been paved over by the time he started digging there in 1980.

Although he didn’t imagine the bisque C.S. 
Taylor jugs were Red Wing 

pieces at ¿rst, he soon began 
to wonder: “If all the other 
items in the box came from 

the dump, what are the 
odds that the jugs were 
found there, too?”

Intrigued by the 
possibility, Dennis 

started searching for 
examples online. Lo and 

behold, he started ¿nding 
them in royal blue, turquoise 

and pink Gypsy Trail colors. He also found that C.S. Taylor’s “Taylor’s 
Tropical Sweets” business operated in Davenport, FL from the early 
1930s into the 1960s, which ¿t the Gypsy Trail production timeline of 
1935 to the early 1940s.

“I don’t have the proof I normally do when I dig the shards from the 
dump myself, but I’m sure Red Wing made these,” Dennis explains. “The 
colors are a perfect match to Gypsy Trail glazes, and the style of the 
wording on the bottom is much like the text on the bottom of other Red 
Wing pieces from the era.”

RWCS Hall of Famer Terry Moe, a longtime Gypsy Trail collector and 
well-researched author on the topic, says he doesn’t recall ever seeing 
one of these jugs until viewing the display at CrockFest. But, he shares 
Dennis’ opinion on their origin.

“These jugs were obviously made in Red Wing,” he agrees. “I’d put them 
in the same category of Gypsy Trail as the Romany Pottery items that 
Red Wing made for General Mills, and the mixer bowls Red Wing made 
for the companies that made electric mixers. It was a private label thing. 
Much like the advertising stoneware bowls and pitchers that merchants 
sold in their stores as premiums, these jugs were primarily made to be 
resold by C.S. Taylor.”

One by one, Dennis found examples of the jug for sale online and 
scooped them up. But then, an anomaly. Although the shape and size 
was almost identical, one of the jugs he acquired had a different C.S. 
Taylor marking on the bottom, and its burgundy color didn’t quite match 
that of Red Wing’s Mulberry glaze. For that reason, he believes a 
another pottery made the jugs with the different bottom mark (at right).

Terry agrees, noting that in addition to the slightly different glaze hue, the 
example with the different marking has an unglazed ring on the bottom.

“In most cases, the bottom of Red Wing Gypsy Trail pieces was fully 
glazed – just like the Red Wing version of these jugs,” Terry notes. “There 
are a few examples of pieces where Red Wing didn’t glaze the bottoms, 
like the 547 slanted ball pitcher with ice lip, but it’s another factor that 
indicates a second pottery also made these jugs for C.S. Taylor.”

Red Wing’s Florida
Gypsy Trail Advertising
Story & Photos by RWCS Newsletter Editor Rick Natynski

Copyright © Red Wing Collectors Society 2025



7
Above: These C.S. Taylor jugs have a different bottom marking than the Red Wing version. Due to their 
atypical color shades and the unglazed bottom rim, they’re not believed to be Red Wing products.

w w w. r e d w i n g c o l l e c t o r s . o r g

In addition to the burgundy example Dennis 
owns, the orange and pale blue examples 
pictured at right also lack glaze on the bottom 
rim, and they don’t match Red Wing’s Gypsy 
Trail colors either. They can be found with foil 
stickers that identify the contents as 2 lbs. of 
C.S. Taylor’s “Orange Blossom Honey” – one 
of the many products the company offered.

Yet a second type of non-Red Wing C.S. 
Taylor jug in a totally different shape and a 
sea foam green glaze is also pictured online; 
its unglazed bottom is ink-stamped with the 
company’s name and location.

Whether Red Wing made the jugs in 
additional colors for C.S. Taylor remains 
unknown, as is the identity of the pottery 
that made the jugs with the different 
bottom marking. But one thing is certain. If 
you’ve ever wondered if Red Wing made 
an advertising piece for a Florida-based 
company, the answer is now a “yes”.

Taylor’s Tropical Sweets had 

Lots of Treats!
In the 1920s, Kathryn Stillman and Maude Blodgett from Delavan Lake, 
WI were snowbirds who wintered in Davenport, FL, about 30 miles 
southwest of Orlando. Enamored by the wide variety of citrus they 
found in the Sunshine State, the two developed recipes to transform the 
fruits (peels and all) into sweet delicacies. They overcame the challenge of 
removing the tartness – a secret they held close to the vest for many years.

The ladies ¿rst sold the sweets from their homes. By 1928, they became 
so popular that they retailed in local stores around Davenport. Demand 
quickly outstretched the capacity of their home kitchen, so they moved 
into a commercial space, which they called the Sun Dial Candy Shop.

They expanded again a year later, ¿nancing a factory capable of large-
scale production. The confectioners added 10 full-time employees (all 
women) to the crew in 1930, along with two delivery drivers and trucks to 
service their growing list of wholesale clients.

Business struggled a year later despite having a quality product and 
some large orders. Perhaps the deepening of the Great Depression was 
to blame. An investor acquired the company, but was soon forced to 
close the factory and sell his interest.

Meanwhile, Claude Taylor and his wife Verna had relocated to Florida 
from New York. Bored of retired life, they purchased the candy factory in 
1932. Although Claude knew nothing about candy, he knew how to run a 
business. He hired several of the women from Sun Dial Candies to work 
for him, including founders Stillman and Blodgett. Later he convinced the 
duo to sell him their proprietary secret formula.

Claude renamed the business C.S. Taylor & Co. and branded the candies as 
Taylor’s Tropical Sweets. He spent much of the next 15 years on the road, 
servicing and adding clients. Under his tenure, he expanded production, 
added new product lines, employed dozens and shipped nationwide.

Claude died in 1962, but the business didn’t miss a beat since his wife 
was already running day-to-day operations while he was on the road. As 
president, Verna expanded the catalog from the original four products to 
40, but always with a core focus on unique citrus sweets. The company 
also shipped large amounts of orange blossom honey (using those Red 
Wing jugs and others). Marinades, glazes and jellies were discovered to 
be convenient byproducts of preparing the peels for consumption.

The business was sold to the the Webb confectionary family in 1972 
and rebranded Webb’s Citrus Candy in 1976. Although they vacated the 
original building decades ago, the company still operates in Davenport 
to this day and still make candies by hand with the original recipes from 
the 1920s. In fact, copies of the original typewritten formulas are still in 
the cabinets and some of the same copper kettles, water-cooled candy 
tables, scales and other equipment are still in use from the 1930 factory.

Editor’s note: This article is an condensed version of “Webb’s Citrus Candy: 
Central Florida Favorite since 1928” by Florida history blogger Jason Byrne. Visit 
www.Àoridahistoryblog.com to read the entire article and view additional imagery.

Claude & Verna Taylor with their daughter in the 
Taylor’s Tropical Sweets showroom.

Story by Jason Byrne

Copyright © Red Wing Collectors Society 2025
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The growth of cities across the 
United States between 1892 and into 
the 1930s enhanced the need for 
city infrastructure and many different 
drainage products. The Red Wing 
sewer pipe companies ful¿lled this 
need by producing a wide variety of 
products. A sample included drain 
tile, steam and hot water pipes, Àue 
lining, chimney tops, and perforated 
pipe. In advertising how good 
Red Wing sewer pipes were, the 
company boasted that the use of its 
sewer pipes in New Orleans reduced 
malaria deaths from 156 per 100,000 
to 4 per 100,000. 

The beginning of the large-scale 
sewer pipe industry in Red Wing 
started September 28, 1891, when 
the Red Wing Sewer Pipe Company 
(RWSPCo) was formed, with Charles 
E. Sheldon as its president. The 
RWSPCo was in operation by 1892 
on West Main Street. Then, while 
retaining his role as Red Wing 
Stoneware Company president, John 
H. Rich formed a second company 
in 1892 named the J.H. Rich Sewer 
Pipe Works. RWCS Hall of Famers 
Gary & Bonnie Tefft note in their 
Red Wing Potters & Their Wares 
book that Rich devoted his attention 
to the Sewer Pipe works and “His 
brother Horace then looked after the 
stoneware business.” The North Star 
Stoneware Company also started at 
this time.

Because of the economic downturn 
in the early 1890s, and the close 
business relationship of the 
companies’ of¿cers, the two sewer 
pipe companies formed the Union 
Sewer Pipe Company for marketing 
and sales in 1896 – just like the 

three stoneware companies 

In 1918, the Minneapolis Morning Tribune declared “Manufacturers of Quality Products Have Given Red Wing World Wide 
Fame As the Home of Sanitary VitriƓed Pipe.” The superior quality of the sewer pipes produced can be attributed to excellent 
workmanship, and the engineers employed by the sewer pipe plants who developed unique equipment and products. During 
this time period, Detroit was recognized for producing cars, Bethlehem, PA for making steel, and Red Wing, MN for making 
high quality sewer pipes and related products.

Established in 1891, the Red Wing Sewer Pipe Co. was located where Old West Main Street breaks off from Hwy 61, 
which didn’t exist at the time. Today, this area is occupied by O’Reilly Auto Parts and Red Wing’s West End District. The 
sewer pipe storage yard was behind the photographer, where a Starbucks was recently built. Photo circa 1901-1910.

Established in 1891, the Red Wing Sewer Pipe Co. was located where Old West Main Street breaks off from Hwy 61, 
which didn’t exist at the time. Today, this area is occupied by O’Reilly Auto Parts and Red Wing’s West End District. The 
sewer pipe storage yard was behind the photographer, where a Starbucks was recently built. Photo circa 1901-1910.

Early on, J.H. Rich Sewer Pipe Works shared its of¿ce with the Red Wing Stoneware Co. in the small building where the 
sewer tile is stacked. This photo was taken after the J.H. Rich company’s inception in 1892 and before the stoneware factory 
was destroyed by ¿re in 1900. The building that once held the Red Wing Pottery Salesroom was eventually built in this spot.

Early on, J.H. Rich Sewer Pipe Works shared its of¿ce with the Red Wing Stoneware Co. in the small building where the 
sewer tile is stacked. This photo was taken after the J.H. Rich company’s inception in 1892 and before the stoneware factory 
was destroyed by ¿re in 1900. The building that once held the Red Wing Pottery Salesroom was eventually built in this spot.

This photo and the image below shows different views of the J.H. Rich Sewer Pipe Works, which was built on 
Featherstone Road in 1892. Only the company’s brick of¿ce building remains, located at the intersection of the 
aptly named Tile Dr. and Brick Ave. (Those roads and the of¿ce didn’t exist when these photos were captured in the 
1890s.) Now the land is occupied by numerous small businesses.

This photo and the image below shows different views of the J.H. Rich Sewer Pipe Works, which was built on 
Featherstone Road in 1892. Only the company’s brick of¿ce building remains, located at the intersection of the 
aptly named Tile Dr. and Brick Ave. (Those roads and the of¿ce didn’t exist when these photos were captured in the 
1890s.) Now the land is occupied by numerous small businesses.

Red Wing’s Sewer Pipe Industry
Story by RWCS Hall of Famer Dan DePasquale

Copyright © Red Wing Collectors Society 2025
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did at this time. The Union Sewer Pipe Company bragged that its vitri¿ed 
sewer pipes were the best product and much better than concrete sewer 
pipes. So, what is “vitri¿ed sewer pipe”? Vitri¿cation occurs when clay 
particles fuse, and any clay ¿red will vitrify to varying degrees depending 
on the quality of the clay and ¿ring temperature. The purer the clay, the 
more vitri¿cation. The shiny exterior of sewer pipes is the end product of 
vitri¿cation (the fusion of crystalline silicate compounds that are formed 
on the clay as it is heated in the kiln).

The sewer pipes made by these Red Wing companies were of high 
quality and in high demand throughout the country. Sewer pipes were 
made from a lower grade clay, which was not suitable for making food-
safe products like churns, crocks, water coolers or kitchen ware. The 
process of making sewer pipes consisted of:

1. Crushing and cleaning clay, and mixing with water until the correct 
consistency was reached.

2. Forming the clay into various sizes with a presser and allowing it to dry.
3. Firing the pipes after suf¿cient moisture was removed, and adding 

salt to the kiln to release sodium gas to mix with silicon in the pipe. 

It took about seven days for the kiln to cool. When the pipe was removed 
from the kiln, each pipe was tapped with a hammer. If it rang true, the pipe 
was good and ready to be sold.

Clay for the sewer pipe companies initially came from the Claybank, MN 
deposits. After the turn of the century, it came from the Bellechester, MN 
deposit because the Claybank supply was running out. The clay came in 
four grades, with the highest quality (very limited supply) containing very 
few impurities. The second grade had more impurities and was most 
commonly used for the everyday Red Wing and Minnesota stoneware 
products that we collect today. The third grade was used for sewer pipes 
and was typically browner in color. The fourth grade of clay was of poorer 
quality and used for Àowerpots.  

In the fall of 1901, the two sewer pipe companies of¿cially merged under 
the Red Wing Sewer Pipe Company name, with the John H. Rich plant 
labeled “Plant A” and the Red Wing Sewer Pipe plant as “Plant B” (as 
pictured on opposite page).

The demand for these products was so great that the two factories 
in Red Wing couldn’t keep up. As a result, the RWSPCo built a third 
factory in Hopkins, MN in 1908. The Hopkins plant was initially named 
Minneapolis Sewer Pipe Works, and was referred to locally as “Plant 
C”. But, the name was changed to the RWSPCo around 1915. The 
addition of this plant obviously increased production to help keep up 
with increasing demand. Above left, letterhead dated May 6, 1918 from 
Red Wing Sewer Pipe Co. (E.S. Hoyt, president) indicated the factories 
at Red Wing and Hopkins manufactured “Vitri¿ed Salt Glazed Pipe” 
and had a capital of $1 million. Furthermore, the letterhead noted the 
capacity of all the plants was 4,500 carloads per annum.

After the turn of the century, the sewer pipe companies knew the Claybank 
deposits were almost played-out and searched for new deposits. 
Fortunately new sewer pipe clay deposits were discovered at Bellechester 
in 1902, and in 1908 another clay¿eld was found east of Bellechester. A 
spur railroad track was built, and by 1910 began hauling clay to the three 
plants. There were no railroad turntables at Claybank and Bellechester, so 
the railroad engine backed up 25 miles to Red Wing. In Red Wing, some 

“Sewer Pipe Industry” continued on pg. 10.

Shown in this 1914 photo, the Red Wing Sewer Pipe Co. built the Minneapolis 
Sewer Pipe Works factory in Hopkins, MN in 1908. Referred to as “Plant C” in 
Red Wing, it was changed to the Red Wing Sewer Pipe Co. name around 1915.

Shown in this 1914 photo, the Red Wing Sewer Pipe Co. built the Minneapolis 
Sewer Pipe Works factory in Hopkins, MN in 1908. Referred to as “Plant C” in 
Red Wing, it was changed to the Red Wing Sewer Pipe Co. name around 1915.

Workers load sewer pipe into boxcars near the West Main St. location of the 
Red Wing Sewer Pipe Co. factory, circa 1900. Photo courtesy of the Goodhue 
County Historical Society.

Workers load sewer pipe into boxcars near the West Main St. location of the 
Red Wing Sewer Pipe Co. factory, circa 1900. Photo courtesy of the Goodhue 
County Historical Society.
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cars were left in the railroad yard to unload clay for factories A & B, while the 
train reversed engines and took the remaining cars to St. Paul and transferred 
there to factory C in Hopkins. The sewer pipe companies seldom kept the 
Bellechester clay pits open in late winter since its plants in Red Wing and 
Hopkins had three months’ worth of clay in its clay sheds.

Fires were a “common” occurrence. Factory B on Main Street burned in 
1913 and was rebuilt. In November 1922, Factory A of the Sewer Pipe Works 
(formerly the John H. Rich plant) was destroyed by ¿re, entailing a loss of 
$125,000. It was immediately rebuilt. 

By 1924, the clay pits in Bellechester were depleted of clay suitable for 
sewer pipes and the new Claybank pit at Goodhue could not supply the clay 
needed by the Red Wing Sewer Pipe Company. With the loss of suitable clay 
to sustain the three plants, the Hopkins plant was closed at a considerable 
loss; which caused ¿nancial problems for years to come. Attempts to sell the 
property were not successful and it remained vacant for many years. An audit 
(conducted in 1932) of ¿nances for the year 1924 noted a number of losses 
with the following being the largest. A dollar in 1924 was the equivalent of 
nearly $19 today, so these ¿gures were signi¿cant for the time.
	 Income tax and bad accounts		 $11,367.67
	 Loss on Belle Chester		  $16,525.03
	 Operational Loss			   $19,020.23

The “Great Depression” only added to the ¿nancial problems of the RWSPCo, 
as prices for sewer pipes had to be reduced and current inventory values 
were decreased. The audit further indicated the following:

	 Loss for 6 months ending 6/30/1932	 $56,431.30
	D epreciation of inventories		  $208,682.36
	 Reserve for doubtful trade accounts	 $25,297.15

E. S. Hoyt summarized the conditions in 1941 in a letter to stockholders. He 
noted some of the issues being faced by the Red Wing Sewer Pipe Company:

“Operating conditions during the year were not of the best due to the fact that 
we again have been obliged to make an undue proportion of small pipe, which 
adds to our costs; and again we have had more or less trouble on account 
of inferior clay, increasing our loss in both drying and burning. We believe, 
however, for the time being at least, that we have solved our clay problems 
as we have opened a new pit on a farm located on Highway No. 6, nine miles 
from Red Wing.”

By 1941, Plant A was still operating at full capacity while Plant B only operated 
for eight and a half months. However, sales increased almost 9% over 1940. 
World War II brought about further issues with more government regulations 
and a price ceiling on all products produced. Stoneware plants across the 
country faced manpower shortages and product shipping issues. Thus, the 
RWSPCo had a huge backlog of orders it could not ¿ll. In 1945, improvements 
in Plant A were made as needed and a decision was made to discontinue 
Plant B in the near future, and ¿nally, the Hopkins property was sold.

Most of the clay gave out by 1961 so the RWSPCo examined and used other 
sources for a number of years; those sources remain unidenti¿ed. When the 
Claybank deposit was exhausted in 1972, the company decided to close.

Author’s note: This article required extensive research, so I would like to 
thank RWCS Hall of Famer Gary Tefft and RWCS Members Bruce & Carmen 

Selfridge for contributing research material.

“Sewer Pipe Industry” continued from page 9.

Above: A few of the different signatures that were stamped into Red Wing
sewer pipe pieces. It’s a wonder these pieces were stamped at all, considering 
they were on their way to being buried in the ground. The example at the top 
is very similar to the Minnesota Stoneware split oval stamp seen on salt glaze 
wares. The stamp directly above was used after the companies merged; 
another version includes the “S.P.Co.” initials; like a salesman sample on pg. 11. 
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Sewer Pipe Salesman Samples & Giveaways

One of the “biggest” reasons that most collectors don’t Àock to Red Wing sewer pipes is their massive size. Unless you’re built like a truck and have 
endless square footage, they aren’t the most practical things to collect. But these pint-size miniature versions are a whole different ballgame. Many of 
these pieces can ¿t in your pocket, so they occupy minimal shelf space and are easy to transport, making them quite desirable. 

Red Wing’s sewer pipe companies generally made these items for two reasons. Based on the scarcity of the more unique examples, some were only 
intended to be salesman samples. The easier to ¿nd, but still fairly limited crock-shaped pieces likely served a dual purpose, as they were sample 
items that were probably given away to customers when company representatives went on sales calls and relegated for use as paperweights. The 
most common dark Albany slip examples weren’t made from sewer pipe clay and likely served a more functional purpose as a pen holder, as they’re 
often found with a lid that had a hole in the center (see the dark brown example in the group photo at lower right). Thanks to RWCS members Trevor 
Reiten, Mark Cellotti, Sheldon Bohnhoff and Doug Perkins for allowing these pieces to be photographed for publication.

Story & Photos by RWCS Newsletter Editor Rick Natynski

Submitted photo

Submitted photo

Submitted photo

Front & back views of a Union Sewer Pipe Co. 
salesman sample. Shown with a quarter for scale, 
company literature describes it as a vent trap.

Each of the crock-shaped 
sewer pipe giveaways at left 
stand around 3” tall, but the 
scarce Union Sewer Pipe Co. 
version above measures about 	
	              4½” tall.

At left, the 
stamp on the 
reverse side of 
the desirable 
Red Wing 
Sewer Pipe 
Co. sample 
stacked below.

Pictured above and below, this rare two-piece Red Wing 
salesman sample shows how interlocking sewer tiles ¿t.

The photos above 
show the side pro¿le 
and above view of 
a sewer pipe septic 
system, as described 
in Red Wing Sewer 
Pipe Corp. company 
literature.

At left: Two 
unsigned salesman 
samples pictured 
with a crock-
shaped sample 
for perspective. 
Below left: Three 
hard-to-¿nd John 
Rich Sewer Pipe 
Works salesman 
samples.

The seven Red Wing Sewer Pipe sample giveaways 
pictured here have different degrees of rarity. 
The dark brown examples are the easiest to ¿nd.
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The 2026 RWCS MidWinter event is returning to the Holiday Inn & Suites on 
Merle Hay Road in Des Moines, and everyone is invited! The of¿cial dates 
are Thursday, Jan. 29 – Saturday, Jan. 31, but room sales will begin earlier 
in the week. (Sellers, contact MidWinter Co-Chair Chris Tincher by Jan. 5 
to have your name and room number included in the event program.)

Like last year, the RWCS will hold the MidWinter Show & Sale in the hotel’s 
lower level Minnesota Conference room from 3-5 p.m. on Thursday. It’s 
limited to about a dozen dealers who will have fresh inventory that won’t be 
offered earlier in the week. Tables are already accounted for, but contact 
Co-Chairs Chris Tincher or Doug Perkins to be added to a wait list. After 
the show, attendees can move across the hall, where the RWCS Iowa 
Chapter & Friends will hold its popular Wine & Cheese Welcome Party.

RWCS Education Manager Aarika Floyd has assembled a well-rounded 
slate of Friday educational opportunities, including a presentation about the 
stamps and ovals used on Red Wing stoneware and a ¿eld trip to West End 
salvage. A panel will also present a new design workshop titled “Sustainable 

Decorating Using Vintage Designs in a Contemporary World”.
For the Friday night keynote, we’re excited to welcome Kevin Hicks of 
Ephraim Pottery. Kevin founded the Lake Mills, WI-based Arts & Crafts 
pottery in 1996 and he’ll discuss how his team’s focus on preserving 
traditional techniques and elevating the art of handmade ceramics is unique 
in a world of mass produced pottery. But before Ephraim Pottery takes the 
stage, longtime RWCS Member Mike Robinson will lead off the evening 
by discussing what makes Red Wing pottery so special from a potter’s 
prospective, and highlighting Red Wing’s techniques and the materials 
that set them apart. Attendees will enjoy a generous spread of food and 
cash bar afterwards, along with a live pottery wheel demonstration.

We’ll close out the event on Saturday with the RWCS MidWinter Auction 
called by Harry Lahr Auctions. Registered members pay no buyers 
premium, and get to enter the preview earlier than the general public, 
which pay a 20% buyers premium. 
–Doug Perkins & Chris Tincher, MidWinter Co-Chairs & RWCS Reps at Large

Lodging*

Location: Holiday Inn Hotel & Suites, 4800 Merle Hay Road, 
Des Moines, IA 50322. Phone: 515-278-4755.

For reservations: For the best service, call Michael Foreman 
at the Holiday Inn at 515-727-0401 and indicate you are an RWCS 
MidWinter attendee. He’ll ensure you are booked at the group rate. If 
you’re a room seller, request a lower Àoor. If you’d rather book online, 
visit www.holidayinn.com/desmoinesia and enter RWC for the group 
code. Don’t call the hotel’s toll-free number.

Deadline: Jan. 9, 2026 for the RWCS room block discount

Types of Rooms:

Standard: 2 queen beds ($109) or 1 king bed ($109) + 12% tax

Junior or Extended Stay Suite: king bed and sleeper sofa 
at $149 per night + 12% tax (About 1½ rooms with large bedroom and 
small living room)

FAMILY KING Suite: king & sleeper sofa at $169 per night + 12% tax 
(About 1½ rooms with small bedroom and large living room)

Family double queen Suite: 2 queen beds and 
sleeper sofa at $189 + 12% tax (The size of two rooms)
*Rates include two vouchers for Bennigan’s breakfast buffet.

HOTEL RESERVATIONs     EVENT Pre-registration  
Jan. 9 to book at group discount        Jan. 13 (mail) & Jan. 20 (online)   

Deadlines

SCHEDULE   (Times subject to change)

Thursday, JAN. 29: (ROOM SALES ALL DAY)
    • RWCS Board Meeting (8-10 a.m.)        
    • RWCS Show & Sale (3-5 p.m.)
    • Iowa Chapter & Friends Welcome Party (5-6:30 p.m.)

Friday, JAN. 30: Education Day: (ROOM SALES ALL DAY)
    • Vignettes of Vintage Design using Red Wing Pottery (Hotel Lobby)    
    • Ovals & Stamps on the Stoneware of Red Wing by RWCS 
      members Randy Parpart & Tom Dvorscek (9-10 a.m.)
    • Field Trip to West End Salvage featuring Don Short (10:15 a.m.)
    • Design Workshop: Sustainable Decorating Using Vintage Designs                                  
      in a Contemporary World (2:30-4:30 p.m.)
    • Keynote: Ephraim Pottery & RWCS Member Mike Robinson (5-6:30 p.m.)
    • Happy Hour featuring appetizers, cash bar and live pottery wheel
      demo by Ephraim Pottery (6:30-9 p.m.)

Saturday, JAN. 31: (ROOM SALES ALL DAY)
    • Auction hosted by Harry Lahr Auctions and the RWCS (10 a.m.)
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MidWinter Weekend
PRE-REGISTRATION FORM
Des Moines, Iowa • Jan 29 - 31, 2026

$ ___________

$ ___________

$ ___________

DEADLINES:
MAIL REGISTRATION: Jan 13, 2026

Online Registration: Jan 20, 2026

 	 SAVE TIME  –  ORDER ONLINE!	      RedWingCollectors.org

SAVE $10 PER ATTENDEE BY REGISTERING BEFORE DEADLINES – ONSITE REGISTRATION IS $50

Name #1: ____________________________________________________________  Member # _______________

Address: ______________________________________________________________________________________

____ Check here if contact info has changed.	 Phone:  ______________________________________________

Email address: _________________________________________

Registration ( #1)	 Adult = $40    Child = $0 (under 16)		 				    $________________
					     Child Date of Birth (Month/Year) _____________		

RWCS Membership:		 Primary= $55 for 1 year or $110 for 2 years				    $________________

				    Associate= $15 for 1 year or $30 for 2 years				   $________________		

							               				    TOTAL #1	 $________________

WAYS TO REGISTER:

SAVE TIME BY 

REGISTERING ONLINE

REDWINGCOLLECTORS.ORG

OR

MAIL THIS REGISTRATION TO:         
         RWCS
         PO BOX 50
         RED WING, MN 55066

  or phone 651.388.4004

 RED WING COLLECTORS SOCIETY DONATION (NON TAX DEDUCTIBLE)	 

 POTTERY MUSEUM OF RED WING DONATION (TAX DEDUCTIBLE) 

  NO CREDIT CARD FEES    GRAND TOTAL INCLUDING TOP SECTION

PAYMENT TYPE:	 ______CREDIT CARD	  ______	CHECK/CASH

NAME ON CARD:________________________________________________ EXP DATE:__________	

CARD #:_______________________________________________________ CVV# ______________

SIGNATURE: __________________________________________________________________________	

Name #2: ____________________________________________________________  Member # _______________

Address: ______________________________________________________________________________________

____ Check here if contact info has changed.	 Phone:  ______________________________________________

Email address: _________________________________________

Registration ( #2)	 Adult = $40    Child = $0 (under 16)		 				    $________________
					     Child Date of Birth (Month/Year) _____________		

RWCS Membership:		 Primary= $55 for 1 year or $110 for 2 years				    $________________

				    Associate= $15 for 1 year or $30 for 2 years				   $________________		

							               				    TOTAL #2	 $________________

Name #3: ____________________________________________________________  Member # _______________

Address: ______________________________________________________________________________________

____ Check here if contact info has changed.	 Phone:  ______________________________________________

Email address: _________________________________________

Registration ( #3)	 Adult = $40    Child = $0 (under 16)		 				    $________________
					     Child Date of Birth (Month/Year) _____________		

RWCS Membership:		 Primary= $55 for 1 year or $110 for 2 years				    $________________

				    Associate= $15 for 1 year or $30 for 2 years				   $________________		

							               				    TOTAL #3	 $________________
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C L A S S I F I E D SA D  R A T E S

Classi¿ed ads are 20¢ / word for members and 
30¢ / word for non-members; $4 min charge. 
Accepted on a ¿rst-come, ¿rst-served basis. In 
addition to appearing in the newsletter, classi¿eds 
and display ads are posted on the RWCS website.

DISPLAY ADS

Display Ad Size		          Ad Rate
Full page 			          $500
1/2 page (horizontal or vertical)       275
1/4 page 			          150
1/8 page			           85
Display ads purchased by non-members cost an additional 15%.

Display Ad Dimensions

Full Page 		          8 x 10.5
1/2 page (horizontal or vertical)       8 x 5.25
1/4 page 			          4 x 5.25
1/8 page 			          4 x 2.125
Ads must be supplied electronically as an EPS or 
PDF ¿le. There is an additional 10 percent fee for 
design and makeup if needed ($10 minimum).
DEADLINES

Issue      	      Ads           Editorial     Mail Date
January         Nov. 25	     Nov. 15	     Jan. 6 
March            Feb. 10	     Feb. 1	      March 15
May               April 10       April 1        May 15
September    Aug. 1	      July 25      Sept. 1
November	    Oct. 1	      Sept. 25    Nov. 1
E-mail your ad to newsletter@redwingcollectors.org. 
Make your check payable to “RWCS” and mail to: 
Rick Natynski, P.O. Box 198, Pewaukee, WI 53072. 

RED WING FOR SALE

Modern 2 gallon Red Wing Stoneware hand-
turned Ice Water cooler with lid and metal 
stand. E-mail tootslaco@aol.com for photos.

RED WING WANTED

WANTED: Advertising stoneware from 
Washington, Idaho, Oregon, Montana, 
Nevada, and Utah. WILL PAY TOP DOLLAR 
FOR RED WING pieces from Wyoming. 
Always looking for other rare and unique 
items. Contact Trevor at 541-480-3016 or 
tstephe4@gmail.com. 3/27 

WANTED: Looking to buy all shapes, sizes, 
and colors of Michigan advertising. Also 
looking to purchase odd ball 3 gal salt glazed 
or zinc crocks. Call or text Eric at 906-282-
1180 or e-mail edeyaert@mtu.edu. 11/25 

WANTED: Seeking quality jugs & crocks with 
North Dakota advertising. Butter crocks & 
churns, too. The more rare the better! Will pay 
top $$ for the right pieces. Contact 701-270-
0242 or beehive@polarcomm.com. 9/26

WANTED: I’m looking to buy collections of 
Red Wing stoneware. Zinc or salt glaze - no 
collection is too big or too small. I will travel 
to you. Please text photos to 715-520-0888 or 
e-mail to prockscrocks@gmail.com. 11/25 

WANTED: I’m a life long Montanan working 
hard to improve my collection of Montana, 
Idaho and Wyoming stoneware. If you happen 
to have, or know somebody that has an 
example, PLEASE let me know and let’s talk! 
I promise you won’t regret it! E-mail me at 
sawtooth5150@gmail.com, call or text 406-
788-7851, or drop a note to Skyland Rider on 
Messenger. Thank you! 11/26 

WANTED: Red Wing or Minn. Stoneware 
animals; salt glaze lids with button tops (2 
gal - 30 gal); salt glaze and Albany pieces 
attributed to North Star Stoneware Company; 
Please send photos to quirkdr@gmail.com or 
text 715-716-8009. 11/25

WANTED: Adv. stoneware from Omaha and 
Lincoln, NE and hand-turned Red Wing mini 
jugs – Albany slip, two-toned, zinc glaze 
and bisque. Still looking for mini & salesman 
sample Àower pots in any colors, too. Contact 
cobe142@cox.net or 402-598-1315. 

WANTED: Red Wing bean pot with Westby, 
WI advertising, RW salt glaze salesman 
sample crocks, and mint #687 blue/green 
Chromoline vase. Contact Rick at 414-416-
WING or newsletter@redwingcollectors.org.

Police raided the establishment later that evening and found 15 cases of whiskey and 
a barrel of beer in the storeroom. Betts was ¿ned $250 and given 15 days in jail. Other 
Fort Smith bar owners who continued their business illegally were also raided and given 
similar treatment. Police Chief Martine Theurer said he “begged and warned” them to 
not break the new prohibition laws and gave them leeway early on when selling “near 
beer” products. But ultimately, he said his hands were tied and he would enforce the law 
despite his personal views.

Betts was convicted and ¿ned for violating liquor laws at least one more time before 
the Jan, 12, 1915 issue of the Southwest American reported that County Judge Ezra 
Hester disagreed with the legality of the local ordinance. He granted liquor licenses for 
Betts’ saloon and 29 other applicants. Fort Smith was wet once again, and but only until 
a judge from a higher court overruled him, ordering that all liquor sales were to cease 
on Aug. 1, 1915. With that, Fort Smith went dry and of¿cially stayed that way until U.S. 
Prohibition was repealed in 1933.

It’s unclear how long Betts stayed in business after that, but an announcement in the June 
29, 1916 Southwest American reported a barbershop opened in the storefront that formerly 
housed the saloon. Incidentally, Arkansas continues to have the most dry counties of any 
U.S. state, with approximately 30 still banning the sale of alcoholic beverages.

Editor’s note: Thanks to Grace Devero, Curations Assistant at the Fort Smith Museum 
of History, and Shelley Blanton, Pebley Center Archivist at the University of 
Arkansas-Fort Smith’s Boreham Library for their help in providing research 
materials for this article.

“Betts & Johnson” continued from page 5.

These images offer west-facing views of where the Betts & 
Johnson Saloon was located. The photo above was taken about 
20 years before the saloon opened. If the building existed at this 
point, it would have been on the right, outside the frame. The 
image below shows the Garrison Avenue Free Bridge when it 
was built 1922, connecting Arkansas and Oklahoma across the 
Arkansas River. Ten years earlier, the Betts & Johnson Saloon 
occupied one of three buildings neighboring the Fenolio Hotel to 
the west. The red brick building is present in both images. 

Photo circa 1890s,  
courtesy of the Fort 
Smith Public Library.
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RECENT PRICES REALIZED

North Dakota Advertising Crock Hammers 
Down for $23,000
On a Saturday back in August, many RWCS members weren’t aware that a coveted piece of stoneware 
was being auctioned off in Edmore, ND. But most of the top North Dakota advertising stoneware collectors 
were there, and they were in for a show when the 15 gallon “Aslakson & Peterson General Merchandise” 
crock with 6” wing pictured at right crossed the block. 

Damage on the front didn’t seem to impact the price, as it sold for a whopping $23,000 high bid. It’s reported 
that one of the runner-up bidders wasn’t even a stoneware collector, but bid because he lives in Edmore 
and wanted to keep the piece in town. Although he wasn’t successful, at least it didn’t leave the state.

An entry on pg. 253 of the Red Wing Potteries Ledger shows the Edmore merchants ordered a total of 339 
pieces stamped with their name from the Red Wing Stoneware Co. on Dec. 16, 1912. Ranging as small as 
5 lb. butter jars and as large as 40 gallon crocks, only six 15 gallon crocks were included in that order. However, only a few pieces are known to exist 
today, including a 5 lb. butter, this 15 gallon crock and a 5 gallon shoulder jug that late RWCS Hall of Famer Steve Showers once pulled from the Red 
Wing Pottery Dump. To learn more about the store and the jug Steve discovered, check out the article on pg. 6 of the June 2011 RWCS Newsletter.

NOW IS A GOOD TIME TO cash in on Advertising 
from Casper, WYoming
Advertising jugs from the Wild West continue to bring very strong prices – especially from the state of Wyoming. 
Back in August, a Casper, WY couple’s antique collection was sold via online auction. The ¿ve Casper 
advertising jugs pictured here were included, and the two uber desirable ½ gallon Red Wing jugs from “The Inn” 
and “Bert’s Place” brought premium prices. Several longtime collectors have noted that they’ve never seen an 
example of either jug before. Although the other three pieces weren’t made by Red Wing, they too did well.

Only the Bert’s Place jug appears in the Red Wing Potteries Ledger; a total of 500 jugs were ordered back on 
Oct. 22, 1912. Half gallon jugs made up half the order, and the other half consisted of 1 gallon jugs. As the 
photo at right shows shows, it’s one of only two stamps that 
actually appear within the pages of the Ledger! The high bids 
listed below include a 15% buyers premium. Not pictured, 
a severely cracked Red Wing spongeware panel bowl with 
“North Casper Grocery” advertising went for $350.75.

$2,127.50$2,846.25

$6,497.50$7,475

FOLLOW US ON FACEBOOK

“HEARTLAND STONEWARE”

COMING SOON

$2,443.75
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POTTERY Museum OF RED WING NEWS

Story & Photos by Diane Hallstrom, RWCS Foundation Board Member & 
RWCS Hall of Famer

Fall is such a wonderful time that always excites us for upcoming holidays like 
Thanksgiving and Christmas. It’s the perfect time to cherish the special moments we’ve 
shared with both longtime friends and new acquaintances. Once again, your museum 
has been buzzing with energy and activity this year! Here are some exciting updates we’d 
love to share with you.

Boat Tours, More Tours & More Visitors

So far this year, your museum has hosted 14 delightful riverboat visits, during which 
guests from the throughout the country and around the world explored exhibits, delved 
into the rich history and marveled at fascinating artifacts. The museum also warmly 
welcomed bus and group tours, with many visitors expressing their joy and appreciation 
for the Pottery Museum Experience. Besides the regular scheduled tours, your museum 
is open six days a week, and visitors often love sharing their positive experiences with 
Nancy Featherstone, your friendly museum manager. One visitor, Mr. Gerard Feucht, 
joyfully shared: “I was born and raised on a dairy farm in Wisconsin. One of thirteen 
children, we did a lot of canning and preserving using Red Wing stoneware. I recently 
passed through Red Wing and decided to visit the Pottery Museum. I expected a simple 
museum showing how pottery was made, WRONG! This is a must-see for all ages. I was 
amazed to see everything manufactured by Red Wing and found it very educational.” 
Thanks to all the wonderful guests who have visited your museum; more than 8,000 
visitors have enjoyed it from August through September. 

The Historic Tunnel Kiln

As you may have heard, your Pottery Museum now proudly owns the historic tunnel 
kiln pictured at right. We’ve spent the past two years preserving this remarkable piece 
of history. Thanks to your generous donations from a few years ago, we were able to 
fund a laser scan of the kiln, which provided invaluable insights into its structure and 
stability. After completing this scan, we con¿dently applied for our ¿rst grant, enabling us 
to produce a detailed condition assessment and recommendations report for Minnesota’s 
State Historic Preservation Of¿ce. Building on this progress, we recently submitted another 
grant application to support the development of construction documents, gathering bids 
and overseeing the construction process. We hope to hear by the end of 2025 whether 
this grant will be approved so we can continue our preservation efforts. Though the 
process is slow, we believe it will be truly rewarding – something that the Pottery Museum 
of Red Wing, the members of the RWCS, our donors, the Red Wing community and the 
State of Minnesota as a whole will all be proud of.

Generous Donations Always Appreciated!

We truly appreciate all the generous donations you’ve made. The gift store has been 
lively and vibrant, helping us raise vital funds. Because everything in the gift store is 
donated, every penny from sales goes straight to supporting your museum. We are really 
proud to have our own building, which is a big achievement! However, keeping it in great 
shape means a lot of work, and we’re grateful for our wonderful partnership with the Red 
Wing Area Seniors (Pier 55). Together, we ensure that all our essential monthly projects 
– such as maintaining the heating and cooling systems, ¿re sprinklers, plumbing, mowing 
and snow clearing – are taken care of. This winter, we’re excited to collaborate with 
the Red Wing Area Seniors on grant applications. These grants will help us replace the 
blacktop and add new sidewalks outside our building. We’re hopeful that these grants will 
be approved, allowing us to kick off these projects in the spring. We’re keeping our ¿ngers 
crossed for positive news!

Finally, Nov. 20, 2025, is GIVE TO THE MAX DAY, and your Pottery Museum of Red Wing 
needs YOU! It’s our most signi¿cant fundraiser of the year, and we genuinely appreciate 
any donation you can make. Thank YOU in advance.
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