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RWCS CONTACTS

BUSINESS OFFICE

PO Box 50 * 240 Harrison St. « Unit #3

Red Wing, MN 55066-0050 » www.redwingcollectors.org
651-388-4004 (call or text)
membership@redwingcollectors.org

NEWSLETTER

EDITOR: RICK NATYNSKI

PO Box 198 ¢ Pewaukee, WI 53072

414-416-WING (9464) « newsletter@redwingcollectors.org

BOARD OF DIRECTORS
PRESIDENT: PAUL WICHERT

W247S7000 Sugar Maple Dr. « Waukesha, W1 53189
414-731-0218 « president@redwingcollectors.org

VICE PRESIDENT: RUSSA ROBINSON
1970 Bowman Rd. * Stockton, CA 95206
209-463-5179 + vicepresident@redwingcollectors.org

SECRETARY: ANGELA SHEFVELAND
905 Hawthorn St. « Red Wing, MN 55066
816-456-2524 + secretary@redwingcollectors.org

TREASURER: DAN BECK
W13807 River Dr. ¢ Ettrick, WI 54627
507-398-6358 * treasurer@redwingcollectors.org

HISTORIAN: NANCY LAMBERT
17 Newcastle Lane ¢ Bella Vista, AR 72714
785-691-7213 + historian@redwingcollectors.org

REPRESENTATIVE AT LARGE: DIANA BAILEY
732 Victoria Way « Derry, PA 15627
414-303-2691 ¢ repatlargewest@redwingcollectors.org

REPRESENTATIVE AT LARGE: RICHARD NATYNSKI
N50 W25078 William Dr. « Pewaukee, WI 53072
608-617-7424 « repatlargeeast@redwingcollectors.org

AUCTION MANAGER: DAVE HUISMAN
5420 E. Jahant Rd. * Galt, CA 95632
916-996-3584 « auction@redwingcollectors.org

COMMEMORATIVE MANAGER: BOB MORAWSKI
2130 S. Ridgeway Dr. « New Berlin, WI 53146
262-853-8269 + commemorative@redwingcollectors.org

INTERIM EDUCATION MANAGER: LARRY BIRKS
22607 Bailey St. « Peculiar, MO 64078
816-898-9260  education@redwingcollectors.org

EVENT SUPPORT PERSONNEL
PRE-REGISTRATION: HEIDI HAHLEN
608-712-9335 « hshahlen@tds.com

SHOW & SALE: GAIL & MERV PECK
402-721-5721 + gpeck1@neb.rr.com

DISPLAY ROOM: VACANT
display@redwingcollectors.org

KIDSVIEW & YOUNG COLLECTORS: VACANT
kidsview@redwingcollectors.org

FROM THE EDITOR

As you'll read in RWCS Vice President Russa Robinson’s report on page 4, my contract
has been extended, and | will continue serving as editor of the RWCS Newsletter for
another 3 years. | hope you're as excited about this as | am, as I've had a blast creating
your newsletter for the past 15 years.

Back when | was awarded the newsletter contract in 2006, | remember visiting with
RWCS Hall of Famer Sue Jones Tagliapietra, who was serving as RWCS President at
the time. She was happy that | was on board, but concerned that | might get burned
out looking for story ideas. Sue, I'm happy to report that | haven't reached that point
yet. Although | continue to say this every time my contract is renewed, | still feel like
I've barely scratched the surface when it comes to all the stories there are to tell about
our favorite stoneware, pottery and dinnerware. In fact, | keep a list of story ideas that
never seems to get shorter, because every time | cross one off, another one pops up in
its place.

As a longtime collector myself, | love digging up history about Red Wing’s stoneware
and pottery and the people who made it, and sharing that information with you. But |
also really enjoy helping you share your stories. Whether it's a Collector Q&A feature, a
tale about how you made a great find, the history you've uncovered about your family’s
connection to certain piece or a fun experience you've had when hunting for Red
Wing with collector friends, member involvement is why I've been successful as your
editor. Even more importantly, it's the reason why the RWCS is knocking on the door of
celebrating its 45" anniversary in 2022.

So let’s keep this party going! If you have a fun story to share, send it along so your
fellow collectors can continue to learn and grow. In the ;;’
meantime, I'll keep trying to chop away at that never-ending C‘;‘f 3 =

list of story topics.
Rick Natynski, Editor

2022 RWCS CROCKFEST CONVENTION: JULY 14-16

Looking to book your hotel room for the 2022 RWCS CrockFest Convention? Next
year’s official dates are July 14-16 in Red Wing. This is a week later than usual because
the 4™ of July falls on a Monday in 2022. We look forward to seeing you there!
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3 News Briefs, About the Cover " Less Common Gypsy Trail: Chapter 7
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RWCS Business Office for additional details.

The Red Wing Collectors Society, Inc. Newsletter is published five times a year by the .E_
Red Wing Collectors Society, Inc. 240 Harrison St. « Unit #3 « Red Wing, MN 55066 g:'
Phone: 651-388-4004 « Fax: 651-388-4042 « www.redwingcollectors.org

E T

] &)

Postmaster: Send address change to: Red Wing Collectors Society, Inc. Newsletter
PO Box 50 * Red Wing, MN 55066. « USPS 015-791; ISSN 1096-1259.

Copyright © 2021 by the Red Wing Collectors Society, Inc. All rights reserved.
The Red Wing Collectors Society, Inc. does not guarantee the accuracy of
articles submitted by individual members.

(T Tube I P

Licensed to beaubrewer1977@gmail.com. Copyright Red Wing Collectors Society



NEWS BRIEFS

RWCS LAUNCHING NEW 77/ I NEeieN
ONLINE NEWS PAGE 5&7

The Red Wing Collectors Society is pleased to present a new way to communicate
time-sensitive information to members. Serving as a supplement to the printed

RWCS Newsletter, our new online-only monthly Clay Connection news page will keep
members updated on all the latest time critical information in the world of pottery,
including auction listings, updated RWCS event information and much more. We need
you to update your e-mail address on the member website right away to ensure
you receive Clay Connection. If you need assistance, please call RWCS Membership
at 651-388-4004 and leave a message for Miranda Reese; she will contact you.

TIME TO PREREGISTER FOR MIDWINTER WEEKEND

— THE BIG BASH IN BETTENDORF!

If you're looking forward to attending the 2022 RWCS MidWinter Weekend for your
winter Red Wing fix, you're not alone! This issue contains everything you need to know
about registering for the Big Bash in Bettendorf — February 4-6 — and booking your room
at Isle Casino Hotel.

Turn to page 12 for more information regarding registration and room reservations. The
event registration form is on page 13 and online registration is open now. You will receive
an e-mail that includes a link that will take you directly to a customized RWCS MidWinter
booking page on the hotel's website. This link is also posted on the RWCS website.

RWCS Education Manager Larry Birks already has some great speakers lined up for
the 2022 MidWinter Weekend, but if you're interested in speaking, please contact him
and he'll let you know what's required. And if you'd like to speak at Convention next
summer, or have requests for certain topics to be covered, please let him know that as
well. There's a lot of satisfaction that comes from sharing your knowledge with others,
and your fellow members are excited to learn.

WHY TRADE AWAY
- WHEN vou GeT THE BES]

LIS'S 1. G."A-

*-*'imsn pnoor LA.

Bean pot photo courtesy of RWCS Member Richard Stillinger.

ABOUT THE COVER

Although all Red Wing
bean pots were intended
to be waterproof, this
“Waterproof” advertising
bean pot takes it to a )
whole different level. It far= P
isn't often that a bean L

Red Wing

pot is featured on the : _.
cover of the RWCS Waterproptg [t
Newsletter, but most M T E
collectors didn’t know i

a Red Wing piece with

Louisiana advertising even existed until now. Located
about 1100 miles down the Mississippi River from Red
Wing, the Gillis IGA store in Waterproof, LA could very
well be the southern most business to ever commission
Red Wing to make advertising stoneware bearing its
name. Check out the article on pg. 15 to learn more
about this surprising piece.

This will be the third time MidWinter has been held in Bettendorf. The 2023 MidWinter venue hasn’t been determined yet, so if you've liked this location,
make sure you come out and enjoy the Big Bash in Bettendorf! And if you have any suggestions of where to hold future MidWinter events, please share

them with the RWCS Board of Directors.

NOMINATIONS OPEN FOR 2022 RWCS ELECTIONS

It's that time again! The Red Wing Collectors Society is looking for officers to serve on the Board of Directors. This is a wonderful opportunity
to give back to the club that we all so deeply care about. In spring 2022, elections will be held for Vice President, Treasurer, Historian and both
Representative at Large positions. Each position carries a term of four years. Please contact me if you are interested in running or have any

questions about what each position entails.

As RWCS Vice President, | serve as Chair of the Nominating Committee, consisting of four other members, at least three of whom shall not be
members of the Board of Directors. In that capacity, | am asking any members who might have an interest in serving on the Nominating Committee
to please contact me. Nominations and bios of all candidates for the election shall be published in the RWCS Newsletter at least four months prior
to the election. Therefore, they will appear in the next issue (January 2022), so bios must be submitted by Wednesday, Dec. 15.

Voting will be done electronically. A link to the online RWCS election ballot will be e-mailed to all primary and associate members in good standing
as of April 15, 2022. If you don’t have an e-mail address on file with the RWCS, you must contact the office to request a paper ballot be mailed to
you. If you're unsure if we have your current e-mail address on file, please e-mail Miranda at miranda.reese@redwingcollectors.org to confirm.

You must cast your ballot online or return your paper ballot by June 30, 2022 to be counted. A member must also be in good standing as of the

June 30 closing date to have his/her ballot count. The successful candidates will be announced at the Annual Business Meeting to be held
during the RWCS Convention on Friday, July 15, 2022. Thank you for your interest. My contact info is on pg. 2 and | look forward to hearing
from those of you who are interested in running or serving on the nominating committee! -RWCS Vice President Russa Robinson

Licensed to beaubrewer1977@gmail.com. Copyright Iﬂ’e‘%%w&dlv&g&ggﬂigﬁ/&ORG




CLUB NEWS

One of my
responsibilities

as RWCS Vice
President is to
oversee the
creation of the
RWCS Newsletter.
Therefore, it's my
pleasure to report
that the RWCS
Board of Directors
voted unanimously
to extend the
contract with RWCS
Newsletter Editor Rick Natynski for three years once
his current contract expires at the end of 2021.

RUSSA ROBINSON

Vice President

Rick started collecting Red Wing and joined the
RWCS in 2001, and he has served as our editor
since 2006. As the rest of the RWCS Board will
attest, we continue to hear from members how
much they enjoy the newsletter and we feel it's
one of the top benefits of RWCS membership. The
articles, history, research, photography and overall
presentation are unmatched, and being a big
collector himself, Rick does a great job networking
with contributing members and keeping up with
news and trends within collecting. Simply put, he
loves collecting Red Wing just as much as we all
do, and it shows through his work.

Outside of the recent increase in postage costs,
Rick has kept the same pricing as his current
contract and he agreed to take on a couple
additional responsibilities to help the RWCS get
even more value for its investment. Namely, he will
assist with the new Clay Connection e-newsletter
that will be sent to members by designing its
template and proofing several issues a year.

| know | speak for the rest of the Board when |

say we're just as excited to have Rick continue
producing the RWCS Newsletter as he is to be
doing it. Please take the chance to congratulate him
next time you see him. And as always, please reach
out to him or me if you ever have any feedback,
questions, comments or suggestions. Thank you!

’ewﬁ"r}bﬁ@gmail.com. Copyright Red Wi

Photo courtesy of RWCS Member Sheldon Bohnhoff 2

THE LARGEST RED WING SALT GLAZE
JUG KNOWN?

The massive salt glaze jug on display in the 2021 RWCS CrockFest Display Room was
a fan favorite back in July, winning the Dennis Yaeggi Rare ltem Award. RWCS Member
Sheldon Bohnhoff bought the jug from RWCS Member Scott Spompinato back in early
February, shortly after Scott acquired it from an antique auction held outside Kansas City.

Story by RWCS Newsletter Editor Rick Natynski

The jug came out of a collector’s estate in Northern Missouri that featured quality
antiques and around 100 pieces of stoneware made by potteries spanning from the
Northeast to the Midwest. Although not identified as a possible Red Wing piece, it still
attracted competitive bidding due to its size.

Oftentimes a hand-drawn cobalt decoration can help attribute an unsigned piece to Red
Wing, but that obviously wasn't an option with this piece. Therefore, identifying the jug’s
manufacturer rested on the familiar color and purity of the clay, overall shape and its
applied features — namely the double handles and the hex-shaped bunghole cover. The
faux screw heads on the bung cover — a well known Red Wing characteristic — were also
an important contributing factor.

Most members know Sheldon for his vast collection of Red Wing mini jugs and other
small stoneware items. But he also has a penchant for oversized jugs. In addition to the
impressive lineup pictured above, Sheldon also owns one of the 70 gallon Red Wing
shoulder jugs made for the 1923 Minnesota State Fair on display at the Pottery Museum
of Red Wing.

Standing about 29 inches tall and
boasting a capacity of 24 gallons,
Sheldon'’s jug might be the largest
Red Wing salt glaze jug known. It
stands almost 3 inches taller than
the large Red Wing salt glaze jug
with “Regnier & Shoup Crockery
Co.” stenciled advertising that
belongs to RWCS Hall of Famers
Gary & Bonnie Tefft. The Teffts’ jug
doesn’t have a bunghole to allow
for easy drainage, so they've never
filled it with water to measure its
capacity. Scott measured Sheldon’s
jug before sending him the picture
of him holding it at right, which
instantly captured Sheldon’s
attention...and his wallet!
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.. Above: RWCS Hall of Famer Louise
y «F | . o Schleich and friends pose for a picture at
| &) o i . .
Story by CharHenn, Pottery Museum ofRed Wing Director o the Potery Museum of Red Wing. Below.

o : : . " W& RWCS Foundation Board Member Wyn
Photos by RWCS Hall of Famgr Larry Peterson & RWCS Foundation President Danae Quirk ] Painfer did some damage at the pre-atiction

pizza party during the Fall Antique Festival.

Your Pottery Museum of Red Wing has been busy!

Thank you to everyone who came to our Fall Antique Festival at
the beginning of October! It was a fun weekend with good friends

g f A »;,5{ and good weather. We appreciate all the vendors who set up and
ﬁh‘* ! .ﬁé"'“% A

= sold their wares, the people who came to visit and shop, Warm

Nov. 18, 2021 Toasties food truck, all the donors to this event and everyone who
helped out.

The riverboats continue to come; the last scheduled landings took place November 4-5. During October,
we had five groups of boats every other weekend! (The American Melody is pictured below, docked at
Red Wing levee.) We really enjoy introducing these visitors to Red Wing’s clay industry or adding to
what they already know about it (often memories of grandma’s crocks). Artware and dinnerware tends
to be a welcome surprise to them. They ask questions and we all enjoy their visits. Having a potter
throwing at the wheel while they are visiting has been very popular.

You are the reason that everything at your Pottery Museum of Red Wing works. Thursday, November
18 is Give to the Max Day. This is the biggest fundraiser for your museum each year. Our goal is

$45,000. We are excited to announce that the Red Wing Collectors Society Foundation’s current and ;
former board members are offering a 1:2 challenge. For every dollar raised, those board members will  Below: Riverboat visitors watch as Richard

match $2 (up to $15,000)! Watch for our letter and plan to help us reach our goal. THANK YOU! = Spglef givzs al demonstration at the
potter’s wheel.
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There’s a reason why so many Red Wing jugs and crocks can be found with certain advertising stamps, while other examples are nearly impossible
to find. The businesses that commissioned the most plentiful pieces were the biggest fish in the biggest ponds. Usually based in big cities, they

catered to large clienteles and went through an incredible amount of volume.

In-depth profiles on some of these merchants have already been featured in past issues of the RWCS Newsletter, and others will be covered in the
future. But this pictorial focuses primarily on their roles as one of Red Wing's top customers to order advertising stoneware between June 1906 and
March 1914, as recorded in the Red Wing Potteries Ledger. These 18 merchants alone ordered nearly 220,000 pieces combined during this 7-year

period. Most of these companies’ different advertising stamps are pictured here,
although a some examples pre or postdate the Ledger. Some stamps came

in black and blue, and a few versions are not pictured due to space constraints
or lacking a photographed example. Special thanks to RWCS Member Gary
Wisbar for his valuable assistance in researching the Red Wing Potteries Ledger.

It's important to remember that the Ledger covers only a fraction of the advertising
made in Red Wing, so this pictorial is merely a snapshot in time. Merchants
ordered many more advertising pieces in the years before and after the ones
included in the Ledger, as Red Wing started producing advertising wares in salt
glaze form before transitioning to zinc glaze in the mid-1890s. A few entries in the
Ledger even refer to the “Old Book”, indicating that another ledger preceded
this one. And, the Potteries continued making stoneware into the early 1940s.

Jugs and butter crocks (jars) make up the majority of the pieces recorded in

the Ledger, with larger jars, churns, water coolers, Mason jars, chicken founts
and others also ordered in much smaller quantities. Certainly thousands more
advertising crocks and jugs were ordered after 1914, although the production of
liquor advertising jugs surely fell off during Prohibition in the U.S. and Canada.

| JO8, M. FREY 0O

247 B 51st Steset,

18. Jos. M. Frey, Chicago & Aurora, IL

Joseph Frey ordered at least 6,140 jugs from Red Wing between 1908 and
1910, but the liquor company definitely ordered more in the years leading up
to the Ledger and likely after, because at least six different stamps can be
found on Red Wing jugs. Six sizes of “standard” shoulder jugs were ordered
in the Ledger ranging between % gallon and 5 gallons, but early Frey stamps
can also be found on quart sized shoulder and molded jugs and %2 gallon to 1
gallon domed jugs. Most of the jugs in the Ledger were ordered for the Aurora
location, but 600 jugs with the borderless ad for 31¢ Street in Chicago (above)
were ordered on Oct. 22, 1908.

17. Morris Fink, St. Paul
Morris Fink ordered 6,700 advertising jugs spread over nine Ledger entries
between 1906 and 1914, but only two of those came before 1912. They

ABOUT THE LEDGER

Red Wing advertising stoneware collectors have had an
incredible resource at their fingertips since 2007, when the RWCS
Foundation released a limited printing of the Red Wing Potteries
Ledger, which contains advertising stoneware and special pieces
ordered from Red Wing between June 1906 and March 1914.

RWCS Hall of Famers Dave & Bonnie Hutchson donated the
Ledger to the RWCS Foundation in 2005. Dave’s father, longtime
Red Wing Potteries employee Teddy Hutchson, saved the fragile
booklet along with many other items and documents when the
Potteries closed in 1967.

The RWCS Foundation scanned high resolution images of each
page and sold a limited run of hard copies during the 2007
RWCS Convention. Although out of print, copies occasionally
come up for sale.

_JOS. M. FREY. !
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used two different stamps, with the rectangle likely being the earlier of the
two; it's found on %2 and 1 gallon shoulder jugs. The oval also appears

B L o i
on those sizes, plus quart shoulder jugs and 1 gallon bailed jugs.
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16. J.W. Kuhlmann, Chicago

A dozen orders from J.W. Kuhimann totaling
7,745 butter jars appear in the Ledger between
1906 and 1913. More than 85 percent of these
were made in the 5 Ib. and 10 Ib. sizes, but the
company also ordered 2 and 3 gallon jars that
were occasionally stamped with a wing. Orders 3
were also placed well before the Ledger years, as a 2 gallon salt glaze Kuhlmann advertising crock exists (above left).
The company had at least three different advertising stamps, with the only differences coming in the West Lake Street
number listed and typeface used.

15. Minneapolis Drug Co., Minneapolis

The Minneapolis Drug Co. placed three orders from 1909 to 1910, totaling 7,750 jugs. They were made in %2, 1, 2, 3
and 5 gallon sizes, but the 1 gal size is the easiest to find, with 6,000 being made during that time. The company also
ordered jugs from at least one other pottery. Red Wing's stamp has the double-lined circle border pictured at right.

14. Grommes & Ullrich, Chicago

Grommes & Ullrich ordered a total of 7,800
shoulder jugs from 1909 to 1910 ranging in
size from % gallon to 5 gallons; the 3, 4 and
5 gallon shoulder jugs often have a wing. The
advertising was usually placed on the dome
and the spout was often squared off, which
was unique to these jugs. The ad can also be =
found on 3 and 5 gallon beehive jugs without wings, which were likely ordered earller than 1906 because they aren’t
listed in the Ledger. The firm was one of the largest liquor houses in the Midwest, but unfortunately that didn’t prevent
Red Wing from misspelling Grommes as “Groomes” on one of its stamps (above far right). Whoops! Other potteries
made jugs for this liquor distributor, as well, including Ft. Dodge.

WINE HoU
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13. Sterling Wine House, St. Paul
The Sterling Wine House ordered 8,225 jugs from 1908 to 1912 — 8,200 of which were either a ¥ gallon or 1 gallon in
size. Twenty five 5 gallon jugs were ordered on March 10, 1908. Ft. Dodge also made jugs for this outfit.
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. Haarmann’s photos courtesy of RWCS Member Scott Laughlin.
12. Haarmann’s Pickling Co., Omaha P 4 g

Of all the companies included in this pictorial, Haarmann’s had some of the most attractive advertising stamps. Each of their ads are outlined by

a shield, and the more eye-catching examples specify the contents of the jug (i.e. catsup and German and French mustard.) The Ledger shows
Haarmann ordered 8,250 pieces between 1906 and 1913, but only 6,300 of them were stamped with advertising; the remaining were ordered “not
stamped”. Most of their orders specified bailed jugs and hand-turned “special mustard jugs” that were exclusive to the company, but they also
ordered other shapes that don’t appear in the Ledger. While most pieces were stamped in either black or blue, a few rare multi-colored examples
exist with blue and red. The Monmouth and Weir stoneware companies made
pieces for Haarmann's, as well.

11. J.H. Conradt & Co., Stillings & Drydale, MO

Located right across the Missouri River from Leavenworth, KS, J.H. Conradt
& Co. ordered 9,425 jugs over a short 3-year period. All the Stillings jugs were
made from 1910 to 1912; only 950 were ordered with the Drydale stamp in
1913. Most jugs were made in the ' to 2 gallon size, but a small quantity of 3
gallon jugs were also ordered for each stamp.

Story continued on next page.
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10. Monheimer & Co., Chicago

Monheimer & Co. ordered 10,010 mini jugs from 1909 to 1911, split aimost equally
by stamps advertising its Phoenix Club and Edgemont whiskeys. Orders typically
ranged from 1,000 to 3,000 jugs, except for an odd order on May 12, 1910 when
only 10 Phoenix Club jugs were requested. Both ads carry the “For the man who
knows” motto. Only 500 16 oz. jugs of each stamp were ordered; the rest were 8 oz.

& VAN WHO o
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9. Creamery Package Manufacturing Co., Minneapolis & Chicago
Although headquartered in Chicago, CPMCo. expanded both by its own
efforts and by buying up existing creamery supply businesses throughout the m fm m u
United States and Canada. It ordered 10,800 jugs in all from 1906 to 1913. G ¥y
The Minneapolis branch ordered 9,500 jugs alone from 1906 to 1913, but the REE H ERT i D’A IR
Chicago jugs were ordered from 1909 to 1913. As you've likely noticed, the SUPPLIES
acidic contents of these jugs commonly ate through the Albany slip glaze on the Monngaros, MINF

top of these jugs, so it can be difficult to find a mint example. Two Minneapolis Pﬂ[gﬂu - AC"]
stamps are shown at right.

8. Stulz Bros., Kansas City

As German immigrants, the Stulz Brothers were very proud of their heritage
and often printed their promotional materials in German when they opened

their liquor business in 1893. As a result, it's estimated that 95 percent of their
customer base spoke German. All 11,000 jugs they ordered in the Ledger were
for 1 gallon “turned jugs”, which simply carried the “STULZ" name in large block
letters. These are quite common, but earlier fancy jugs were made with a nice
oval advertising stamp; they are far more difficult to obtain.
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7. John Baum Liquors, Leavenworth, KS & Stillings, MO

John Baum ordered 11,770 jugs from Red Wing between 1906 and 1913.
The Leavenworth version is hard to find though; only 500 were made with this
stamp in 1906. Local prohibition laws became more actively enforced shortly
thereafter, so the business moved across the Missouri River to Stillings. Most
jugs were made in the %2 to 2 gallon size, but a small quantity of 3 gallon jugs
were also ordered.

| 305N Baum
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6. Ladner Bros., Red Wing, Aberdeen, SD & Miles City, MT
Frank & Carl Ladner were some Red Wing's most successful customers when it came to expanding geographically. The brothers started their first liquor
business in Red Wing in 1897, and Carl expanded the business to Aberdeen, S.D. in 1905 and then Miles City, MT in 1909. They always remained loyal
to Red Wing, ordering at least 13,977 jugs combined for the three branches during the years recorded in the Ledger; more than 10,000 were made
for Aberdeen alone. Their jugs range from a ¥z to 5 gallons in size. You can read more about Ladner Bros. in the October 2017 RWCS Newsletter.
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5. Excelsior Springs Mineral Water Co., Excelsior Springs, MO

Thanks to the 20 mineral water springs located in and around Excelsior Springs, MO, it became a popular resort town in the 1880s and
remained so through the 1950s. The Excelsior Springs Mineral Water Co. ordered 17,050 jugs from Red Wing from 1906 to 1913. Many
were quart, % or 1 gallon bail-handled jugs that were branded with the business name, but more than 10,000 were “Souvenir” mini jugs that
were likely sold to tourists at various shops around town. The company used at least two other advertising stamps that precede the Ledger

Licensed to beaubrewer1977@gmail.com. Copyright Red Wing Collectors Society



— one dated 1903 that appeared on mini jugs, and the other with specific spring names in an oval, which was stamped on bail-handled jugs and
beehive jugs as large as 5 gallons. Two other companies in town also ordered jugs from Red Wing, but nowhere near as many as the Excelsior
Springs Mineral Water Co. Other potteries like Macomb and Buckeye also supplied the company with advertising jugs.

OUR PRNGY rRDuE B0 NEane :{lym!-ala B_f’ﬂﬁd
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4. White & Mather, Long Lake, MN & Minneapolis St. Paul
White & Mather grows up right before your eyes when looking at the orders they placed in the Ledger for 17,201 butter jars.

In 1907, “White Bros. & Mather” of Long Lake, MN ordered a total of 1,100 jars for their “Fancy Lyndale Brand” butterin 2,
3 and 5 Ib. sizes. In 1909, they ordered 1,101 jars with a new advertising stamp that dropped “Bros.” from the name. They
increased their order to 4,000 jars in January 1912, and by December 1912 they had moved 17 miles east to Minneapolis
and ordered a whopping 11,000 jars in the three sizes. At least five different stamps appeared on their butter crocks over
the years. Looking back, you have to wonder if White & Mather intended for the number of jars they ordered to serve as

a symbol of their growth and success. They ordered a single jar more in 1909 than they did in 1907. And then their 1912
order was exactly ten times as many pieces ordered in 1907. A coincidence? Maybe, maybe not.

3. Geo. Klehm, Arlington Heights, IL

Wine merchant George Klehm ordered 19,200 jugs between and 1906 and y
1913, and they were all 1 gallon in size. Judging from the frequency of which |
they're seen, all of these came with the rectangle-shaped advertising stamp.

Klehm also ordered jugs with an oval-shaped stamp before those listed in the
Ledger, as that stamp can be found on 2 gallon cone top jugs in addition to 1

gallon shoulder jugs.
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2. Wm. Steinmeyer Co., Milwaukee

One of Milwaukee’s largest grocers, Steinmeyer was established in 1865 and
closed in 1940. It ordered at least 24,500 jugs from Red Wing between 1910 and
1912; a large order of 8,300 jugs alone was placed on Jan. 4, 1911. We know other
orders were placed, as two different stamps appear on Red Wing jugs. The earlier,
more attractive blue oval doesn’t appear in the Ledger and is somewhat difficult

to find, but the plain, borderless black ad is plentiful. Quart through 2 gallon sizes
were ordered by the thousands, but only 800 were ordered in the 3 gallon size;
occasionally that size can be found with a wing. Several other potteries also made
thousands of advertising jugs for Steinmeyer, so walk into any antique mallinand  ppoto courtesy of RWCS
around Wisconsin and you're bound to find at least one example. Member Bob Morawski.
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1. Siegel, Cooper & Co.’s Hazel Pure Food, Chicago & New York
As reported in the February 2020 RWCS Newsletter, Siegel, Cooper & Co. was a giant in
Chicago’s grocery trade and even found success in the New York market for a number of years.
The Ledger specifically lists orders for 23,000 bailed jars for Hazel butter and lard, and an
additional 10,000 bailed jars were to be delivered to Red Wing’s “Chicago House”, indicating that
they too were destined for Siegel Cooper. At least a dozen different Hazel stamps were used on
the 5 Ib. bailed butter and lard jars. Prior to the dates included in the Ledger, Siegel Cooper also
ordered stenciled advertising on salt glaze, an attractive oval on salt and zinc wares and a simple —
ad on zinc custard bowls. Red Wing made most of the stoneware containers that Siegel, Cooper & Photo courtesy of RWCS Members
Co. used in Chicago, but an Eastern pottery made jars for the New York market. Jeff & Paulette Floyd. e 9
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BARN BLUFF’S INDIAN STONE FACE LIVES ON IN CLAY

Article compiled by RWCS Newsletter Editor Rick Natynski

Barn Bluff bookends are hard to

find, and their direct connection

Aside from the mighty Mississippi, Red Wing's Barn Bluff is the city’s most discernable land feature. It ﬁ
greets visitors as they enter town from the east on Highway 61 and those crossing the river into Minnesota i

from Wisconsin via Highway 63's new Eisenhower Bridge of Valor. Considered sacred ground by » tocity h,',fé%’,},’ ;n:sﬁf:dtgf,n;
Native American groups including the Dakota people, the bluff was long used for ceremonies before " M :“’r - wide range of
European settlers arrived, and the top of the bluff contains ancient burial grounds that date backto J V§ "‘%H collectors.
A.D. 900-1300. According to American geologist Warren Upham, the Barn Bluff name is derived

from its early French name — “La Grange” (the barn) — referring to its “prominence as a lone, high, k - -
and nearly level-crested bluff, quite separated from the side bluffs of the valley.” ; —

A limestone quarry was erected on the bluff in the late 1860s, and it quickly became an
important source of building materials for the city and surrounding areas as far as St. <
Paul and Minneapolis. In addition to supplying cut stone, kiln operators fired limestone
to create the lime that produced a type of cement when mixed with sand and water. ; i
Hand tools were used to excavate the stone early on, but production ramped up F 3
once dynamite was introduced. Frustrated by the noise, vibrations, and falling rock,

residents complained about the defacing of Barn Bluff. Paired with a decline in the lime

industry, this brought quarrying an end to in 1908. Money was raised to purchase the
bluff and it was ultimately donated to the city in 1910 for use as a public park. The local

Kiwanis Club built a stairway to the summit in 1929. . ; _ o ) : o

Sadly, the bluff's appearance was once again changed in the name of progress when
a large slice of its south-facing side and a significant portion of the stone outcropping
pictured above was removed during construction of the original Eisenhower Bridge in the
late 1950s. The side profile of an Indian’s face can be made out in the rock; while many feel

i i i Historical images and Red Wing Barn Bluff bookend
the feature was purely natural, others believe it was carved into the stone hundreds of years ago. appear courtesy of RWCS Member Todd Avery

The G.A. Carlson Lime Kiln was placed on the National Register of Historic Places in 1976, and the Kiwanis Noontime Club led an effort to create a
new staircase to the bluff top in 1983. More recently the city of Red Wing amended the name of the bluff to include the Dakota name, now referring to it
as He Mni Can-Barn Bluff. The ancient bluff remains an impressive landmark and a scenic place to visit. It’s a popular place for rock climbing, and the
old quarry road, improved stairway and resting places make hiking to the summit relatively easy and safe as long you stay on the trail.

Considering the impact that Barn Bluff has on the city’s landscape, it's only fitting that the Red Wing Potteries
was commissioned to make a souvenir depicting the bluff. The Potteries made
the figural piece pictured above for local Steaffens Studio in the late 1930s,
where they were sold in pairs as bookends. Studio owner Charles Steaffens
is listed as a photographer in U.S. Census records from 1900, 1920
and 1940; he died in Red Wing in 1960 at the age of 91.

Signature on
the back of the
bookend.

Very few of these pieces are known to exist today, and since
they were colored with either light blue or light green
highlights over Pompeian glaze (later called Brown-
Antiqued Ivory), each is slightly different. They're
signed “© Steaffens Studio” on the back and

. measure approximately 5 z inches wide,- Tl

i e = |
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linage cuu;te s/ 0i Aud)ey rleisclier reivliing, nrprairieroots.com (2018).




LESS COMMON

CHAPTER7:
REED COVERED TOAST DISH & SALAD BOWLS

© Copyright 2021 RWCS Member Marilyn Moe and RWCS Hall of Famers Terry Moe & Larry Roschen.
Photos by the authors and www.redwingdinnerware.com and used here with permssion.

This series is designed to remedy the lack of published information about Gypsy Trail, Red Wing’s earliest full dinnerware line and the least familiar
to collectors.

The #146 Reed Toast Dish with Cover was introduced in 1937-38 before the Fondoso brochure and it was last found in January 1942. The January
1938 issue of Crockery and Glass Journal introduced it as a “Covered Toast and Muffin Dish” to draw customer attention for the New York Gift Show in
February 1938. Note that the base of the dish is unique (Figure 1) to this item and is not just a small plate. Also, note the steam vent hole in the finial
(Figure 2). This piece was not commonly marked, so it is often misidentified by those who have never seen one. It is a reasonably difficult item to find.

The #135 Reed Salad Bowls were introduced at two different times. The 10" and the 12" were introduced in1937-38 before the Fondoso brochure
in the same publication as the Covered Toast Dish and last found in January 1942. These sizes are more common than the 6” and the 9" that were
introduced in the June 1941 Price List and disappeared after the January 1942 Price List (Figures 3 & 4).

Terry will always remember seeing the giant 12" yellow bowl in an antique shop from about 200 feet away. The 6” bowl is very difficult to find and we
can remember seeing only three of them in our years of collecting. The Ivory 10” bowl is the only one we have found in that color. Some of the bowls
have the size incised in the bottom, but we have not seen any with other markings.

If you're concerned about your ability to differentiate between a salad bowl and a mixing bowl, we have pictured a 10” Salad Bowl and a 10” Mixing
Bowl side-by-side (Figure 5). Guess which is which?! You could also measure the height of the salad bowl. The 6" bowl is 2" tall, the 9" bowl is 3
1/8” tall, the 10" bowl is 3 3/8” tall and the 12" bowl is 4" tall. =+
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It's time to make your plans for the 2022 MidWinter Weekend: The Big
Bash in Bettendorf! This event will take place February 4-6 at the Isle
Casino Hotel in Bettendorf, A and it's sure to be a great time!

As anyone who has attended MidWinter can attest, this event offers a
great opportunity to buy and sell, connect with old friends and new, and learn
more about all things Red Wing! From stoneware to dinnerware, to art
pottery and memorabilia, the Big Bash in Bettendorf will have it all! Online
registration is open now; here are some important notes about registering
for the event and booking your room:

MEMBER RATES

The discounted MidWinter lodging rates and benefits published here are
only available to current RWCS members who register for MidWinter
2022. This means your RWCS membership must be current as of Feb.
4, 2022, or the hotel will charge their regular lodging rates. The hotel is
sharing the block list with the RWCS to verify membership status.

BREAKFAST INCLUDED
The lodging rates below include breakfast at the Farmer’s Pick Buffet for

LODGING

LOCATION: Isle Casino Hotel, 1800 Isle Parkway, Bettendorf, IA 52722

FOR RESERVATIONS: 800-843-4753 — say “Bettendorf” at the
prompt. Press 1 for hotel reservations, you will be connected with

a call center agent. Tell agent GROUP CODE RW22 & request
NORTH TOWER. Or, visit redwingcollectors.org/rwcs-calendar-of-
events/rwcs-midwinter and click on the link to the club’s reservation
page on the hotel's website. If you plan to sell out of your room,
please mention this when making your reservation. Please note
there are a limited number of double queen rooms in the north tower.

DEADLINE: Jan. 22, 2022 for the room block.
RATES:

SINGLE KING*: Mon. & Tues. $75...Wed. & Thurs. $95...
Fri. & Sat. $108...+12% tax & $10 facility fee.

DOUBLE QUEEN*: Mon. & Tues. $85...Wed. & Thurs. $105...
Fri. & Sat. $118...+12% tax & $10 facility fee.

JUNIOR/PARLOR SUITE*: Mon. & Tues. $120...Wed. &
Thurs. $150...Fri. & Sat. $180...+12% tax & $10 facility fee.

* Guestroom rate includes breakfast for each registered RWCS
member, up to four members per room.
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up to four registered RWCS members per room from Thursday through
Sunday and at Keller's Express from Monday through Wednesday.

PETS ALLOWED

Yes, pets are welcome! The rates below also pertain to pet-friendly rooms
at no extra charge. If you're bringing a pet, please contact Ann Klundt
directly at 563-441-7115 to make your reservation.

ROOM SELLERS

Specific room allocations are based on first-come, first serve basis.
Please e-mail Ann Klundt ann.klundt@islebettendorf.com if you are
selling out of your room and if you request a specific room number or floor.
The seller floors are 2, 3 & 4.

SHOW & SALE SELLERS

Interested in selling at the MidWinter Show & Sale? You can access the
table contract on the RWCS website or request it by contacting Miranda
Reese at miranda.reese@redwingcollectors.org or 651-388-4004.

We look forward to seeing everyone at the Big Bash in Bettendorf!

DEADLINES

PRE-REGISTRATION: SELLERS TABLE CONTRACT:
Jan. 14 (mail) & Jan. 21 (online) Request by Jan. 14 & return by Jan. 21

DON’'T MISS MIDWINTER
WEEKEND 2022!

Join Fellow Collectors for a Fun-Filled
Weekend:

v BUYING & SELLING

v LEARNING & NETWORKING

v/ STONEWARE MUSEUM OF MONMOUTH TOUR

v SOCIAL OPPORTUNITIES TO ENJOY TIME
WITH FELLOW COLLECTOR FRIENDS!

Online Pre-Registration is Open!
*$25 bus tickets for the Feb. 3 trip to Monmouth
(noon to 5 p.m.) are limited, so order early!

*Contact the Isle Casino Hotel to make your
room reservations.

*The MidWinter Schedule will appear in your
January RWCS Newsletter




SAVE TIME - ORDER ONLINE!

T DEADLINES:
~ Red Wing = MidWinter Weekend MAIL REGISTRATION: Jan 14, 2022
:'*Q:.’_ ngffecmrs Sac;ety inc.  PRE-REGISTRATION FORM g:ll::; I:_:E:::ralt;:nz ia;:;ézuzz
=3 Bettendorf, lowa - February 4-6, 2022 : :

SAVE MONEY - REGISTER BEFORE DEADLINES - ONSITE REGISTRATION $ 35

Name #1: Member #

Address:

Check here if contact info has changed. Phone:;
Email address:
Registration ( #1) Adult=%30 Child = $0 (under 16) 5

Child Date of Birth (Month/Year)
Excursion to Stoneware Museum of Monmouth Thursday February 3, 2022- Noon-5

MIDWINTER REGISTRATION REQUIRED bus tickets (adult/child) @ $25 each** %
RWCS Membership: Primary= $35 for 1 year or $70 for 2 years 5
Associate= $15 for 1 year or $30 for 2 years $

TOTAL #1 $

Name #2: Member #
Registration (#2) Adult=$30 Child = $0 (under 16) $

Child Date of Birth (Month/Year)
Excursion to Stoneware Museum of Monmouth Thursday February 3, 2022- Noon-5

MIDWINTER REGISTRATION REQUIRED bus tickets (adult/child) @ $25 each** $
RWCS Membership: Primary= $35 for 1 year or $70 for 2 years ]
Associate= $15 for 1 year or $30 for 2 years 3

TOTAL #2 $

Name #3: Member #
Registration (#3) Adult=$30 Child = $0 (under 16) $

Child Date of Birth (Month/Year)
Excursion to Stoneware Museum of Monmouth Thursday February 3, 2022- Noon-5

MIDWINTER REGISTRATION REQUIRED bus tickets (adult/child) @ $25 each** %

RWCS Membership: Primary= $35 for 1 year or $70 for 2 years $
Associate= $15 for 1 year or $30 for 2 years %

**BUS TICKETS ARE LIMITED-FIRST COME FIRST SERVE TOTAL#3  §

I.lha! !I'I sk.

ave the flexibility to sell a quality mixture of stoneware, potlery, souvenirs, and antigues. It s encouraged that pot-
tery or sioneware sald at Mi dWanler 1hat has been repaired, restored, is a known fake, or is damaged, be labeled as such in compliance with RWCS requirements,
Other antique items or furniture must be good quality and made prior to 1970. The seller agrees to not misrepresent any merchandise or to use the name of the
Red Wing Collectors Society on any items not produced by the RWCS.

LIMITED SPACE, ALL TABLES SOLD FIRST COME, FIRST SERVED. SELLER TABLE: 8' table + 1 chair x $35 = total
CONTRACTS ARE AVAILABLE ON WEBSITE OR VIA EMAIL. TO RECEIVE A BOOTH SPACE: 10' w x 8'd - $55 = total

PAPER CONTRACT BY MAIL PLEASE CALL RWCS OFFICE 651.388.4004

WAYS TO REGISTER:
SAVE TIME -
REGISTER ONLINE

SIGNED CONTRACTS MUST BE RECEVED BY JANUARY 21, 2022

RWCS Foundation Donation (tax deductible) g

REDWINGCOLLECTORS ORG  aatiri=elpper 1 {0 3 o = GRAND TOTAL INCLUDING TOP SECTION B
OR
PAYMENT TYPE: CREDIT CARD CHECK/CASH
MAIL THIS REGISTRATION TO: — —
Egggx o NAME ON CARD: EXP DATE:
RED WING, MN 55066 CARD #: cvv i 13

or phone Miranda Reese SIGNATURE: \

651.388.4004 [ icensed to beaubrewerI977@gmail.com. Copyright Red Wing Colleciors Society




AD RATES

Classified ads are 20¢ per word for members
and 30¢ per word for non-members; $4 mini-
mum charge and are accepted on a first-come,
first-served basis. In addition to appearing in the
newsletter, classifieds and display ads are posted
on the RWCS website.

Ads are divided into the following sections:

Red Wing For Sale, Red Wing Wanted, Other
Pottery For Sale, Other Pottery Wanted, Events,
Auctions, Clubs & Publications and Websites,
Announcements and Services. You will not be
charged for these words, but please indicate which
section your ad should be placed in. If ad is to run
in more than one issue, please indicate at time

of placement. (Note: the small number at the end
of an ad tells when the ad expires, e.g., 12/21.)
Please type or print clearly and proofread before
submission.

DISPLAY ADS

Display Ad Size Ad Rate
Full page $500

1/2 page (horizontal or vertical) 275

1/4 page 150

1/8 page 85

Display ads purchased by non-members cost an additional 15%.
DISPLAY AD DIMENSIONS

Full Page 8x10.5
1/2 page (horizontal or vertical) 8 x 5.25
1/4 page 4x5.25
1/8 page 4x2125

Display ads are accepted on a first-come, first-
served basis. The publisher reserves the right to
refuse ads for any reason.

Ads must be supplied electronically as an EPS

or PDF file. If you are unsure about acceptability,
inquire with the editor. There is an additional 10
percent fee for design and makeup if needed ($10
minimum).

DEADLINES

Issue Ads Editorial Mail Date (Approx)
January Nov.25 Nov.15 Jan.6

March Feb.10 Feb.1  March 15

May April 10 April 1 May 15
September  Aug. 1 July25  Sept. 1

November  Oct. 1 Sept. 25 Nov. 1

EDITOR ADDRESS

Make checks payable to RWCS and mail with ads:

Rick Natynski, RWCS
PO Box 198
Pewaukee, WI 53072

You can also submit ads by e-mail. Send to
newsletter@redwingcollectors.org and send
checks separately. Or, call Rick at
414-416-WING (9464).

CLASSIFIEDS

RED WING FOR SALE

FOR SALE: Convention Supplements 1977-1997
folder plus contents, 2002, 2006, 2007, 2011,
2012, 2013, 2014, 2016. Perfect condition. Call
Mark at 651-357-4265.

FOR SALE: Red Wing Smart Set dinnerware. 6
dessert bowls (small chip on underside of edge on
each), tall salt and pepper shakers, 5 bread plates
(3 with chip), 7 saucers (1 with chip), serving bowl
(chip), serving platter (chip under edge), sugar
bowl (hairline cracks on lid), creamer (handle
glued on), 7 dinner plates (2 with chip), covered
casserole dish with black lid, 6 coffee cups (3 with
hairline crack). Make offer on any or all. 515-432-
2293 or joni@mcphersongraphics.com.

FOR SALE: RWCS Commemoratives from 1990
through 2010. No chips or cracks. Have doubles on

a few. A special price if all are purchased in one lot.
Souvenir of Red Wing 1/8" pt. fancy jug, as seen on
pg. 144 of Red Wing Stoneware book. 1965 All-Star
Game Home Plate. 1965 World Series Ashtray,
Minnesota Twins American League Champions. 3 gal
Red Wing bar lid stamped with a blue “3” and a “3”
embedded in the clay opposite of each other. Perfect,
with no chips, cracks or hairlines. Al pieces are in

perfect condition and have been displayed in my home.

Contact deweydoris@bresnan.net or 406-670-8277.
RED WING WANTED

WANTED: 2 gal salt glaze Single P churn, any
condition considered. 1 gal Buckeye Excelsior
Springs bailed jug. 1 gal and 1 qt Macomb Excelsior
Springs bailed jugs. Minnesota or Red Wing
advertising bailed jugs. Contact Larry at
grn57tr@gmail.com or 816-898-9260.

WANTED: Will pay strong price for RW bean pot
with Westby, Wis. advertising. Contact Rich at 608-
617-7424. repatlargeeast@redwingcollectors.org.

WANTED: Still searching for any Montana crocks
and jugs! Tired of dusting? | can help you with that.
All you have to do is contact me and something
good will happen for both of us! Contact me at
406-788-7851, adbliss@3riversdbs.net or drop
Skyland Rider a note on Messenger. Thanks!

WANTED: Looking for quart sized advertising jugs!
Sell it to me before the cat knocks it off the shelf,
your spouse sells it to buy something frivolous, or
it gets lost in the couch cushions! Like the song
says “Call me, call me any, anytime. You can

call me any day or night.” 406-788-7851, e-mail
adbliss@3riversdbs.net, or drop Skyland Rider a
note on Messenger. Thank you!

WANTED: Seeking quality jugs & crocks with North
Dakota advertising. Butter crocks & churns, too.
The more rare the better! Will pay top $$ for the
right pieces. Contact beehive@polarcomm.com or
701-270-0242.

WANTED: Advertising stoneware from Omaha and
Lincoln, NE and hand-turned Red Wing mini jugs —
Albany slip, two-toned, zinc glaze and bisque. Still
looking for mini & salesman sample flower pots

in any colors, too. Contact cobe142@cox.net or
402-598-1315.

WANTED: Red Wing salt glaze salesman sample
crocks with or without decorations, adv. bean
pots from Shamokin, PA & Frazer, MT, and mint
#687 blue/green Chromoline vase. Contact Rick
at newsletter@redwingcollectors.org or 414-416-
WING.

LETTER TO THE EDITOR

LOW WATER CANOE
TRIP YIELDS BIG
REWARD

Well, this doesn’t happen very often! Back
in August, Mavrick Meyer was canoeing
the Blue Earth River here in Blue Earth,
MN with his dad when he discovered this
Blue Earth advertising crock. The river
was so low that he could see it under the
water! As far we know, he’s decided to
hold on to his treasure for now. He should!
Maybe we have a future collector on our
hands.

P %
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Once you get south of Missouri, you can pretty much count the number
of different Red Wing advertising stoneware examples on one hand. So
when RWCS Member Richard Stillinger sent in a photo of his Red Wing
bean pot with Louisiana advertising, he received full attention. Richard
recalls finding the bean pot in 2009 while antiquing in Texas.

“At the time, it didn’t even occur to me that it said ‘LA’ — | just thought it
was ‘IA for lowa,” he recalls. “I remember it was around $40, so | took it
home and put it on a shelf in my garage.”

Later realizing his error, Richard did some research and learned that
Waterproof is a small town stationed along the Mississippi River in the
Bayou State. Further digging revealed that Ethelbert Barksdale Gillis was
listed as manager of a general merchandise store in Waterproof in the
1930 U.S. census. He was born in Mississippi and moved to Waterproof
sometime before 1920. Gillis Grocery is briefly mentioned in several ads
and articles printed in The Tensas Gazette between 1935 and 1950, but
an extensive web search didn't yield anything else about the business.

Other than a Watkins Extracts advertising jug from Winona, MN-based
J.R. Watkins that includes Houston among five other cities listed in the
ad, Waterproof is the southern-most city believed to appear on a piece
of Red Wing stoneware. With Louisiana added to the list, Red Wing is
now known to have made advertising bean pots for businesses in 14
different states.

Since this bean pot is the only example known to surface to date, it's
certain that few were made and even fewer still exist today. Considering
Waterproof's distance from Minnesota, small population and overall
remoteness, it's a wonder how the order came about in the first place.
Did a Red Wing salesman happen to stop into Gillis’s IGA on a vacation
down South? Or perhaps some Red Wing sales literature found its way
into the shopkeeper’s hands, and he placed the order after learning
about the company’s quality stoneware. We'll likely never know.

Located in Northern Louisiana’s Tensas Parish — the least populated
parish in the state — Waterproof's population isn't far from what it was
when the bean pot was made. Per U.S. census records, it had 420
residents in 1930 and fewer than 550 people call Waterproof home today.

How did Waterproof get its name? According to a March 2000 episode
of National Public Radio talk show “Whad’ya Know” referenced on
wikipedia.org, a spot near present-day Waterproof became one of the
most popular points for covered wagons crossing the Mississippi River
back in the 1830s. Carrying settlers bound for Texas, up to 50 wagons
crossed everyday. Some simply stopped on the Louisiana side and
called it home.

WWW.REDWINGCOLLECTORS.ORG
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“This area was often under water, and on one such occasion, early
settler Abner Smalley stood high and dry on a small strip of land waiting
for a steamboat to make its usual landing for a refill of cordwood,”

the show transcript reads. “As the story goes, its captain cried out to

Smalley, ‘Well Abner, | see you're water proof.” Liking what he heard,
Smalley named his plantation “Waterproof”, and it became the original
site of the town, which was incorporated in 1872.

The name wasn'’t always an accurate description of the town though.
Present-day Waterproof is 2 %2 miles from its original location, having
moved in 1876 and 1880 to escape floodwaters and the Mississippi
River changing it course. The Great Flood of 1927 led to the
construction of a huge levee that protects the town, upon which you can
walk or drive for a close view of the river.

The photo above taken during the flood indicates that Waterproof had
some life in it back then, despite its small population. Unfortunately
today the town is only a shell of what it once was. Nearly all of the
businesses in its sleepy downtown are shuttered and most of the
buildings are dilapidated. The old high school, which was added to the
National Register of Historic Places in 2002, was abandoned in the
1990s and has since fallen into disrepair.

Did You Know?

In addition to Louisiana, merchants in three other states south of Missouri
commissioned Red Wing's stoneware companies to make advertising
stoneware — Texas, Arkansas and New Mexico. Look for stories

about those pieces in future issues of the RWCS Newslefter.

Thanks to RWCS Member Richard Stillinger for sharing this material for
publication in the RWCS Newsletter.




DON’'T STRAP ORANGE GYPSY TRAIL DINNERWARE

TO YOUR CHEST

As the owner/operator of Ray’s Bucktown Bed & Breakfast in Chicago,
RWCS Hall of Famer Ray Reiss regularly interacts guests from all walks
of life and a myriad of professions. So when nuclear safety specialist
Bruce Brast stayed at the Bucktown B&B a few months ago, there really
wasn't anything out of the ordinary about the visit...until Bruce noticed a
piece of Ray’s orange Red Wing dinnerware on display, and pulled out
his personal Geiger counter to measure how much radiation it gave off.

“Bruce was a guest of mine here at the B&B,” Ray explains. “Since he
works as a specialist in the industry, and even carries a Geiger counter
with him on vacations, he took a few measurements as he knew pottery
from that era used uranium-based glazes. Then being the nice guy that
he is, he wrote up a report for all the Red Wing pottery owners.”

As Ray states, several American potteries included uranium oxide in
their glazes to produce a number of different colors in the 1930s and
40s, with hues like orange-red and ivory requiring the highest amounts.
Homer Laughlin’s popular red Fiestaware is best known for being
radioactive, but Red Wing also utilized uranium oxide in its glazes — as
early as the iconic red wing stamped on stoneware, and then for Gypsy
Trail dinnerware glazes.

Obviously radiation isn’t something to mess around with, as prolonged
exposure can increase the chance of developing cancer. The good
news, however, is that low, infrequent doses of radiation are unlikely to
impact your health. So, how dangerous is radioactive dinnerware?

With large doses of radiation measured in “rems”, the terms “millirem”
and “mrem” (one thousandth of a rem) are used to measure the
amount of radiation received from commonly encountered sources
like X-rays. According to the U.S. Nuclear Regulatory Commission,

a chest X-ray typically gives a dose of only 10 mrem, while a full-

body CT gives a dose of 1 rem (1,000 mrem). /
Per Bruce’s Geiger counter ratings, Ray's 10- = = & i

inch orange Chevron-pattemned Gypsy Trail == & ¢
dinner plate emits 0.700 mrem per hour 4% ==

and his 12.25-inch oval platter emits A =
0.750 mrem per hour. Soif you & = -

were to wear the orange platter
as a necklace for a full day,

you would receive 18 mrem

— the equivalent of nearly

two chest X-rays. A very odd )
fashion statement, but aside
from the serious kink you'd
get in your neck, it wouldn’t
impact your health much.

But if you were to strap this

Story by RWCS Newsletter Editor Rick Natynski Photo by RWCS Hall of Famer Ray Reiss

“Besides the higher than expected radiation readings, Bruce informed
me that there is a even bigger, more critical issue with using these
dishes,” Ray adds. “Acidic food can actually leach the uranium itself
out of the pottery, so the rules of not using chipped or cracked pottery
applies very urgently. He also said the glass-like glaze on the outside
wears away over the years, potentially making it easier to leach uranium.”

Since it's a toxic chemical, ingesting uranium can cause kidney
damage much sooner than its radioactive properties would cause bone
or liver cancers. So, if you're eating meals on Gypsy Trail dinnerware or
other dishes with uranium-based glazes, Bruce advises you to instead
relegate it to your favorite display case for safekeeping.

Hmm...perhaps “Don’t Eat On Orange Gypsy Trail Dinnerware” might
have been a better title choice for this article.

Incidentally, the U.S. government restricted the use of uranium-based
glazes in 1943, as it needed the material to manufacture atomic
bombs. The ban lasted for 16 years, and although some potteries
began using depleted uranium at that point, uranium-glazed pottery
was discontinued in 1973 according to Fiestaware book Hidden
Treasures. @

platter to your chest for 24 hours : '

a day, 7 days a week, you'd be ~in ot S
it L TR / Thanks to

exposed to 6,480 mrem in a year. The R bt

federal radiation exposure guideline is 500 e N \ s and Ray Reiss

mrem per year for the general population and - S = T— s for sharing this

5,000 mrem per year for radiation workers. So in . ‘.'5-:\': e material for publication

addition to receiving weird looks when walking down the
street, you'd significantly elevate your chances of developing cancer.
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