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Primary membership in the Red Wing Collectors Society is $55 annually; 
associate membership is $15. There must be at least one primary member 
per household in order to have an associate membership. Members can 
pay for up to two years when renewing their membership. Contact the 
RWCS Business Office for additional details.

The Red Wing Collectors Society, Inc. Newsletter is published five times a year by the 
Red Wing Collectors Society, Inc. 240 Harrison St. • Unit #3 • Red Wing, MN 55066
Phone: 651-388-4004 • Fax: 651-388-4042 • www.redwingcollectors.org

Postmaster: Send address change to: Red Wing Collectors Society, Inc. Newsletter 
PO Box 50 • Red Wing, MN 55066. • USPS 015-791; ISSN 1096-1259.

Copyright © 2026 by the Red Wing Collectors Society, Inc. All rights reserved. 
The Red Wing� Collectors Society, Inc. does not guarantee the accuracy of 
articles submitted by individual members.

RWCS CONTACTS

BUSINESS OFFICE
PO Box 50 • 240 Harrison St. • Unit #3
Red Wing, MN 55066-0050 • www.redwingcollectors.org
651-388-4004 (call or text)	         
MEMBER SERVICES MANAGER: Jen Ritchie
membership@redwingcollectors.org      
			             
NEWSLETTER
EDITOR: Rick Natynski
PO Box 198 • Pewaukee, WI 53072
414-416-WING (9464) • newsletter@redwingcollectors.org
			             
BOARD OF DIRECTORS
President: JEFF FLOYD
630-301-1174 • president@redwingcollectors.org

Vice President: RUSSA ROBINSON
1970 Bowman Rd. • Stockton, CA 95206
209-463-5179 • vicepresident@redwingcollectors.org

Secretary: Angela Shefveland
816-456-2524 • secretary@redwingcollectors.org

Interim Treasurer: TREVOR STEPHENS
541-480-3016 • treasurer@redwingcollectors.org

Historian: NANCY LAMBERT
785-691-7213 • historian@redwingcollectors.org

Representative at Large: DOUG PERKINS
701-326-4263 • repatlargewest@redwingcollectors.org

Representative at Large: CHRIS TINCHER
1231 S City View Ct. • Wichita, KS 67235
316-708-5272 • repatlargeeast@redwingcollectors.org

Auction Manager: Dave Huisman
PO Box 2705 • Payson, AZ 85541
916-996-3584 • auction@redwingcollectors.org

Commemorative Manager: BOB MORAWSKI
262-853-8269 • commemorative@redwingcollectors.org

Education Manager: Aarika Floyd
630-301-1184 • education@redwingcollectors.org
	

Event Support Personnel
SOCIAL MEDIA MANAGER: Heather Tanaka
209-993-7144 • rwcssocial@gmail.com      

Pre-registration: JEN RITCHIE
651-388-4004 • membership@redwingcollectors.org      

Show & Sale: DOUG PERKINS
701-326-4263 • repatlargewest@redwingcollectors.org 

2026 Display Room: PAULETTE FLOYD
630-301-1174 • pjfloyd@sbcglobal.net

KidsView & Young Collectors:  	   
WENDY CALLICOAT  wendy@sarcoxienursery.com
SUE JONES TAGLIAPIETRA  jeffsue@chorus.net

news briefs

CROCKFEST PRE-REG. DEADLINE DRAWS NEAR
Time is running out to pre-register for CrockFest and order the 2026 RWCS Commemorative 
at the discounted rates! While paper forms had to be postmarked by June 1, online registration 
remains open until Friday, June 12. After those dates, CrockFest pre-registration costs an 
additional $10 per person and Commemoratives cost $5 more per piece. So, don’t delay! As a 
reminder, members can also order a special RWCS brown mini jug with applied clay red wing. 
Check out “Convention Preview” on pgs. 4-5 to learn about this year’s RWCS CrockFest.

NEW LUNCH & BAKED GOODS 

PROVIDER AT CROCKFEST!
Exciting news! The team from Scatterbrain Café 

of Downsville, WI will offer a limited menu pop-up 
café with delicious coffee, bakery items and lunch options for 
purchase at CrockFest this summer. They will operate from the 
cafetorium kitchen at River Bluff School, where you will be able to lounge at the air-conditioned 
tables and enjoy your coffee, bakery items and lunch while visiting with friends you haven’t 
seen since last year. Scatterbrain’s pop-up will be available Thursday, Friday and Saturday 
during CrockFest for your dining pleasure! We hope you’ll take advantage of this convenience 
and support this small business, as they’re traveling an hour from their home base to join us. 
Check out Scatterbrain Café on Facebook for a peek at their café, menu and bakery items!

2026 ELECTION: CAST YOUR BALLOT BY JUNE 30
There are five positions up for election on the RWCS Board of Directors in 2026. Voting will be 
100% electronic via the secure website, Balloteer.com. No paper ballots will be used. Candidate 
profiles ran in the January RWCS Newsletter, and each candidate is running unopposed.

To vote, Primary and Associate members must be in good standing, with an expiration date 
on or after June 30, 2026. New members need to have a paid membership no later than 
May 25, 2026. The RWCS e-mailed members a link to the Balloteer voting site along with a 
unique PIN number on Monday, June 1. Each member received this PIN number via e-mail; 
therefore, each voting member needed a unique e-mail address associated with their RWCS 
account (i.e., one e-mail address per member, rather than the same e-mail address for the 
entire household). Ballots can be cast through Tuesday, June 30.

IN THIS ISSUE

3        News Briefs, About the Cover
4-5     2026 CrockFest Preview
6-7     Fire Bricks: Building Blocks of Kilns
8-9     The Return of Charles Murphy

  10-11   Seeck Auction Highlights
  12         Frank & Company Sausage Crocks
  13         Pottery Museum News
  16         Red Wing’s Saskatoon Stoneware Bottle
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Members who don’t have a unique e-mail address associated with their RWCS account may 
request to have their Balloteer.com unique PIN number mailed to them. Members must allow 
sufficient time to receive the PIN number via U.S. mail. Mail requests to: Red Wing Collectors 
Society, Attention: 2026 Election Committee, PO Box 50, Red Wing, MN 55066-0050. These 
members will still need to use a computer or smartphone to vote, so if they don’t have internet 
access in their home, they’re encouraged to visit a public library or ask a friend or relative to 
help them cast their ballot. Please call the office with questions.

SHOWCASE YOUR COLLECTION IN THE 2026 

DISPLAY ROOM
If you’ve considered setting up in the 2026 CrockFest Display Room, space still remains! 
But walk-ins aren’t guaranteed, so please send in your completed display agreement 
ahead of time to reserve a spot at CrockFest. Whether you’re interested in participating in 
the Dinnerware, Stoneware, Art Pottery, Memorabilia or Rare Item categories, displayers 
will receive a regular 2026 RWCS Commemorative as a thank-you for participating 
(rare item displayers excluded). But the winners from each category get a 2026 Special 
Commemorative instead!

If you are interested in doing a display this summer, download the agreement from the 

RWCS website and e-mail the completed form to membership@redwingcollectors.org or 
mail to RWCS Member Services Manager Jen Ritchie in the office to reserve your spot. You 
can also contact CrockFest Co-Chair Paulette Floyd with questions at pjfloyd@sbcglobal.net. 
A big thanks goes out to the Cannon Valley Chapter for stepping in to help this year!

Display setup will be held from 8-9:30 a.m. on Thursday, July 9 at River Bluff School. Displays 
can also be set up by appointment from 1-3 p.m. on Wednesday, July 8. Removal will be held 
from 12:30-2 p.m. on Friday, July 10. Your fellow members can’t wait to see your display!

RWCS SEEKING INPUT ON 50TH ANNIVERSARY
Calling all members! The RWCS is looking for your ideas regarding possible events related 
to the RWCS 50th Anniversary in July 2027. While we are excited to have Brimfield Antique 
Market coming next summer, this is just a reminder that Brimfield will be a separate event from 
our annual CrockFest Convention. We will still have our Auction and Education events next 
summer, but we’ll also have some special events related to our 50th CrockFest Convention.  

We’re open to any suggestions from any member for ideas for next summer. You can reach us 
at president@redwingcollectors.org. -RWCS 2026 CrockFest Co-Chairs Jeff & Paulette Floyd

“Celebrating 50 Years” COFFEE TABLE Book
Be sure to stop at the table near registration Thursday and Friday during CrockFest and 
pre-order your copy of “Celebrating 50 Years”, a coffee table book showcasing the complete 
history of the RWCS, 1977-2027. The early order cost is $65 (the price will rise to $70 in 2027) 
plus an option for mailing, and will be available late 2027.* The full-color, approximately 160-
page book will include photos from the 50th Annual Convention. It will also include a section 
complete with photos of members who submit them along with the year they joined and home 
state. Please e-mail images in digital form to historian@redwingcollectors.org, using a subject 
line “50th Anniversary Photo”. Pictures can also be taken at the order desk during CrockFest. 
Don’t forget to submit photos of deceased family members who are part of the RWCS legacy. 

Thank you to members who have already sent in photos. By submitting images, you are 
giving the RWCS permission to include them in the book.

*Members unable to attend CrockFest 2026 will have an opportunity to pre-order books 
after CrockFest; more information will be posted on Facebook and in the September RWCS 

Newsletter. 33

Last winter seemed to go on forever, so I felt it was 
only appropriate to feature a spring-themed piece of 
Red Wing on the cover of this issue. Now, I’ll admit 
that while the colorful Country Garden floral pattern 
certainly fits the bill, mass-produced items like this 
usually don’t get such star treatment.

But this isn’t just another Country Garden dinnerware 
plate. In all likelihood, it’s the very first Country Garden 
plate ever painted, making this one the original, and 
the thousands that followed it merely copies. How do 
we know this? The plate bears a strong declaration on 
the back: “DESIGNED AND PAINTED BY CHARLES 
E. MURPHY” – written under glaze in the iconic 
designer’s recognizable all caps handwriting.

Murphy served as Red Wing’s chief designer of 
dinnerware patterns and art pottery from 1940 until 
1949, when he left for a similar position with the 
Stetson China Company. He officially returned to the 
Red Wing Potteries in 1953, but as the story about 
his return reveals on pages 8-9, he actually began 
freelancing for Red Wing in September 1952, which is 
likely when he painted the plate on the cover.

Keep in mind, Murphy wasn’t paid to paint the 
products that were sold to customers. Red Wing 
employed scores of women who sat along a conveyor 
belt and performed that task – each responsible for 
painting a specific series of brush strokes until every 
pattern reached completion. No, if Murphy marked an 
item with his name or initials, he either created it as a 
gift or presentation piece for a friend or associate, or 
he painted it as a prototype like this example.

And since Murphy wasn’t an official employee of the 
Red Wing Potteries when he painted this plate, it 
explains why he included “designed and painted by” 
before his name. It was his way of proving ownership 
of his design, making this plate a remarkable, one-of-
a-kind piece of Red Wing Potteries history.

Country Garden was one of six dinnerware patterns 
produced for the Anniversary Line, which Red Wing 
introduced in 1953 to celebrate its 75th anniversary 
in the pottery industry. As RWCS Hall of Famers 
Larry Roschen and Terry Moe report in their “Intro 
to Dinnerware” series, a 1953 Red Wing Potteries 
brochure described the bright, colorful floral pattern as 
“an all-over bouquet painted in natural colors of vivid 
lavender, gray, blue, green, yellow and old rose.” 
Produced for five years, it was discontinued in 
1957. -RWCS Newsletter Editor Rick Natynski

About the

Cover
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$40 PRE-REGISTRATION DEADLINE: JUNE 12
After that date, walk-in registration at Convention will be $50.

CrockFest 2026 is rapidly closing in! Your board of directors has spent 
the last few months planning a number of different events for the July 
event. CrockFest will once again be held at the River Bluff Education 
Center. A big change for this year is switching the days and times of the 
RWCS Auction and Show & Sale. This year, the RWCS Show & Sale 
will be held on Thursday, July 9 from 1:30-4:30 p.m., while the RWCS 

Auction has been moved to Saturday, July 11. Auction viewing will 
begin at 8 a.m. with the auction itself starting at 10 a.m. Both events 
will be held in the in the gymnasium at River Bluff.

Before we continue, a big congratulations goes out to RWCS Member 
Trisha Kress of Iowa for winning the Early Bird Commemorative 
Order drawing! By ordering before May 1, she won a 2026 Special 
Commemorative. Be sure to order your 2026 RWCS Commemorative 
online before June 12. After that, the price will increase by $5 per item.

The Golden State Redwingers recently announced it’s unable to hold 
its Brandy Alexander Mixer as previously reported, but the Pottery 

Museum of Red Wing will hold its annual celebration beginning at 5 
p.m. on Wednesday, July 8. Food and beverages will be served, and 
donations to the museum for this event are always appreciated. And, 
you won’t want to miss the museum’s “Summer Sizzle” outdoor 

antique market in the Pottery Place parking lot, where dealers will be 
set up Monday through Friday.

Our Thursday morning activities will start with the Intro to CrockFest 

Experience for first time attendees from 9-9:30 a.m. at River Bluff. 
Coffee will be available for the popular Sip & Share from 9-10 a.m. in 
the Cafetorium. The Welcome Session will begin at 10 a.m. and will 
include the 2026 Commemorative unveiling. We’re excited to have 
Scott Vermillion discuss two pioneering women and their contributions 
to the Red Wing Potteries and 20th century industrial design in his 
Keynote Address titled “Red Wing and Beyond: The Designs of Eva 
Zeisel and Belle Kogan.”

As announced on pg. 2, we’re excited to have a different food service 
vendor for all three days of CrockFest. The folks from Scatterbrain 

Café will have sandwiches, fresh bakery and gourmet coffee 
available for purchase in the River Bluff Cafetorium.

The CrockFest Display Room will be open Thursday and 

Friday, so be sure to check it out. Read information about how to enter 
a display on page 2 of this issue or on the RWCS website. Special 
Commemoratives are awarded to winners in each of five categories 
– Stoneware, Art Pottery, Dinnerware, Memorabilia and the Dennis 
Yaeggi Rare Item. (Voting ends when the Display Room closes at 
12:30 p.m. on Friday.) Also be sure to swing by the Commemorative 

Distribution Room to pick up your 2026 Commemorative.

As mentioned earlier, the RWCS Show & Sale has been moved to a new 
day and time, open to members from 1:30-4:30 p.m. Thursday in the River 
Bluff gym. (The general public can enter at 2:30 p.m.) Thanks to RWCS 
Representative at Large Doug Perkins for managing the show this year.

Friday will be dedicated to Education Sessions. Education Manager 
Aarika Floyd has put together a solid lineup for members to enjoy. The 
following 50-minute sessions will begin at 10 a.m., 11 a.m. and 1 p.m. Be 
sure to check out the full schedule for times and room numbers. Printed 
schedules will be available at the registration table; you can also find the 
schedule on the RWCS website or on the “In Any Event” smartphone 
app by RWCS Member Craig Orcutt. Presentations will include:

•   The Evolution of the Fort Dodge Stoneware Co. by RWCS 
Member Corrinne Reed 

•   Researching Red Wing Advertising by RWCS Education 
Manager Aarika Floyd

•   Red Wing Furniture by RWCS Hall of Famer Gary Tefft
•   Discovering the Transition Era in the Dump by RWCS Member 

Austin Fjerestad
•   Brimfield Antique Show & RWCS 50th Anniversary by RWCS 

Hall of Famer Wendy Callicoat and RWCS Representative at 
Large Doug Perkins

•   Your Pottery Museum of Red Wing and How to Secure Its 
Future by the Pottery Museum of Red Wing

•   Lunch & Learn: Learn about Red Wing pottery over lunch. Boxed 
lunches served at noon. (Anyone registered for CrockFest can 
attend, but vouchers are required for a boxed lunch; they cost $18 
and must be purchased by June 12. Scatterbrain Café will also 
offer lunch items onsite.)

KidsView activities will also take place from 10 a.m. to noon on 
Friday, and the day’s activities will close out in the Cafetorium, with the 
RWCS Annual Business Meeting beginning at 2:30 p.m.

Moved to a new date and time, the annual RWCS CrockFest Auction 

will close out the week in the River Bluff gym. The auction preview will 
begin at 8 a.m., with the auction itself starting at 10 a.m.

The Society needs volunteers for various activities. Whether it’s 
helping distribute RWCS Commemoratives, watching over the Display 
Room, or assisting somewhere else, we can always use your help, 
even for an hour or two. Please contact Jen Ritchie at membership@
redwingcollectors.org to lend a hand. We hope to see everyone soon!

2026 CROCKFEST PREVIEW

Story by 2026 CrockFest Co-Chairs Jeff Floyd & Paulette Floyd
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Attention all parents and grandparents! Bring the kids and grandkids and make 
CrockFest a family vacation! KidsView is free for kids ages 3-16, and older teens can 
come and help out by volunteering. Please register your child for KidsView when you 
register for CrockFest so we can get an accurate headcount of participants.

This year, participants will learn about digging in the Red Wing Pottery Dump from 
longtime diggers RWCS Hall of Famer Dennis Nygaard, RWCS Member Austin 
Fjerestad and another special expert. The kids will also have a lot of fun doing a hands-
on pottery activity and shopping at the kids-only KidsView Show & Sale. This is made 
possible by the donated pottery and stoneware we receive from RWCS members, so if 
you’re interested in donating pieces for the KidsView Show & Sale, please contact RWCS 
Member Deb Giesen at sammybug24u@gmail.com.

The kids will have an awesome time, so register today! If you have any questions, please 
contact RWCS Hall of Famers Wendy Callicoat at wendy@sarcoxienursery.com or Sue 
Taglipietra at jeffsue@chorus.net. See you in July!
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River Bluff School
396 Guernsey Ln

Red Wing, MN

Convention Highlights
View the entire Convention Schedule on erwcs.org with your smart phone.

TUESDAY, JULY 7
RWCS Board of Directors Meeting: 2 p.m. RIVER BLUFF SCHOOL
WEDNESDAY, JULY 8
Pre-registration Check-in, Button Sales: 1-3 pm. Pottery Museum
Pottery Museum CrockFest Reception: 4:30 p.m. Pottery Museum
THURSDAY, JULY 9
Registration & Pre-reg. Check-in: 8 a.m.-2:15 p.m. RIVER BLUFF
RWCS Apparel & Button Sales: 8 a.m.-noon RIVER BLUFF
Sip & Share Hot Drinks: 9-10 a.m. RIVER BLUFF CAFETORIUM
Welcome Session/Keynote: 10-11:30 a.m. RIVER BLUFF CAFETORIUM
Commemorative Pickup: 10:30 a.m.-noon, 1-2 p.m. RIVER BLUFF
Display Room Open: noon-2:15 p.m. RIVER BLUFF
Show & Sale move in: Noon to 1:30 p.m. RIVER BLUFF GYM
Show & Sale: 1:30 (2:30 non-members) -4:30 p.m. RIVER BLUFF GYM
FRIDAY, JULY 10
Registration & Pre-reg. Check-in: 8 a.m.-2 p.m. RIVER BLUFF
RWCS Apparel & Button Sales: 8 a.m.-noon RIVER BLUFF
Commemorative Pickup: 9:30-11 a.m., 1-2 p.m. RIVER BLUFF
Display Room Open: 9 a.m. Voting ends at 12:30 p.m. RIVER BLUFF
Education Sessions: 10 a.m.-1:50 p.m. RIVER BLUFF
KidsView: 10 a.m.-noon, RIVER BLUFF
Lunch & Learn: 12:00-12:50 p.m. RIVER BLUFF CAFETORIUM
Annual Business Meeting: 2:30 p.m. RIVER BLUFF CAFETORIUM
SATURDAY, JULY 11
Auction Preview: 8-9:45 a.m. RIVER BLUFF GYM
Commemorative Pickup: 9-10 a.m. RIVER BLUFF
Members Auction: 10 a.m. RIVER BLUFF GYM (also online)
Watch for updates on the Clay Connection e-mail, RWCS website and 
RWCS Facebook page. The schedule will also be on the “In Any Event” 
app by RWCS Member Craig Orcutt. Download it today for easy access!

Red Wing Pottery District 

(Pottery Museum & Parking Lot Sales)
240 Harrison St. & 2000 Old West Main

Pottery Museum of Red Wing’s 
Summer Sizzle 

Outdoor Antique Market
240 Harrison St., Red Wing, MN • Pottery Place Parking Lot

Monday, July 6 
through Friday, 
July 10, 2026

Vendors vary by 
availability each day.

Rain or shine! Call 
651-327-2220 for more info.

KidsView 2026: DIG THE VIBE!
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In 2007, hard copies of the Red Wing Potteries Ledger 

(1892 – 1914) were produced and sold by the Red Wing 
Collectors Society Foundation (now known as the Pottery 
Museum Red Wing, Inc.). This incredible resource has 
two main focuses – the most popular of which is the list 
of advertising stoneware items ordered by merchants 

from various towns across the Midwest to the Pacific 
Ocean, including Canada.

But the focus of this article is the orders for fire bricks, which are included 
in the construction cost of items like bricks, iron work, sewer tile, steam 
pipes and labor found on pages 4-51 of the Red Wing Potteries Ledger. 

Generally, fire bricks refer to bricks that are used to line furnaces and 
flues because they can withstand extremely high temperatures. Because 
fire bricks are used in so many different environments, including 
corrosive gas actions, temperature changes/degrees, scouring action of 

fuel, etc., many different varieties of fire bricks were manufactured. The 
Red Wing Stoneware Company ordered fire bricks used to make kilns for 
the production of stoneware and recorded these expenses in the Ledger. 

While fire bricks are not glamorous, one might make the case that 
fire bricks were a basis for many other industries. Without them, other 
industries wouldn’t have developed as they did. It is clear that fire bricks 
allowed the iron industry to grow, along with the development of the 

steam locomotive and glass furnaces. All of these industries contributed 
greatly to the development of the United States. Thus, the lowly fire 
brick’s impact was not just important to Red Wing’s stoneware companies, 
but also to North America as a whole.

Fire bricks are primarily composed of silica (50% to 80%) and alumina 
(10% to 50%), and are 
enhanced with additives 

including, zirconia, 
chromium oxide and 

magnesia. Together, 

these ingredients allow 

the fire brick to maintain 
its structural integrity in 

extreme heat. Further, 

bauxite and kaolin clay 
are ideal for developing 

fire brick. Fire bricks 
in a kiln are subject to 
very high temperatures 

and continuous firings, 
so they eventually 

vitrify (as shown at left). 

Vitrifying alters a brick’s texture to the point that residue deposited on the 
exposed surface during firing no longer adheres. Thus, that residue drips 
off the fire brick and falls onto the stoneware below. Red Wing collectors 
fondly refer to these as “turkey droppings” on stoneware. Eventually fire 
bricks lose their structural integrity, so kilns must be rebuilt to prevent 
collapse.

Research performed by RWCS Hall of Famers Gary & Bonnie Tefft 
indicates that most of the clay from Red Wing’s clay deposits wasn’t 

suitable for making fire bricks, so the potteries needed to purchase them 
from other companies. However, the clay fields might have contained a 
limited supply of suitable fire brick clay, because the Red Wing Sewer Pipe 
Company made bricks for use in building construction on a limited basis.

These bricks were 
mainly sold for local 

construction projects. 
Shown at right, one 

order from the Red 

Wing Malting Company 

was for 250 “Chaska 
Bricks”. In 1894, The 
Chaska Herald was the 

first to coin the “Chaska 
Brick” term. Chaska 
Brick is made from a 
high-quality brick clay 
found in the Chaska, 
MN area, and is known for its unique cream color. This brick was used 
mainly for constructing storefronts. It’s unknown whether the sewer pipe 
company shipped in the clay from Chaska, or found a small deposit in 
the local clay fields to make the brick.

The Ledger indicates that the Red Wing Stoneware Company built new 

kilns in 1892 and placed many orders for fire brick from the Missouri 
Fire Brick Company in St. Louis. Established in 1882, the Missouri Fire 
Brick Co. was one of more than 50 such companies in the city during 
this timeframe. Since St. Louis was the crossroads of several major 
railroads, they were able ship their bricks throughout the United States 
and Canada. 

Fire Bricks
The Literal Building 

Blocks of Kilns

From the “Red Wing ‘Shards’ of 
Information” series by RWCS Hall of 

Famer Dan DePasquale

This interior view of a historic dome-shaped “beehive” kiln 
at the Medalta Potteries shows the extraordinary amount of fire bricks that were required to build it. 
Photo courtesy of the Medalta Historic Clay District in Medicine Hat, Alberta.

This interior view of a historic dome-shaped “beehive” kiln 
at the Medalta Potteries shows the extraordinary amount of fire bricks that were required to build it. 
Photo courtesy of the Medalta Historic Clay District in Medicine Hat, Alberta.

This interior view of a historic dome-shaped “beehive” kiln 
at the Medalta Potteries shows the extraordinary amount of fire bricks that were required to build it. 
Photo courtesy of the Medalta Historic Clay District in Medicine Hat, Alberta.
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Courtesy of the Medalta Historic Clay District in Medicine Hat, Alberta, this modern day photo of the Medalta Potteries’ historic 
beehive kilns give a more detailed perspective of what the Minnesota Stoneware Company’s beehive kilns looked like back in 
the day. Both were reinforced by horizontal iron bands to help withstand the intense heat during the firing process. 

Courtesy of the Medalta Historic Clay District in Medicine Hat, Alberta, this modern day photo of the Medalta Potteries’ historic 
beehive kilns give a more detailed perspective of what the Minnesota Stoneware Company’s beehive kilns looked like back in 
the day. Both were reinforced by horizontal iron bands to help withstand the intense heat during the firing process. 
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Almost every page of the business expenses recorded in the Potteries’ 

Ledger shows the Red Wing Stoneware Company made either direct 

payments to the Missouri Fire Brick Co. or paid freight charges for the 
fire bricks. Three examples of payments found are as follows:
•   Pgs. 12-16 (October 1892): $4,126.84 for fire bricks and $569.81 
     for fire brick freight.
•   Pgs. 24-34 (November 1892): $2,474.17 for fire brick.
•   Pg. 34 (January 1893): $1,204.62 for fire brick.

While there are more entries for the Missouri Fire Brick Co., the three 
citations above come to a grand total of $8,375.44 alone. This equates 
to approximately $296,000 in today’s dollars, so when one considers 
the added expense of ironwork, sewer tile, fittings, steam pipes and 
labor, constructing kilns was a huge expense. It should be noted that in 
November 1899, the Missouri Fire Brick Co. was destroyed by fire and 
quickly rebuilt. The company still exists today.

Although the Ledger only listed fire brick purchases from the Missouri 
Fire Brick Co., it’s likely that Red Wing’s stoneware companies ordered 
fire bricks from other manufacturers, as well. In a past discussion, Gary 
Tefft shared that he found many bricks in older parts of the pottery 
dump that were stamped “Evens & Howard”. Evens & Howard Fire 
Brick Co. was also located in St. Louis and is sometimes referred to as 
Cheltenham Fire Brick Works – a company Evens & Howard acquired.
African Americans played a key role in the production of fire bricks, as 
most of the workforce Evens & Howard employed was Black. During this 
time period, African Americans began to migrate in large numbers from 

the South to the North and Midwest, due in part to economic concerns. 
In the 1890s, the number of African Americans moving from the South 
doubled that of the previous decade. Thus, the Evens & Howard Fire Brick 
Co., which also made sewer tile, provided a rare and steady stream of 

income for the Black community in the Cheltenham area of St Louis.

It is fascinating to think the information contained in the Red Wing 

Potteries Ledger can contribute to expanding our knowledge in so many 
different areas. As the examination of Red Wing documents increases, 
the ability to construct and preserve important information about the 

history of Red Wing’s stoneware companies will grow. The creation of 

the Pottery Museum of Red Wing’s Research Center is a huge step 

forward in both preserving and expanding knowledge of the clay industry 
in Red Wing.

1 The History of Fire Bricks, Harris & Pearson Co., “The Most Important Industry in the World”
2 “What Are Fire Bricks Made of? Composition and Manufacturing Explained”, Leif 

Arkwright, Missouri Fire Brick Company
3 Chaska Herald, March 28, 1903.
4 “Brick”, Special Issues on St. Louis, May and June 1904, p. 221, Missouri Fire Brick Co.
5 Library of Congress, Presentation, “Moving North, Heading West”.

Captured shortly after a fire claimed its factory and kiln shed in February 
1900, the image below shows several of the Minnesota Stoneware Company’s 
beehive kilns, which were demolished long ago and ultimately replaced by a 
tunnel kiln. Photo courtesy of the Goodhue County Historical Society.

Below: An Evens & Howard fire brick and a miniature sewer pipe crock, which 
salesmen likely gave away to customers during sales calls.

Courtesy of the Medalta Historic Clay District in Medicine Hat, Alberta, this modern day photo of the Medalta Potteries’ historic 
beehive kilns give a more detailed perspective of what the Minnesota Stoneware Company’s beehive kilns looked like back in 
the day. Both were reinforced by horizontal iron bands to help withstand the intense heat during the firing process. 
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Widely recognized as an accomplished wildlife artist, Charles E. 
 Murphy is better known to Red Wing collectors as the company’s 

most productive designer of art pottery and dinnerware. But his tenure 
of more than 20 years at the Red Wing Potteries was twice interrupted – 
first by 2 years of military service, and then by a 4-year stint working for 
the Stetson China Company in Lincoln, IL. What caused his departure 
from Red Wing, and what convinced him to return? As is often the case, 
a disagreement over compensation led him to leave, but his love for 
Minnesota and a commitment from Red Wing to pay him royalties for his 
designs brought him back.

Murphy was first hired as Red Wing’s art director in December 1940. 
Red Wing Potteries President H.H. Varney put out a call for a quality 
designer, and Murphy came highly recommended by Frederick Rhead, 
his supervisor at Homer Laughlin China. His notable early designs 
included the Provincial Line’s Normandy, Orleans, Brittany and Ardennes 
patterns (Red Wing’s first hand-painted dinnerware), the Engobe art 
pottery series, and the figural cookie jars of “Pierre” the chef, “Katrina” 
the Dutch girl and “Friar Tuck” the monk, which he considered to be 
some of his personal favorites.1

By all accounts, Murphy was happy in Red Wing and didn’t want to 

leave. But by 1949, his relationship with Varney had soured. According 
to his wife, Marie, Charles wasn’t receiving the raises he was promised.

“(Charles) had a written agreement with Red Wing which Varney did not
honor, based on the understanding that as he worked there and he 
produced, his salary would be increased,” she said, during a 2000 
interview.2 “He was getting offers from California and all over at two and 
three times what he was making. But we didn’t want to live in California 
or out East; we always thought the quality of life was paramount. Red 
Wing was a wonderful place to live. Where else could you leave work 
and 10 minutes later be out on your boat? But a man can take it just for 
so long – not getting pay raises when you were promised them.”

Thus, Murphy left Red Wing in 1949, but opted to stay in the Midwest 
with the role at Stetson. (Ironically, Varney died later that year.) Marie 
said Charles enjoyed working at Stetson, where his agreements were 
honored and he was treated with a lot of respect. There he designed 
several lines of dinnerware and a centennial plate for the city of Lincoln.3 
But by 1952, Red Wing came calling.

Harry Barghusen, who replaced Varney as president, wanted Murphy 
to return. He tapped future company president Richard Gillmer, who 
at the time was Chicago sales manager for the Red Wing Potteries, 
to help persuade Charles to work in a freelance capacity.4 Marie said 
her husband ran the opportunity past Stetson management, and they 
granted permission, provided it was on his own time and not in any way 
competitive. This likely occurred in late summer 1952, because Murphy’s 
1953 contract with Red Wing specifically refers to Sept. 26, 1952 as the 
date he began submitting designs.

Murphy continued freelancing for Red Wing into early 1953, and might 
have still been under contract with Stetson at that time since the Red 
Wing contract was mailed to his home in Lincoln, IL. But soon, Red Wing 
approached him with a permanent role. Marie said by that time, Charles 
felt Stetson didn’t have their heart in the items he was designing anyway, 
so “he told Stetson he was going to go back to Red Wing and he parted 
company with them, but they understood and it was on good terms.”

Thankfully, a copy of Murphy’s 1953 contract5 provided by RWCS Hall of 
Famers Steve & Barbara Brown not only provides valuable insight into 
what Red Wing needed to do to convince him to return, but it also helps 
offers a timeframe in which he started designing the first dinnerware 
patterns for Red Wing’s Anniversary Line, which the company introduced 
in 1953 to celebrate its 75th anniversary in the pottery industry. The 
following are some noteworthy excerpts from the contract, which Murphy 
signed into Feb. 24 of that year.

For your services in designing, developing and the direction 
of the development of new patterns and shapes to be 
produced by The Red Wing Potteries, Inc. and assisting in the 
supervision and direction of advertising and publicity, you 
will be paid $4,000.00 per year as a retaining fee. Payments 
to be paid in equal monthly installments of $333.33. You
would devote such time that we deem necessary to provide 

The Return of 
Charles Murphy
Story by RWCS Newsletter Editor Rick Natynski

Red Wing Designer Charles Murphy (right) looks on as Potteries’ mold maker 
Teddy Hutchson shapes some clay. Photo from Marie Murphy, courtesy of 
Red Wing Art Pottery author RWCS Hall of Famer Ray Reiss. 

Red Wing Designer Charles Murphy (right) looks on as Potteries’ mold maker 
Teddy Hutchson shapes some clay. Photo from Marie Murphy, courtesy of 
Red Wing Art Pottery author RWCS Hall of Famer Ray Reiss. 

Red Wing Designer Charles Murphy (right) looks on as Potteries’ mold maker 
Teddy Hutchson shapes some clay. Photo from Marie Murphy, courtesy of 
Red Wing Art Pottery author RWCS Hall of Famer Ray Reiss. 

Red Wing Designer Charles Murphy (right) looks on as Potteries’ mold maker 
Teddy Hutchson shapes some clay. Photo from Marie Murphy, courtesy of 
Red Wing Art Pottery author RWCS Hall of Famer Ray Reiss. 
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designs and shapes necessary to maintain our lines.

This agreement was effective as of Jan. 1, 1953. According to the 
U.S. Census Bureau’s 1953 Consumer Income Report, the average 
salary for an adult male was approximately $3,200 that year. Adjusted 
for inflation, the $4,000 retaining fee Murphy earned equated to about 
$49,700 – a livable amount for a couple with no children, but not 
enough to support the lifestyle Charles and Marie were accustomed 
to. However, this represented only a portion of Murphy’s annual 
income, as indicated later in the contract. In fact, the next paragraph 
eluded to the potential that existed:

The fees and compensation herein stated to be for a period 
of one year and applies only to those fields of manufacture 
in which we are engaged. Any other designing done by 
you for anyone engaged in the pottery industry, during 
the period of one year, is to be reviewed and discussed 
with the management or any other individuals designated 
by The Red Wing Potteries, Inc. It being definitely agreed 
between you and us that you are to do no designing for 
anyone else in the pottery industry during this time 
without the written approval of our company for any 
designing or patterns which you may submit to other 

potteries or anyone in the pottery industry.

That paragraph shows the Red Wing Potteries wanted exclusivity to 
Murphy’s designs, but it left the door open for him to pursue other 
avenues of income unrelated to pottery on his free time – something 
he had a fair amount of since he wasn’t an hourly employee. This 
meant teaching and other artistic opportunities were on the table.

Another paragraph stated the Potteries would review its agreement 
with Murphy after Nov. 15 to determine whether the two parties would 
continue their relationship into 1954, which they obviously did. Then 
this paragraph helped describe his level of seniority:

Any designs or shapes presented by individuals other 
than Belle Kogan or Charles E. Murphy which are 
considered for production shall be reviewed with 
Charles E. Murphy for approval and suggestions.

This meant that aside from anything that industrial designer Belle 
Kogan submitted, Charles Murphy would be “the guy” at Red Wing 
who decided whether a piece was good enough to put into production. 
This speaks to not only to the faith the Potteries had in him, but also to 
the high level of respect the company had for Kogan, who had been a 
major contributor to Red Wing’s art pottery portfolio since 1938.

The following paragraphs addressed the additional income Murphy 
would earn in royalties, which was an important factor that contributed 
to his return to Red Wing:

In addition to the retainer and compensation herein 
before designated, you shall receive the following royalty 
percentages of gross sales of first quality ware on 
shapes, patterns, or decorations designed by you since 
September 26, 1952.

One-half percent on any shape in dinner ware, one percent 
on any patterns or decorations for dinner ware, or one 
and one-half percent where the complete item has been 
designed by you, one and one-half percent on art pottery, 
cookie jars, or utility pieces other than dinner ware.
It is understood that these royalties are to be paid until 
the pattern or shape is discontinued or the sales are 

below an annual volume 
of $10,000.00. In case 
of death of Charles E. 
Murphy, royalty will 
be paid to his heirs 
for a two year period 

following his demise.

This means Charles would’ve 
painted the signed, but 
undated Country Garden 
plate pictured at right sometime 
around the Sept. 26, 1952 date 
listed in the contract, because Red 
Wing would’ve needed a few months to 
build up supply before it was offered for sale. 
The company announced the launch of 
Country Garden in a Jan. 1, 1953 
sales brochure.

“The Country Garden plate 
signed by Murphy could 
well be the first finished 
dinnerware piece created 
by Murphy after his return to 
Red Wing,” says RWCS Hall 
of Famer Larry Roschen. “An 
article about Murphy and his 
methods was published in The 
Illustrator in the early 1960s. That 
article states that when working on 
a new pattern, Murphy always designed 
the dinner plate first before working on other 
pieces. I wonder if a similar Capistrano plate exists?”

Red Wing’s Anniversary Line consisted of six different patterns, but only 
three were released at the beginning of 1953. In addition to Country 
Garden, Larry believes Capistrano (above) and Tweed Tex were also 
released at that time. (Tweed Tex was all white, so per the contract, 
Murphy’s royalty was only 0.5% of those sales since it wasn’t decorated.) 
A fourth pattern, Midnight Rose, might have been released later in 1953.

On their own, the royalties of 0.5%, 1% and 1.5% were mere pennies for 
every piece sold. But when multiplied by thousands, it ended up being a 
significant amount in 1953 dollars. Unfortunately most Red Wing Potteries 
sales records were discarded when the company closed, but Larry has 
some thoughts on what Murphy would’ve netted from his dinnerware 
patterns released in 1953. To lend some perspective on what the 
Anniversary Line sales volume might have been that year, he points to a 
document that shows the company shipped more than 520,000 decorated 
Concord pieces alone between Aug. 1, 1951 and Jan. 31, 1952.

“At that rate, the sales of decorated Concord in a year’s time probably 
reached well over $1 million,“ Larry says. “Anniversary Line pieces 
were priced similarly in 19536, and odds are that production was still 
peaking at this time. Japanese competition wasn’t strong until the late 
1950s, as they were still recovering from the war.”

“Based on those figures, it’s probably safe to conservatively estimate 
that items from Anniversary Line totaled at least $500,000 in sales in 

“The Return of Charles Murphy” continued on page 14.
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Seeck Auction FEATURES items from Three HIGH Quality 

Collections  Story by RWCS Newsletter Editor Rick Natynski  Photos courtesy of RWCS Member Jan Seeck of Seeck Auction

10

$18,500 $17,000 $15,500 $10,500

As evidenced by the stoneware auction held by Seeck Auctions on April 
18, the market for high quality Red Wing stoneware remains very strong. 
Although no items reached $20,000 individually, more than 90 items each 
exceeded sales prices of $1,000. The 341-lot auction featured items split 
between three collections belonging to RWCS Hall of Famer Gail Peck 
and her husband, Merv, longtime RWCS Member Jo Allers and her late 
husband, Dan, and longtime RWCS Member Terri Stepp and her late 
husband, Kevin.

The top lot was one of Gail’s all-time favorite pieces – a Red Wing Albany 
Slip Lion Doorstop, which hammered down for an impressive $18,500 
high bid. A front-stamped, daisy-decorated 5 gallon salt glaze water cooler 
came in second at $17,000, and a transitional 5 gallon salt glaze crock 
stamped with Elephant Ear leaves and a Union oval sold for an eye-
opening $15,500 high bid. A half gallon Red Wing salt glaze crock with 
stenciled Siegel & Cooper advertising brought $10,500.

As well-known, longtime antique dealers, Gail and Jo say they plan to continue setting up at RWCS events and other 
antique shows throughout the Midwest. However, both determined it was time to sell items from their personal collections.

The Stepps kept virtually everything they purchased in nearly 50 years of collecting, amassing an incredible collection of 
high quality wares. The 100+ pieces sold in this auction represented only a small portion of what they accumulated. Seeck 
Auctions will sell another 700-800 items from the Stepp Collection over two more auctions in Rock Falls, IA in 2026, with 
one slated for Sept. 19 and the other for Oct. 31.

The realized prices of highlights shown here are gavel prices; there was no buyer’s premium for in-person bidders, but 
absentee bidders were charged a 10% buyer’s premium. There was also a 4% clerking fee for items paid for by credit card.

$5,250
1/2 gallon

$3,500 $2,800 $2,750
Front-stamped MN

$2,200

$5,250
1/2 gallon

$4,000
Experimental glaze, 7 ½” 

Left to right: RWCS Hall of Famer Gail Peck, 
RWCS Member & auctioneer Jim Seeck and 
RWCS Member Jo Allers. Photo courtesy of 
RWCS Member Merv Peck.
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$9,000
$7,750
Back-stamped MN

$7,000
Back-stamped MN$7,250

$7,000
2 gallons

$5,500
Back-stamped RW

$5,000
Front-stamped MN

$4,750
2 gallons

$4,000
Back-stamped RW

$4,250 $4,000

$3,750

$3,250
2 gal; cobalt under Albany $3,000

$4,250
6 gallons

$5,000 $4,250
MN USA oval

$4,000
15 gallons

$2,700
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$2,600

$2,700
1 gallon

$2,600
Quart

$2,600
Quart

$2,400
MN USA
oval
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Red Wing made butter crocks for countless creameries, but the vessels 
were also well suited for holding other products, of course. One such 
delicacy was Frank’s Country Pork Sausage, which was a staple in the 
diets of Milwaukeeans for decades before the company expanded and 
shipped its meats “from coast to coast”. Red Wing made two different 
versions of this jar in the 1 lb. size.

But what about “Frank’s Quality Kraut” – a product that sauerkraut 
lovers still find in grocery aisles today? With a common name like 
Frank, the two products couldn’t be related, could they?

Turns out they can. Here’s the story of a sausage company that 
introduced what became arguably the most popular sauerkraut brand 
in American history.

According to Milwaukee Public Library archives, Louis Frank was 28 
years old when he immigrated to Milwaukee from Germany in 1848. 
Four years later, he opened a small retail sausage shop called L. 
Frank & Son. But it wasn’t until 1860 when Louis started manufacturing 
sausage for wholesale – the year the company recognized as his true 
start. Oldest son Nathan joined the business in 1875.1

In 1907, L. Frank & Son built a sausage factory about 20 miles 
south of Milwaukee in Franksville, WI. The Franks setting up shop 
in Franksville? That couldn’t have been a coincidence. Although the 
Franks didn’t give the town its name, they did put it on the map, in a 
sense. Franksville happened to be a cabbage-growing hub at the time, 
and soon the factory converted to sauerkraut production, operating 
under the name Frank Pure Food Company. Nathan Frank, two of his 
brothers, and two of his sons served in leadership roles. While sausage 

production continued in Milwaukee, the sauerkraut plant employed 30 
people in its first year and paid out $15,000 to local farmers for their 
cabbage – a boon to the Franksville economy. A canning line was 
added to the plant in 1910.2

Nathan Frank died in August 1913, followed by his father, Louis, a few 
months later. But the family carried forward, reorganizing the company 
under the “Frank and Company” name in 1918. Around this time, both 
the sausage and sauerkraut divisions adopted the slogan “Made as only 
Frank knows how.” Louis’ grandson, Walter Frank, became president the 
following year.1 The company ordered its sausage jars from Red Wing 
within the next few years. The Wausau location listed on one of the jars 
couldn’t have been in operation for long, as there’s little information about it.

At some point in the 1920s, the Franks sold the sauerkraut arm of the 
business to the management in Franksville. By 1975, the plant and 
a smaller one in Black Creek, WI was packing as much as 300 tons 
of kraut per day combined, when in full production. Despite being 
acquired by The Fremont Company in 1933, production continued in 
Franksville under the Frank Pure Food Co. name until 1985, when 
Frank’s Quality Kraut was moved to a plant in Ohio.2

Frank and Company continued producing sausage until at least 1942.

Incidentally, after working for the sausage business for a short time,3 
one of Louis Frank’s grandsons, Lawrence Frank, moved to Los 
Angeles in 1915 and eventually became a restaurateur. He personally 
developed the recipe for Lawry’s Seasoned Salt in his kitchen and 
co-founded Lawry’s Restaurants, Inc., which has locations around the 
world.4 What a family!

1 Frank and Company Scrapbook, 1930-1942, Collection 101. Local History Manuscript Collections, Milwaukee Public Library.
2 Franksville: “The First 100 Years”, Published in conjunction with the 25th annual Kraut Festival, July 24-27, 1975.
3 Los Angeles from the Mountains to the Sea, with biography of actors & witnesses to the period of growth & achievement, 1921.
4 www.lawrysonline.com/our-story

Frank

and 
Company

From Sausage 
to Sauerkraut 

and Back
Story by 

RWCS Newsletter Editor Rick NatynskiPhoto
courtesy of 
Megan Frank.

Above: Boasting an eye-catching 
graphic and dark, bold print, this large 
Frank and Company wooden crate 
measures about 29” wide and 10” tall.

			            Above: An ad from Wright’s 1919 Milwaukee 	
		           	          City Directory shows the sauerkraut producer 
also used the “Made as only Frank knows how” slogan that was used on the sausage 
crocks. An ad for the sausage co. appears in the same directory. At right: Frank’s Kraut 
dates to 1907, but “1905” is listed on the present day tin can because The Fremont 
Co. acquired several kraut companies over the years, and the oldest started in 1905.
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Pottery Museum of Red Wing News

Story by RWCS Hall of Famer Diane Hallstrom
Museum photos by Pottery Museum of Red Wing Staff & Volunteers

Volunteers are important to your museum in so many ways! A big “thank you” 
to all the wonderful volunteers who helped make the Pottery Museum’s first 
major tour of 2026 such a fantastic success! More than 65 members of the 
Southeast Minnesota Soil & Water Conservation District joined us, and our 
friendly, knowledgeable volunteers enjoyed sharing their insights and answering 
questions about the many interesting artifacts on display. It was truly a joyful 
experience for everyone involved! If you love chatting with others and want to 
share your passion and knowledge, we’d love for you to consider volunteering. 
The only requirement is that you like to have fun and enjoy talking with people. 
We’ll help with the rest! You will not be disappointed; there is nothing better than 
hearing how much visitors enjoyed the tour. Contact Pottery Museum Manager 
Nancy Featherstone at potterymuseumofredwing@gmail.com or 651-327-2220 with any 
questions that might be holding you back from volunteering. We promise you will have fun!  

We also want to thank the MN Correctional, Red Wing, “Sentence To Serve” group for their 
wonderful help in clearing away all the overgrown brush and debris from behind the museum 
building (pictured at right). Five or six individuals spent the entire morning working hard on the 
steep hill right behind us. We so appreciated it, thank you all so very much!

Some of you kick off your “Red Wing Experience” the weekend before the official RWCS 
Crockfest. This year, two riverboat companies will be here on July 3, and another riverboat 
will visit on Sunday, July 5. If you have a moment, please stop by the museum to say hello to 
the tourists. They come from all over the world, and it’s truly inspiring to hear how much they 
appreciate your museum. After they’re back on board, they’re asked to fill out a quick survey 
about their experience. Our tours are often rated the best throughout the entire weeklong 
cruise, which makes us so grateful for all the wonderful volunteers who help with the tours.

Reminder of our 501(c)3 business name change
As we prepare for the upcoming busy season at your museum, please note that all monetary 
donations must be made payable to: POTTERY MUSEUM RED WING, INC. All donations 
to Pottery Museum Red Wing, Inc. are tax-deductible to the full extent permitted by law. No 
goods or services will be provided in exchange for this contribution. We will continue doing 
business as the Pottery Museum of Red Wing.

fundraising partnership with Red Wing 
Area Seniors

The Red Wing Area Seniors and Pottery Museum 
Red Wing, Inc., proudly share ownership of the 
building where we are located. During the winter 
season, it has become increasingly difficult to 
pay the high monthly gas and electric bills from 
Xcel Energy. In 2025, the average bill from Xcel 
Energy for the first 3 months was $2,350 per 
month, increasing to $3,074 per month in 2026 – an 
average increase of $724 per month. The seniors and the pottery museum have decided to start a joint 
fundraising venture called “KEEPIN’ THE LIGHTS ON!” Many years ago, longtime RWCS Member Dave 
Kuffel came up with this idea to help the museum raise funds. Now, we are starting a joint fundraising effort 
in which both groups can donate to this cause. The funds raised will go into a designated fund. For a $50 
donation, you can honor yourself, a pet, or a loved one on any special day of any month, with your name 

displayed in the atrium during that month. Each month, the donor’s names will be posted, thanking you for contributing. You can support us by either 
sending a check payable to Pottery Museum Red Wing, Inc., to 240 Harrison St., Suite 4, Red Wing, MN 55066, with “Keepin’ The Lights ON” in 
the memo, or by calling 651-327-2220 to pay by credit card. Thank you in advance for all your wonderful support.

w w w. r e d w i n g c o l l e c t o r s . o r g

Above: Pottery Museum Volunteer Byron Gunderson (at left)  leads a tour 
at the museum last month.
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C L A S S I F I E D SA D  R A T E S

Classified ads are 20¢ / word for members and 
30¢ / word for non-members; $5 min charge. 
Accepted on a first-come, first-served basis. In 
addition to appearing in the newsletter, classifieds 
and display ads are posted on the RWCS website.

DISPLAY ADS
Display Ad Size		          Ad Rate
Full page 			          $500
1/2 page (horizontal or vertical)       275
1/4 page 			          150
1/8 page			           85
Display ads purchased by non-members cost an additional 15%.
Display Ad Dimensions
Full Page 		          8 x 10.5
1/2 page (horizontal or vertical)       8 x 5.25
1/4 page 			          4 x 5.25
1/8 page 			          4 x 2.125
Ads must be supplied electronically as an EPS or 
PDF file. There is an additional 10 percent fee for 
design and makeup if needed ($10 minimum).
       Issue              Ads            Editorial        Mail Date
       January         Nov. 25       Nov. 15        Jan. 6 
       March            Feb. 10       Feb. 1         March 15
       May               April 10        April 1           May 15
       September    Aug. 1         July 25         Sept. 1
       November     Oct. 1         Sept. 25        Nov. 1
E-mail your ad to newsletter@redwingcollectors.org. 
Make your check payable to “RWCS” and mail to: 
Rick Natynski, P.O. Box 198, Pewaukee, WI 53072. 

RED WING WANTED
WANTED: Advertising stoneware from 
Washington, Idaho, Oregon, Montana, 
Nevada, and Utah. WILL PAY TOP DOLLAR 
FOR RED WING pieces from Wyoming. 
Always looking for other rare and unique 
items. Contact Trevor at 541-480-3016 or 
tstephe4@gmail.com. 3/27 

WANTED: Looking to buy all shapes, sizes, 
and colors of Michigan advertising. Also 
looking to purchase odd ball 3 gal salt glazed 
or zinc crocks. Call or text Eric at 906-282-
1180 or e-mail edeyaert@mtu.edu. 1/28

WANTED: Seeking quality jugs & crocks with 
North Dakota advertising. Butter crocks & 
churns, too. The more rare the better! Will 
pay top $$ for the right pieces. Contact 701-
270-0242 or beehive@polarcomm.com. 9/26

WANTED: I’m looking to buy collections of 
Red Wing stoneware. Zinc or salt glaze - no 
collection is too big or too small. I will travel 
to you. Please text photos to 715-520-0888 
or e-mail to prockscrocks@gmail.com. 11/26

WANTED: I’m a life long Montanan working 
hard to improve my collection of Montana, 

Idaho and Wyoming stoneware. If you 
happen to have, or know somebody that has 
an example, PLEASE let me know and let’s 
talk! I promise you won’t regret it! E-mail me 
at sawtooth5150@gmail.com, call or text 
406-788-7851, or drop a note to Skyland 
Rider on Messenger. Thank you! 11/26 

WANTED: Red Wing or Minn. Stoneware 
animals; salt glaze lids with button tops 
(2 gal - 30 gal); salt glaze and Albany 
pieces attributed to North Star Stoneware 
Company; Please text photos to 715-716-
8009 or e-mail quirkdr@gmail.com. 11/26

WANTED: Adv. stoneware from Omaha and 
Lincoln, NE and hand-turned Red Wing mini 
jugs – Albany slip, two-toned, zinc glaze 
and bisque. Still looking for mini & salesman 
sample flower pots in any colors, too. 
Contact cobe142@cox.net or 402-598-1315. 

WANTED: Red Wing bean pot with Westby, 
WI advertising and Red Wing salt glaze 
salesman sample crocks. Also seeking 
wooden bread crates with Milwaukee 
advertising. Contact Rick at 414-416-WING 
or newsletter@redwingcollectors.org.
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1953,” he continues. “If that were the case, Murphy would’ve made at 
least $7,500 in royalties from those patterns that year.”

That would have bumped Murphy’s compensation up to at least 
$11,500 in 1953 (more than $142,000 in today’s dollars). And, it doesn’t 
account for other designs he finished that year. According to July 1953 
Red Wing sales sheets, the Potteries introduced two new Murphy art 
pottery shapes – #M2318 and #M2319 in Overlay glazes.7

Surely Murphy’s royalties of 0.5%, 1% and 1.5% would have at least 
stayed the same, if not increased in subsequent years. So just think 
what he must have made from the widely popular Bob White pattern 
alone! The final paragraphs of the contract addressed his desire to live 
outside Red Wing.

It is our understanding that you will reside in the vicinity 
of Red Wing and will be available to The Potteries on call.
You are to be reimbursed for traveling expenses incurred for 
any trips authorized by The Red Wing Potteries, Inc. upon 
submission of the itemized expense account. This, of course, 
is for trips other than between your home and the factory.

As much as Charles and Marie liked the city of Red Wing, they clearly 
wanted to reside in a larger metropolitan area that provided more 
convenience and opportunity, whether it was financial, recreational or 
social. The Twin Cities provided just that, but they didn’t move there 
right away. (A hand-painted plate dated October 1953 that bears his 

signature and “Lincoln, Ill.” is pictured on pg. 207 of Red Wing 
Art Pottery II by RWCS Hall of Famer Ray Reiss.)

“When we moved to Minneapolis and he designed out of his 

home studio, (Charles) went down to Red Wing whenever he needed 
to – sometimes two or three times a week,” Marie said. “But most of the 
time he was able to work at home and he really liked it.”

Obviously Murphy valued his arrangement with Red Wing, as he 
continued as the Potteries’ artistic director until it closed in 1967. He was 
also known to hold part time positions with the Bureau of Engraving and 
a correspondence art instruction school. Later he provided illustrations 
for nature studies for the Badger Paper Company in Wisconsin, which 
sparked his career in wildlife painting. Eventually his original paintings 
and prints were sold in galleries across the U.S.
1 Natynski, Rick. “The Iconic Charles Murphy”, pgs 6-7. RWCS Newsletter, Vol. 40, Iss. 6, 
  December 2015.
2 Interview with Marie Murphy conducted by former RWCS President Corrinne Reed and 
  RWCS Member Wally Armstrong, March 2000.
3 Linde, Ron. “Belle Kogan and Charles Murphy: Designers at Red Wing Potteries”, Red 
  Wing Republican Eagle, July 5, 2007.
4 Reiss, Ray. Red Wing Art Pottery, pg. 108, Property Publishing, Chicago, 1996.
5 Charles Murphy’s contract with Red Wing, signed and dated Feb. 24, 1953.
6 Country Garden sales brochure, Red Wing Potteries, Inc. Jan. 1, 1953
7 Reiss, Ray. Red Wing Art Pottery, pg. 50, Property Publishing, Chicago, 1996.

“The Return of Charles Murphy” cont’d from page 9.
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High Quality Red Wing Stoneware

AUCTION
Wednesday, July 8, 2026

Auction starts at 10 am. (Preview at 8 am)

HOUGHTON’S AUCTION SERVICE
2641 Goldfinch Ln., Red Wing, MN 55066

651-764-4285  • www.houghtonauctions.com

350 PIECES FROM A LIFE-
LONG COLLECTION: SALT 
GLAZE, WATER COOLERS, 
ADVERTISING (JUGS, 
CROCKS & ROLLING PINS), 
BEEHIVE JUGS, LUNCH 
HOUR PCS., CHURNS, 
SPONGEWARE, MINI JUGS, 
PANTRY JARS, NUDE VASES, 
LIDS, CROCKS, PLUS 
MORE! SEE WEBSITE FOR 
PICS. CATALOGS $5 EACH, 
AVAILABLE JUNE 1. MAIL 
CHECK TO HOUGHTON’S 
AUCTION SERVICE.

The Bluffs Bar & Grill, N1833 785th St. Hager City, WI   
Across the bridge from Red Wing.

As covered in the March RWCS Newsletter, the story of 91-year-old 
Lois Jurgens and her cobalt-stenciled, front-stamped 30 gallon Red 
Wing salt glaze butterfly “porch crock” took the internet by storm in 
January 2026. As it turns out, the story got another chapter on April 18.

Another cobalt-stenciled 30 gallon Red Wing butterfly crock (at 
right) surfaced in South Dakota after its owner saw the story online. He asked Ken Bramer, the same 
Nebraska-based auctioneer who sold Lois’ crock, to sell his. His example had a significant crack in 
back and was back-stamped instead of front-stamped, so at $10,000, it came in well short of the 
$32,000 that Lois’ crock sold for. The man wasn’t complaining though; he paid $750 for it at auction 20 
years ago and it had been sitting in his corn crib ever since.

The fun part of the story is that Ken invited Lois and the buyer of her crock – RWCS Member Lee 
Elder – to attend the auction. They sat together, had a nice visit and watched the crock sell. Colleen 
Williams, the social media personality who broke the story on Facebook, also attended.

Although Lee plans to hold onto the crock and enjoy it, he already has a plan for the proceeds when 
the time comes to let it go. He and his late wife, Sandra, collected Red Wing stoneware for more than 50 years. Since Sandra was a pharmacy 

technician at their local hospital for nearly 40 years, he plans to donate towards the hospital’s future enhancements.

“Another local cause close to my heart is our local school system that I came home to teach at for another 28 years,” Lee adds. His granddaughter, 
Katie, now teaches agriculture in the district. Since high enrollment has claimed a lot of space, the district has talked of building a new facility, and he 
plans to donate to help meet its fundraising goals. 

In early May, Lee took the crock up to the Pottery Museum of Red Wing, where it’s now on temporary display. Be sure to check it out this summer if 
you make it to Red Wing! 

Story by RWCS Newsletter Editor Rick Natynski
Porch Crock, Part II

Above: RWCS Member Lee Elder and internet 
sensation Lois Jurgens pose for a photo at the 
April 18 auction conducted by Ken Bramer.

Photo courtesy of RWCS Member Lee Elder.

Photo courtesy of Bramer Auction.
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In February 2026, Miller & Miller Auctions of New Hamburg, Ontario held an auction consisting 
of stoneware made by Canadian potteries, Canadian ginger beer advertising bottles and several 
Canadian advertising jugs. While the auction listing described the Saskatoon bottle pictured at right 
as an “extremely rare Brantford Potteries variant” from Ontario, there’s little doubt that this is the very 
piece referenced in the Red Wing Potteries Ledger. Shown above, the listing on pg. 170 shows “500 
¼ Gal Bottles Stamped Saskatoon Bottling Works” were ordered on May 2, 1910. Although the 
bottle is unsigned, the decorative doodle and typeface used in the P.T. Colbert oval advertising 
stamp is absolutely textbook Red Wing.

According to Transfer Printed Ginger Beers of Canada by Phil Culhane & Scott Wallace, 
hundreds of different examples of ginger beer bottles exist with Canadian advertising, 
but most were made by potteries in the British Empire – namely Canada, England and 
Scotland.1 Published in 2002, the book lists Robinson Clay Products Co. of Akron, OH 
as the only U.S. pottery known at the time to supply Canadian advertising bottles.

While Red Wing primarily relied on ink stamps for its wares, those other potteries 
placed advertising on their bottles by utilizing a transfer printing method that 
was developed in 1760s England to mimic expensive hand-painted Chinese 
porcelain. It worked by inking a ceramic pigment over an engraved copper plate 
and transferring the image onto thin paper. That paper was carefully applied 
to bisque pottery, which absorbed the ink. Then the piece was glazed and fired 
to permanently seal the design. The process allowed for incredible detail and 
consistency across items, which is a major part of the appeal.2 Thus many ginger 
beer bottles have very ornate advertising that often include a graphic of some sort.

It bears mentioning that Canadian transfer printed stoneware ginger beer 
bottles were generally produced from the mid-1890s until the 1930s, when 
glass bottles became more prominent.1 However, the UK-based potteries started 
making transfer printed stoneware beer bottles for its local breweries in the 
1880s. It’s almost certain that this early adaptation, paired with Canada being 
a Commonwealth realm, helped UK potteries corner the market for Canadian 
ginger beers and gain a foothold in the northeastern U.S. by the time North 
American potteries transitioned to zinc glaze. Perhaps this is a reason why 
Red Wing’s stoneware companies didn’t turn out many stoneware bottles.

The only Red Wing bottle that’s fairly easy to come by is a miniature example 
made to contain mercury. Others, like the Ceska Bohemian Rye advertising bottle, 
which has a small finger handle near the top, were made in far smaller quantities.

The dark mustard-colored glaze on the top half of the Saskatoon bottle was a 
popular color treatment for Canadian stoneware ginger beer bottles in the day, 
but it wasn’t something the Red Wing companies typically used on their wares. 
That said, they were certainly capable of producing it. In fact, a similar piece was 
ordered nearly two years after the Saskatoon bottle specifically called for it. A 
Ledger entry from April 24, 1912 shows the Empire Brewing Co. from Brandon, 
Manitoba ordered 1500 ¼ gallon “bottle jugs” with “yellow tops”. Aside from a 
couple orders placed for mercury bottles, the P.T. Colbert and Empire Brewing 
orders are the only orders for bottles to appear in the Red Wing Potteries Ledger.

1 Transfer Printed Ginger Beers of Canada by Phil Culhane & Scott Wallace, March 31, 2002.
2 thebrooklynteacup.com/blogs/blog/what-is-transferware-china, Posted by Ariel Davis Oct. 29, 2022.

Red Wing’s Saskatoon Advertising Bottle

Shown close to 
scale, this crown-
topped Red Wing 
Saskatoon Bottling 
Works advertising 
bottle with ceramic 
“lightning” stopper 
measures about 
10 ½” tall and 3 
¼“ in diameter. 
Selling for just 
over $2,000 
USD with 

buyer’s premium, 
it likely went to a 
collector of high-

end Canadian 
bottles. Photo 

courtesy of 
Miller & 

Miller

Story by RWCS Newsletter Editor Rick Natynski

Auctions, 
Ltd.
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