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Primary membership in the Red Wing Collectors Society is $55 annually; 
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per household in order to have an associate membership. Members can 
pay for up to two years when renewing their membership. Contact the 
RWCS Business Of¿ce for additional details.
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news briefs

RWCS HIRES NEW MEMBER SERVICES MANAGER
The RWCS Board of Directors is pleased to welcome Jen Ritchie as the new RWCS 
membership services manager! Jen grew up in Cottage Grove, MN, and earned a BFA 
degree at the University of Wisconsin-Stout with a focus in pottery, art and design. She’s 
lived in Elmwood, WI for the past 35 years, where she enjoys spending time with her two 
dogs. She has two grown daughters, one of whom she started a retail store with called 
Iris Boutique, which has been in business in Chippewa Falls, WI since 2009. In addition 
to working for the RWCS, Jen is also a member of the Elizabeth Craft Designs Art Journal 
Specials Team.

“I’m very excited to be a part of the RWCS,” she says. “It’s an amazing organization, and I 
love pottery. So, it’s a great ¿t!”

Jen works out of the RWCS of¿ce in the Pottery Museum of Red Wing building, so be sure 
to stop by and introduce yourself if you’re in the area. Luke Wegner continues as RWCS 
accounting specialist and splits time between the RWCS of¿ce and his home of¿ce.

TRAILS WEST TO MANAGE 2025 DISPLAY ROOM
Were you planning on setting up in the CrockFest Display Room in 2025? If so, you’re in luck! 
A HUGE thanks goes out to the RWCS Trails West Chapter for stepping up to oversee the 
room this summer. Thanks to them, the Display Room tradition will continue!

Display space is still available, whether you’re interested in participating in the Dinnerware, 
Stoneware, Art Pottery, Memorabilia or Rare Item categories. Displayers receive a regular 
2025 RWCS Commemorative as a thank-you for participating (rare item displayers excluded). 
But the winners from each category get a 2025 Special Commemorative instead!

Walk-ins aren’t guaranteed, so please send in your completed display agreement ahead of 
time to reserve a spot at CrockFest. Download the agreement from the RWCS website and 
e-mail the completed form to membership@redwingcollectors.org or mail to RWCS Member 
Services Manager Jen Ritchie in the of¿ce. Display setup is 8-9:30 a.m. on Thursday, 
July 10 at River Bluff School. Displays can also be set up by appointment from 1-3 p.m. 
on Wednesday, July 9. Removal will be held from 12:30-2 p.m. Friday, July 11. Read the 
agreement for more info and contact Jen with questions. Once again, our gratitude to the 
RWCS Trails West Chapter for overseeing the Display Room!

IN THIS ISSUE

3        News Briefs, About the Cover
4-5     2025 CrockFest Preview
6        Stoneware Factory Seconds 

7        Pottery Museum News
8-9    Red Wing Adv Bowl & Casserole List 

10      Ledger Special Orders
11      San Francisco’s John Mulhern Co.
12-13   Identifying Fantasy Adv. Stoneware

15       Letters to the Editor
16       Seeck Auction Highlights



AMAZING Bird PERFECTION Filter Bottom TO 

HEADLINE 2025 CROCKFEST AUCTION
Decorated with a cobalt bird in a tree and signed 
by the manufacturer right above the spigot, this 
incredible 10 gallon Minnesota Stoneware salt 
glaze Perfection Filter bottom will headline the 
2025 RWCS CrockFest Auction. It comes with a 
matching Minnesota Stoneware “top of the kiln” 
salt glaze button-knob lid that is by all accounts 
original to the piece. Made for only a short 
period of time in the mid-1890s, this ornate gem 
is one of only two or three decorated “hotel-
sized” Minnesota Stoneware Perfection Filter 
bottoms known to exist. The cobalt blue bands 
and decorative coggle wheel pattern arguably 
make it one of the most attractive pieces birthed 
from Red Wing’s stoneware industry. 

The 2025 RWCS CrockFest Auction will take place in the gymnasium at Red Wing’s River Bluff School 
at 2:30 p.m. Thursday, July 10. The auction preview will be held from noon to 2:15 p.m. You must be a 
RWCS member and registered for CrockFest to preview and attend the auction. A 10 percent buyer’s 
premium is added to items purchased in-house. No alcohol consumption or smoking is allowed on school 
grounds. 

Several consigned items will be pictured in the RWCS CrockFest Program, which will be mailed to all primary members in June. As a reminder, all items 
consigned to the Convention Auction must be dropped off in person, and members must be registered for CrockFest to drop off their items. If you’re unable 
to attend, you’re welcome to send your items along with a friend, provided they’re registered.

The auction catalog will be posted on Proxibid by Friday, July 4 for online bidding, which is open to members and non-members alike. Bids can be placed in 
advance or while the auction is in progress, but there’s usually a slight delay when online bids are sent to the auction service, so bid early. Bids received after 
the hammer falls will be discarded. A 15 percent buyer’s premium is added to items purchased online. Online bidders can pick up their winnings from River 
Bluff School between 8 a.m. and noon on Friday, July 11. Anything not picked up by then can be picked up from the RWCS business of¿ce by appointment, 
or shipped by Houghton’s Auction Service. Remember, your fellow RWCS members have consigned the items for this auction, so please turn out and 
support them and the club. Thanks to Todd Houghton and his staff for working through this with us. If you have questions, please contact me at 916-996-
3584 or auction@redwingcollectors.org. I live in Arizona, so if you call, please do so from 11 a.m. to 7 p.m. Central. -Dave Huisman, RWCS Auction Manager
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Advance Tickets:

$30 adults/$10 children 12 & under 
Tickets Purchased after June 13:

$40 adults/$15 children

Dinner starts at 5 p.m.

Beer Garden open 5-8:30 p.m.
Rock & Roll runs 5:30-8:30 p.m.

Tailgate Proceeds to 

benefit the RWCS!

Live & silent auctions 

also featured!

Pottery Museum of 
Red Wing’s 50/50 Raffle!

RWCS CrockFest

4:30-9pm July 11, 2025
Pottery Place  North  Parking  Lot

F O O D  •  M U S I C  •  F U N
3

FEATURING 

LIVE MUSIC!

from

Curt Johnson &

Ray Coudret of

“Fred the Bear”

CORNHOLE TOURNAMENT
Limited to eight teams consisting of two players 
each. To participate, contact RWCS Members 
Cliff & Ali Olson via Facebook or call/text 
608-341-9707. Let them know if you can bring 
boards and bags.The prize is bragging 
rights and a cool traveling trophy!

2025 marks the 60th anniversary of the Minnesota 
Twins bringing the MLB All-Star Game and World 
Series to the Twin Cities. Since Red Wing made 
a few art pottery pieces to commemorate the 
events in 1965, it will be this summer’s RWCS 
CrockFest theme, making it only ¿tting that the 
Red Wing pottery catcher ¿gure graces the cover 
of this issue. Coincidentally, this piece sold in 
the April stoneware auction put on by RWCS 
Members Jim & Jan Seeck of Seeck Auctions. 
Check out the sale highlights on the back cover 
to see what it and other items sold for.

About the Cover
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$40 PRE-REGISTRATION DEADLINE: JUNE 13
After that date, walk-in registration at Convention will be $50.

CrockFest 2025 is almost here! Those of us who have been busy 
planning the event hope you can make it to Red Wing this July. The 
event will once again be held at the River Bluff Education Center. 
Friday’s Rock N’ Tailgate will be plenty of fun. Food, music and other 
engaging activities are planned. We will also have a live auction of a 
special piece of RWCS history – learn about it on the next page.

All the usual favorite CrockFest activities and Pottery Place parking lot 
sales are back again, along with some new ones sprinkled in. For those 
of you arriving to Red Wing on Tuesday, July 8, the RWCS Golden 
State Chapter is hosting a Brandy Alexander Mixer. This new social 
event is for any member who is planning to volunteer at CrockFest, 
or has volunteered in the past. The chapter is asking for members to 
come to the AmericInn Hotel at 7 p.m.

The much-anticipated Pottery Museum of Red Wing’s 25th Birthday 

Celebration will highlight Wednesday July, 9. The doors will open 
at 4 p.m. The event itself will start with a brief program at 4:30, to be 
followed by a champagne toast and light food and beverages.

Thursday morning activities start with our Intro to the CrockFest 

Experience for ¿rst-time attendees from 9-9:30 a.m., and the popular 
Sip & Share from 9-10 a.m. in the Cafetorium. Our Welcome Session 
follows at 10 a.m. and will include the 2025 Commemorative unveiling. 
We will also have this year’s Keynote Address given by RWCS 
Member Clyde Doepner, who is the team curator for the Minnesota 
Twins. Be sure to visit the Display Room Thursday or Friday. Thanks 
to the Trails West Chapter for managing the Display Room this year!

The RWCS CrockFest Auction will begin at 2:30 p.m. Thursday in the 
gymnasium. There will be some great pieces for members to purchase. 
Be sure to wear your CrockFest badge at all times when you are in 
the school for admission to all events. Friday morning signals the 
beginning of our Educational Sessions. Education Manager Aarika Floyd 
has an impressive slate of speakers. In no particular order, speakers will 
include RWCS Hall of Famers Larry Roschen & Terry Moe on Red Wing 
Dinnerware, Dave & Diane Hallstrom and Larry Peterson on the Pottery 

Museum, and Ron Linde and Dan DePasquale each speaking 
on different topics. RWCS members Jill Holmes will speak on 
Whites Utica Pottery, Aarika Floyd on Researching Red Wing 
Advertising, and Sheldon Bohnhoff has something planned, too.

The popular Lunch & Learn will begin at noon on Friday. All members 
can attend, but be sure to order a boxed lunch in advance ($18) if you 
wish. Warm Toasties food truck will also be back again this year. Please 
remember, no smoking or alcohol consumption allowed anywhere on 
school property.

The RWCS Annual Business Meeting will take place at the Pottery 
Museum of Red Wing at 2:30 p.m. Friday.

RWCS Reps at Large Doug Perkins & Chris Tincher have been busy 
planning our Friday Rock N’ Tailgate, which begins at 4:30 p.m. Food 
and beverages start at 5 p.m., and musical act Curt Johnson & Ray 
Coudret from Minnesota band “Fred the Bear” will begin at 5:30 p.m.

The RWCS is always in need of more volunteers. Different 
opportunities include selling apparel, helping with the Auction or 
distributing Commemoratives. Please contact RWCS Membership 
Services Manager Jen Ritchie in the RWCS business of¿ce at 
membership@redwingcollectors.org.

Be sure to pick up some of our RWCS Apparel. There will be a limited 
selection to purchase on Thursday and Friday. Saturday morning, 
we will again have our Saturday Show & Sale in the River Bluff 
Gymnasium. Doors open at 9 a.m. for registered members; the public 
may enter at 10 a.m.  Dealer set up takes place from 7:30 to 9 a.m.

Safe travels for everyone to Red Wing. We hope to see you all very soon!

2025 CROCKFEST PREVIEW

KidsView 2025: Red Wing mini 
jugs = BIG EXCITEMENT

Story by 2025 CrockFest Co-Chairs Jeff Floyd & Paulette Floyd

Calling all parents and grandparents! Make CrockFest 
a family event. The KidsView program is designed to 
help the younger generation learn and appreciate the 
wares made by Red Wing Potteries. The program is 
free for kids 3-15 years old. Older kids can come and 
volunteer to help us out. Please register your child for 
KidsView when you register for CrockFest so we can 
get an accurate headcount of participants. This year, the 
kids will learn from RWCS Member Sheldon Bohnhoff, 
a longtime Red Wing mini jug collector. Sheldon will 
teach the kids how to identify a Red Wing mini jug and talk about advertising 
that appears on many mini jugs. The kids will have a hands-on activity and 
will make their own miniature piece of pottery. The infamous kids-only Show 
& Sale will take place and is made possible by the donations we receive 
from RWCS members. If you are interested in making a donation for the 
KidsView Show & Sale, please contact RWCS Member Deb Giesen at 
sammybug24u@gmail.com.

It’s always a fun time to see the smiles on the kids’ faces during the KidsView 
event. RWCS Hall of Famer Sue Tagliapietra and I are looking forward to 
seeing everyone again this year! -RWCS Hall of Famer Wendy Callicoat
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River Bluff School

396 Guernsey Ln
Red Wing, MN

Convention Highlights
View the entire Convention Schedule on erwcs.org with your smart phone.

TUESDAY, JULY 8

RWCS Board of Directors Meeting: 2 p.m. RIVER BLUFF SCHOOL
WEDNESDAY, JULY 9

Pre-registration Check-in, Button Sales: 1-3 pm. Pottery Museum
Museum’s 25th Birthday Celebration: 4:30 p.m. Pottery Museum
THURSDAY, JULY 10

Registration & Pre-reg. Check-in: 8 a.m.-2:15 p.m. RIVER BLUFF
RWCS Apparel & Button Sales: 8 a.m.-noon RIVER BLUFF
Sip & Share Hot Drinks: 9-10 a.m. RIVER BLUFF CAFETORIUM
Welcome Session/Keynote: 10-11:30 a.m. RIVER BLUFF CAFETORIUM
Commemorative Pickup: 10:30 a.m.-noon, 1-2 p.m. RIVER BLUFF
Display Room Open: noon-2:15 p.m. RIVER BLUFF
Auction Preview: noon-2:15 p.m. RIVER BLUFF GYM
Members Auction: 2:30 p.m. RIVER BLUFF GYM (also online)
FRIDAY, JULY 11

Registration & Pre-reg. Check-in: 8 a.m.-2 p.m. RIVER BLUFF
RWCS Apparel & Button Sales: 8 a.m.-noon RIVER BLUFF
Commemorative Pickup: 9:30-11 a.m., 1-2 p.m. RIVER BLUFF
Display Room Open: 9 a.m. Voting ends at 12:30 p.m. RIVER BLUFF
Education Sessions: 10 a.m.-1:50 p.m. RIVER BLUFF
Lunch & Learn: 12:00-12:50 p.m. RIVER BLUFF CAFETORIUM
KidsView: 10 a.m.-noon, RIVER BLUFF
Annual Members Business Meeting: 2:30 p.m. POTTERY MUSEUM
ROCK N’ TAILGATE: 4:30-9 p.m. POTTERY PLACE NORTH PARKING LOT
SATURDAY, JULY 12

Show & Sale move in: 7:30-9 a.m. RIVER BLUFF GYM
Commemorative Pickup: 9-10:30 a.m. RIVER BLUFF
Show & Sale: 9 a.m. (10 a.m. non-members) -1:30 p.m. RIVER BLUFF GYM
Watch for updates on the Clay Connection e-mail, RWCS website and 
Facebook page, and the CrockFest Program that will mail in June. The 
schedule will also be on the “In Any Event” app by RWCS Member Craig Orcutt.

Red Wing Pottery District 

(Pottery Museum & ROCK N’ TAILGATE)

240 Harrison St. & 2000 Old West Main

w w w. r e d w i n g c o l l e c t o r s . o r g

Chairing the 
Commemorative 
Committee has its 
challenges. When Bonnie 
and I took the job in 1981, 
choosing what item to 
make seemed like the 
easiest part of the job. 
For our ¿rst year, a mini 
jug seemed like a natural 
choice. I created a drawing, 
speci¿cation sheet and 
artwork for the stamp 
and sent it to Western 
Stoneware Company, 
which returned a viable 
quotation for the tooling 
and production quantity.
 
The mini jug was received enthusiastically by the membership at the 1981 
RWCS Convention. We followed up with a Cherry Band mug in 1982, and a 
1 pint Stone Mason Fruit Jar in 1983. We wanted to make a water cooler for 
1984, but found that manufacturing a cooler and lid would double the cost 
of tooling and production. Making the project ¿nancially viable meant we’d 
need to amortize the tooling cost over at least two years. I opted to simulate 
a hand-turned, salt-glazed cooler with a hand-drawn leaf decoration, by 
having a clear glaze applied over Western’s natural stoneware clay for 
the jar, glossy brown for the lid, and a rubber stamp to apply the leaf. The 
result was my personal all-time favorite Commemorative.
 
Our choice for 1985 was already determined to be a cooler, based on the 
existing tooling. It was made in white-glaze, with an “Elephant Ear” leaf 
decoration. Upon unveiling it at Convention, we were nearly run out of 
town. “We want something DIFFERENT each year!” many said.
 
What we never revealed, was that we already received ¿ve prototype 
coolers decorated with a pair of blue birch leaves planned for 1986. They 
had the same 1985 bottom stamp as that year’s production run. Opting 

to make the Acid Proof Measure Pitcher for 1986 instead, we packed 
these prototypes up in their original cartons and stored them away in our 
basement for 40 years, along with other miscellaneous items.
 
I hadn’t seen the coolers again until I began selling our collection last 
year. Banking on the hope that the disappointment expressed over having 
another water cooler Commemorative would have dissipated by now, I’m 
guessing that there might be collectors eager to own one of these. So, 
I’ve decided to donate them.
 
One of these items will be permanently displayed with the RWCS’ 
collection of Commemoratives, and I’ve asked for the proceeds of the 
remaining four to bene¿t the RWCS and the Pottery Museum of Red Wing 
equally. So, the RWCS will handle the sales of these and cut a check to 
the museum for 50 percent of the proceeds each time one is sold.
 
I’ve left it to the RWCS to determine how to sell these so they can attempt 
to generate the most money for the club and museum. They decided to 
sell two at CrockFest this year. The ¿rst will be sold in the 2025 CrockFest 
Auction on Thursday, July 10, and the second will be auctioned at 
the Rock N’ Tailgate event the following evening.

The Commemorative That 
Never Was
Prototype 1986 RWCS CommemorativeS 

to Sell AT 2025 CrockFest

Story by RWCS Hall of Famer Gary Tefft
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Over the years, many Red Wing collectors have seen stoneware 
pieces that have a Àaw like a glaze defect, or a “factory” clay 
separation and wondered how it managed to pass ¿nal inspection 
before it was shipped to various merchants. Pictured at left, prime 
examples include a middle size Neligh, NE advertising Refrigerator 
Jar with a clay separation in the jar’s inner rim and a 6 gallon 
Elephant Ear crock with skipped glaze. So, how did these jars 
and others with Àaws pass inspection? Surprisingly, I found the 
answer to this question. Red Wing’s stoneware companies didn’t 
necessarily destroy all the pieces that had a defect, but rather, sold 
many of them as “seconds”.

It’s well documented that the Red Wing Potteries sold “seconds” 
in the manufacture of dinnerware and art pottery (see Pottery 
Salesroom ad at right), but we lacked documentation showing it 
to be a standard operating procedure for Red Wing’s stoneware 
companies. As it turns out, they started this by the early 1890s.

In my paper collection, I have a letter that the Minnesota Stoneware 
Company’s E.T. Mallory sent to a Hastings, MN merchant in August 
of 1891 that states following: 

“In the ½ gallon jars, we had not at all in seconds and in order to 

fill the bill, we put in 36-5# jars in the seconds. these (sic) 5# jars 
which we sent you are worth 1¢ more in the seconds than the ½ 

gallon jars, but as we did not have of them, put you in these at the 
same price as the ½ gallon jars. 

“We had none of the ½ jugs in the seconds…we thought best to put 
in 12 ½ jugs firsts as you will see by the invoice; but you will see you 
have really gained a good deal more than the difference between 

the jugs in the second and the first by getting the 5# jars in place of 
the ½ jars, and hope that it will be perfectly satisfactory to you.”

One may have to read Mallory’s letter a few times (and excuse the grammar) before it is clear that Red 
Wing sold “seconds”. Further, it would make good business sense to sell the “seconds” to merchants who 
were geographically close to the Red Wing factories, so, if the order contained stoneware seconds that 
were not satisfactory to the buyer, they could be returned with lower shipping charges.

Flawed advertising pieces like the Neligh Refrigerator Jar presented a different issue for the stoneware 
companies. That being, no other merchant would want an advertising 
piece with another merchant’s advertising. The choice the stoneware 
companies had was to destroy the advertising piece or send it to the 
merchant. It appears the stoneware companies decided to include 
seconds in orders that were stamped with advertising. Since those 
pieces had minor Àaws, I suspect the stoneware companies did not lower 
the price or ship a replacement, unless the merchant requested a new 
item be shipped or noted it was damaged in delivery. If the stoneware 
companies were noti¿ed the item was damaged or broken, a refund was 
issued to the merchant. Shown at left, the Red Wing Union Stoneware 
Co. post card dated Nov. 16, 1920 was sent to a merchant to con¿rm 
a credit was being issued for a future order. Providing a credit in lieu of 
a cash refund was a smart business move, because the only way the 
merchant could realize that cost reduction was to order more stoneware.

Stoneware Factory Seconds

Red Wing “SHARDS” of Information

by RWCS Hall of Famer Dan DePasquale



POTTERY Museum OF RED WING NEWS

Story by Diane Hallstrom, RWCS Foundation Board Member & RWCS Hall 
of Famer   Photos courtesy of Pottery Museum Staff & Volunteers

Continuing gifts make your museum world-class. Belle Kogan’s nephew and 
his wife, like many others, decided to downsize their life collections and have 
generously donated more than 400 pieces, including 39 Prismatique pieces. 
Some will be displayed in the museum, while others will be sold to raise 
funds for the museum’s support. They also researched and archived Belle 
Kogan’s life work for the Smithsonian Institute, as she was recognized as 
the “¿rst American woman industrial designer”. In those years, it wasn’t easy 
for a woman to pursue an engineering career. They graciously provided the 
Pottery Museum Research Center with copies of all their research materials. 
This is a great addition to the museum, not only for the pottery, but also for 
its historical signi¿cance. 

As we enter our 25th year, the museum aims to emphasize research and 
education. The Pottery Museum Research Center has been established 
thanks to a RWCS Foundation Board member who generously donated 
$10,000 this year (and will continue to do so for the next nine years, totaling 
$100,000), to support and create the research center and ensure its 
success. The museum plans for the research center to evolve from a Red 
Wing Pottery research center into a regional facility and eventually a 
national pottery research facility. It will become the central hub for all forms 
of pottery research.  

During the 2025 RWCS CrockFest, be sure to stop by the Summer Sizzle 
Outdoor Antique event, which runs from Monday, July 7, to Friday, July 
11. Take a stroll through the newly revamped displays and exhibits at the 
museum; some will only be available for our 25th anniversary, so please 
check them out. Also, don’t forget about our special event on the Pottery 
Museum of Red Wing Day, Wednesday, July 9. We will celebrate the 
museum’s 25 years of showcasing the unique clay products that Red Wing 
produced during that signi¿cant 90-year span. Remember that at one time, 
Red Wing’s clay industry was the largest producer of clay products – not 
just in the United States, but globally! Please join us at this celebration. 
There will be a brief closure of the museum around 2 p.m. on Wednesday to 
prepare for the festivities. We will reopen the museum doors at 4 p.m. with 
a short program, and then at 5 p.m., we will all raise a glass of champagne 
or sparkling cider to toast your museum’s 25 years of success, and look 
forward to the next 25 years. This will be followed by our annual light dinner, 
where you can enjoy a meal along with all the camaraderie of your fellow 
collectors. This is something that you don’t want to miss. See you soon!

Pottery Museum of Red Wing’s Summer 
Sizzle Outdoor Antique Market

240 Harrison St., Red Wing, MN • Pottery Place Parking Lot

Monday, July 7 through 
Friday, July 11, 2025

Starting at 9 a.m. daily.
Vendors may vary by their 
availability each day.

Rain or shine. For more info, 
call 651-327-2220.
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Above: RWCS Hall of Famer Dave Hallstrom and RWCS Member Mike Orgler 

research retail values of the art pottery items so generously donated by Belle 
Kogan’s nephew and his wife. Below: RWCS Hall of Famers Dave & Diane 
Hallstrom and RWCS Member Mike Becker price items for sale.
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If you’ve ever wished that someone would put together a 
database consisting of every Red Wing advertising bowl 
example known to exist, you’re not alone. Surely many 
collectors have thought about what a great resource that 
would be. But only one brave soul has put in the time and 
effort to make it a reality.

Inspired by the collectors who led the effort to create 
Red Wing advertising bean pot and beater jar databases 
in recent years, RWCS Member Matthew Degenstein 
took on this monumental task in June 2022 and hasn’t 
looked back. He’s recorded a total of nearly 900 different 
advertising pieces over the past 3 years. This includes all 
lines of Red Wing’s stoneware advertising bowls, including 
sponge panel, sponge cap, Greek key, Gray Line, blue-
banded, blue & pink-banded, Saffron Ware (sponged, 
red & white-banded and blue-banded), shoulder bowls 
in white, blue and brown, and more. But Matthew hasn’t 
stopped there – he also records advertising casseroles, 
pie plates, nappies and baking dishes on his list.

“I used to spend 10 to 15 hours every week scouring 
websites like eBay for photos of advertising items that 
I didn’t have on the list,” he explains. “Now I’m down to 
about 2 or 3 hours a week, because it’s getting harder to 
¿nd new examples to add.”

Fortunately, Matthew says the hundreds of hours 
he’s dedicated to the project haven’t infringed on his 
relationship with his girlfriend, RWCS Member Tia Hursh, 
who often joins him at RWCS events.

“Tia has said it works out pretty well, because it gives 
her the opportunity to work on her projects without 
feeling guilty that’s she’s not spending time with me,” 
he explains. “When I’m working on the computer, she’s 
usually in the craft room doing macramé and designing 
logos for T-shirts.”

In addition to searching on his own, Matthew credits 
several collectors for helping out so far, such as RWCS 
members Cliff Olson and Danae Prock, who each sent 
him large batches of photos. RWCS Hall of Famer Nancy 
Lambert and RWCS Member Chris Nielsen provided 
images of bowls pictured in their respective books that 
focus on Red Wing advertising stoneware from Missouri/
Kansas and North Dakota. And, RWCS members Shelley 

Lange and the late Tom Sellner have helped identify the 
locations of the merchants that didn’t have a city name 
included on the advertising bowls they commissioned.

Matthew shared his database with the masses for the 
¿rst time in February 2023, when he uploaded it to the 
“Red Wing Stoneware and Pottery Collectors Group” 
page on Facebook. Much to the delight of page followers, 
he returned with an updated version back in January.

Matthew’s database consists of 17 individual Microsoft 
Excel ¿les – one for each state that has at least one 
Red Wing advertising bowl on record. Each list is broken 
down by the style of advertising piece, making it a cinch 
to search. For example, if you want to see if Red Wing 
made any advertising bowls or casseroles for a merchant 
located in a speci¿c town, simply download the state 
you’re interested in and either scroll through or search by 
city name to see if there are any advertising pieces out 
there that you might be unaware of.

The lists include the advertising slogans used on the 
pieces and their sizes, and Matthew has notated whether 
or not he has a photograph of each item on ¿le. The 
database he’s shared publically doesn’t include photos 
due to the costs associated with online storage, but he 
has images of more than half of the pieces saved on 

Red Wing ADVERTISING BOWL DATABASE 

SURPASSES 800 LISTINGS
Story by RWCS Newsletter Editor Rick Natynski

Meet MattHEW DEGENSTEIN

Matthew Degenstein started collecting Red Wing fairly 
innocently in 2017. After his grandma died, his father 
gave him her Saffron Ware pitcher with “M & K Grocery” 
advertising from Kief, ND, which he displayed above a 
kitchen cabinet in his Williston, ND home. After looking 
at it for a number of days, he decided it looked lonely, 
and needed to be displayed with others to make it look 
like it belonged. So, he soon accumulated a small 
collection of other Saffron Ware items.

(Although he didn’t know if at the time, his grandma’s 
pitcher was the only such example known to North 
Dakota advertising collectors, until another one 
surfaced a few years later.)

As for joining the Red Wing Collectors Society, that 
didn’t occur until 2019, when Matthew learned an 
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RWCS 

Members 

Matt 

Degenstein 

and Tia 

Hursh pose 
for a photo 
at a past 
RWCS 

MidWinter 

event.

Of the 17 states represented by Red 
Wing advertising bowls, ID, WA and IN 

currently have the fewest at one each.

Only one 5” Red Wing sponge panel 
bowl is known to exist with advertising; 
it has this desirable Winside, NE ad.

This ND ad from an 8” sponge panel bowl 
is one of Matthew’s personal favorites. It’s 
currently the only example he’s aware of.

Curiously, there seems to be far fewer 

Minnesota adv. bowls than Wisconsin and 

South Dakota. Is that truly the case?

Red Wing Advertising KITCHENWARE

BY THE NUMBERS
-825-

Red Wing stoneware advertising bowls listed in 
Matthew Degenstein’s database as of Jan 28. 

-68-
Advertising casseroles and other baking items 
Matthew has documented.

-17-
States that at least one Red Wing advertising 
bowl is known to exist from. (Combined number 
of bowls and casseroles by state are: WI, 352; 
SD, 143; MN, 83; ND, 80; NE, 79; IA, 66; 
KS, 33; IL, 24; MO, 12; MT, 8; MI, 4; OH, 2; 
CO, 2; WY, 2; IN, 1; ID, 1; WA, 1)

-630-
Examples in the current Advertising Bean Pot 
Database started by late RWCS Member Kent 
Williamson in 2016, which is now maintained by 
RWCS Member Shelley Lange.

-333-
Advertising beater jars documented since 2016 
by RWCS Member Jeff Birchman and collectors 
Frank Korosec and Grant Radtke.

acquaintance living a few blocks away in Williston also collected Red Wing. 
Happening to serve on the same “Christmas for Kids” committee as active 
RWCS Member Randy “Putter” Parpart, the two discovered they had a mutual 
interest in stoneware, and Randy encouraged him to join the club.

“Putter has helped me add a lot of pieces to my collection, and he’s always 
sending me photos of advertising bowls to make sure I have them on the list,” 
Matthew says.

Upon joining the RWCS, Matthew found he was bored collecting only one line of 
stoneware, so he branched out into collecting advertising beater jars and bean 
pots. In fact, he bought a collection of 52 different South Dakota bean pots early 
on in his collecting, which has since exploded into 254 different examples that 
represent the Dakotas and several other states.

One of his best pieces fell in his lap when he and his girlfriend, Tia Hursh, 
stopped at an antique mall on the way to the RWCS MidWinter event in 
January. There he found a hard-to-¿nd 3 gallon transitional Union Stoneware 
water cooler priced at $600, but on sale for 50% off! w w w. r e d w i n g c o l l e c t o r s . o r g

his personal computer, and he’s looking to add 
pictures of the examples he’s missing to further 
document their existence.

Matthew notes that the biggest surprise he’s 
encountered to date is the fact that with more 
than 300 different examples recorded, Wisconsin 
has the most advertising bowls of any state, by 
far. Minnesota, on the other hand, is surprisingly 
low with only 64 advertising bowls listed.

“The Minnesota list needs help,” he says. “You’d 
think there would be more bowls and casseroles 
out there, especially considering that Minnesota 
has more examples on the bean pot and 
beater jar lists than any other state. But when 
just considering sponge panel bowls alone, I 
currently have more than 210 examples listed 
from Wisconsin, and only 22 from Minnesota. I 
think there has to be more Minnesota examples 
out there…the list just needs more publicity.”

Matthew acknowledges his project will require 
the contributions of many more collectors before 
it reaches the “near completion” level attained 
by the advertising bean pot and beater jar 
databases. It’s estimated that both are at least 
95% complete based on how infrequently “new” 
examples are added to those lists. (Fewer than 

15 examples have been added to each of those 
databases over the past 3 years.)

“I think I’d be lucky if my list currently has 50% 
of the advertising bowls and casseroles that Red 
Wing made,” he admits. “So, I really hope a lot 
of collectors reach out to me after they read this 
article, and share descriptions and photos of 
items that are missing from the list.”

He ensures that everyone who contributes to the 
advertising bowl and casserole database will be 
kept completely con¿dential, and he promises 
not to hassle anybody about selling items to him. 
(“But if they are for sale, let me know,” Matthew 
laughs.) To help out, text photos and descriptions 
of items to him at 701-340-9013, e-mail 
degenstein@yahoo.com or private message him 
on Facebook.

How to access the Database:

• Visit the “Files” section of the “Red Wing 
Stoneware and Pottery Collectors Group” 
Facebook page and download the lists, which 
are separated by state.
• If you’re not on Facebook, e-mail Matt and 
ask him to e-mail you the lists.
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Usually found in Albany slip or a plain zinc glaze, Red Wing made a total of 120 “brown 
mottled” hand-turned bean pots in gallon and half gallon sizes for the Cook, Tarnany 
(sp?) Co. of Cedar Rapids, IA in July of 1907. I’ve yet to ¿nd a matching lid, and the order 
doesn’t state whether they were to be included. 

Ten jars shaped like a 10 gallon Ice Water cooler without a bunghole in the side 
were ordered in March of 1908 with a 1 inch hole in the bottom for draining. The 
order was placed by an unrecorded business in Abilene, KS. At least two of these 
unusual pieces still exist today. Photos courtesy of collector Denny Johnson.

W.H. Archer & Son of Adair, IA ordered two 15 gallon “Water Jars” stamped “Ice Water” with 
six ½ inch, evenly spaced “Faucet Holes” encircling the cooler (three of which can be seen in 
the photo). This would allow for six spigots to be accessed at a time. Photo courtesy of RWCS 
Member Lyle Berman.

Ledger Special Orders
					     Story by RWCS Newsletter Editor Rick Natynski

Ever since the Pottery Museum of Red Wing made copies of the Red Wing Potteries Ledger available nearly 20 
years ago, collectors have had access to incredible records documenting special orders ful¿lled by the Red Wing 
Union Stoneware Co. from 1906-1914. Quite a few newsletter articles since 2007 have centered on the merchant 
advertising pieces that appear in the Ledger, but little focus has been placed on the special order pieces that lack 
stamped advertising. That’s because fewer orders for these types of pieces are listed, and of those, many have 
yet to be identi¿ed. Examples include items like pigeon nests ordered for the Chicago of¿ce in 1907, pickle kegs 
ordered by the Puget Sound Packing Co. in 1907 and casting discs and pots ordered by the Edwin C. Washburn Co. of 
Minneapolis in 1910. But thankfully, some special order pieces have been identi¿ed, like the three items pro¿led below. 
Each are impressive in their own right, but the fact that we’re able to pinpoint the very day that each was ordered from 
the Red Wing 
Union Stoneware 
Co. gives them 
some incredible 
provenance.

Above: Donated to the Pottery 

Museum by RWCS Hall of Famers 

Dave & Bonnie Hutchson back 
in 2006, the Red Wing Potteries 
Ledger was saved by Dave’s 

father, Teddy Hutchson, who was 

the last employee of the company. 
When closing operations in 1967, 
Potteries President Richard Gillmer 

asked Teddy to dispose of records, 
molds, tools, experimental 
pieces and other items 
that wouldn’t be sold in 

the Potteries Salesroom. 

Thankfully, Teddy kept 
and stored much of 

what he found, and 

Dave and Bonnie 
continued to preserve 
it all until entrusting its 

care to the museum. 
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At left, RWCS Member Connor Tlusty and his dad, Mark Tlusty 

acquired the 50 gallon Red Wing crock with John Mulhern 
advertising at right back in January. Connor attempted to sell the 
previous owner a 50 gallon lid to go with the crock. But instead of 
making the sale, he ended up purchasing the crock, which had been 
rescued from a barn near Boise, ID. (Photos 
courtesy of Mark & Connor Tlusty.)

San Francisco’s John Mulhern Co.
Story & headshot photo courtesy of the John Mulhern Co.

In 1880, young John Mulhern took his life savings of $500 (approximately $15,500 
in 2025, when adjusted for inÀation) and purchased the “complete assets” of a San 
Francisco soda pop and soda fountain business from Martin Z. Watson. At this time, 
the city’s beautiful hills were sparsely settled compared to the crowded skyline of today, 
and salty sailed clipper ships were to be seen riding at anchor in the bay. The telephone 
and the city’s trademark cable cars had been introduced only a few years earlier, and 
construction on the Golden Gate Bridge wouldn’t begin for another 53 years.

Mulhern was listed as a manufacturer and dealer of Àavoring extracts in city directories 
throughout the 1880s and 1890s. By 1900, he added soda water supplies and 
machinery to his repertoire, and he became an agent of California Orange Bitters and 
Dr. Abernathy’s Green Ginger Brandy, which was offered commercially until the days 
of Prohibition, when it appeared as a medicinal beverage. Company letterhead with a 
1903 dateline shows that John Mulhern sold not only “tin foil, gold foil and labels,” but 
also “machine and hand-made corks, life-buoys and life-preservers.”

Mulhern was one of the ¿rst to introduce Atlanta’s Coca-Cola Fountain Syrup to 
California, along with Claridge Àavors from Boston and a complete line of soda 
fountains. In the early 1920s, the soda fountain division was discontinued and all 
efforts were then concentrated on bottlers’ supplies and machinery.

Much of Mr. Mulhern’s vitality and hard work rubbed off on his ever-growing company. 
In 1923, when a reporter from the Pacific Bottler visited him on the occasion of his 75th 
birthday, the grand old gentleman was busy, jacket off and sleeves rolled up, at work 
¿ltering ginger ale extract because the chemist was on vacation.

The legalizing of beer in 1933 gave a lift to the bottling business, and that year a 
branch was opened in Los Angeles. The following year, another branch opened in 
Seattle. Even though these were among the lowest of the depression years, the 
John Mulhern Co. Àourished for years to come.

In the 1970s, the bottling industry endured many major changes. This was the 
beginning of a new age of corporate consolidations and centralizing of production 
facilities. There no longer were production plants in almost every large town. The 
John Mulhern Co. also needed to recon¿gure with the times. With the aid of modern 
communication and transportation, the company’s main headquarters in South San 
Francisco could better serve customers and friends in business. The Los Angeles 
and Seattle branches were regrettably closed after 30 plus years. In 1997, the John 
Mulhern Co. moved to a new facility in beautiful Santa Rosa, CA.

Still in operation today, the John Mulhern Co. has taken its expertise into other 
industries. It’s a leader in distribution of adhesives, ¿ltration systems/media supplies, 
food grade/industrial chemicals and laboratory quality control equipment/supplies.

Editor’s note: Unfortunately orders for stoneware bearing 

the Mulhern name don’t appear in the Red Wing Potteries 
Ledger, but other sizes exist, including 10 and 20 gallon 

Red Wing crocks with bung holes, 5 & 10 gallon self-
draining jars with funnel-shaped bottoms and 10 gallon self 
draining jars shaped like bail-handled water coolers (above 
right). It’s likely that at least two orders were placed, 
because unlike the 50 gallon pictured, some Mulhern 
pieces have blue capacity numerals instead of black.
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Mulhern

At right, this 10 gal 

Red Wing self-
draining jar with 

Mulhern adv. can also 

be found stamped 
with a 4” wing above 
the ad. The base of 

the jar conceals the 

funnel-shaped interior, 
and allows for it to sit 

on a Àat surface without needing a customized stand.

w w w. r e d w i n g c o l l e c t o r s . o r g
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Since 2008, the RWCS Newsletter has featured a number of articles 
warning collectors to be on the lookout for faked advertising pieces. 
Speci¿cally, original stoneware jugs or crocks that have a new 
advertising stamp applied on the piece. When listed on eBay or sold in 
local auctions, antique malls or Àea markets, they were usually described 
as original, and often sold for the same amount as an authentic piece. 

Not only does that continue to happen today, but these items are also 
becoming more dif¿cult to identify. With new examples surfacing in recent 
months, it became clear that it was time for an update. We’ll start with a 
brief refresher about the ¿rst type of faked ads that became somewhat 
prevalent around 15 years ago, followed by information on the examples 
that have appeared more recently and tips on how to identify them.

Overglaze Ads

When faked pieces ¿rst surfaced, the “new” ads were being applied to 
old stoneware via a vinyl transfer that adhered to the jug pretty well. 
Sometimes these ads were placed on authentic Red Wing jugs and 
sometimes they were placed on jugs made by different manufacturers. 
Fortunately, a lot of experienced Red Wing collectors immediately 
recognized the Red Wing items were suspect, because the typeface 
used for the ads just wasn’t consistent with anything collectors had ever 
seen on Red Wing’s wares.

In several instances, the person who 
made them attempted to mimic existing 
Red Wing ads, such as the example 
for “Prell Mercantile” from Bremen, 
KS shown at left. But since the shape 
and typeface wasn’t anything close to 
the original, the difference was easily 
discernible. But other times, “fantasy 
ads” were created – sometimes for 
merchants that never existed, and 
sometimes for real businesses that were 
never known to have commissioned Red 
Wing advertising, such as the “Deadwood 
Hardware” example pictured here.

Fortunately, collectors quickly discovered 
that these faked ads could be easily 
scratched off with a ¿ngernail. But then 
the maker began applying a clear coat 
polyurethane ¿nish over the ads. Since 
the ads could no longer be scratched 

off, some people assumed they were authentic. But RWCS Hall of 
Famer Larry Birks, who has given several educational seminars on 
identifying faked advertising pieces in the past, still had his doubts. So, 
he tried scraping at the suspicious ads with the edge of a knife and 
ended up scratching off the clear coat, proving the pieces were indeed 
fakes. (Generally speaking, a knife won’t damage a glazed, kiln-¿red 
advertising piece. The glaze is too strong to scratch off with a knife.)

Underglaze Ads

At least 10 years ago, the person making the fakes developed 
a different process. They applied the ad, covered it with a 
clear glaze and re¿red the piece in a kiln. This made the ads 

and glaze permanent, so 
neither could be scraped off. 
Fortunately, the results were 
far from perfect at ¿rst. The 
early pieces that appeared 
with underglaze faked ads 
were often littered with 
large, unsightly bubbles or 
“warts” under the glaze. In 
extreme cases, the bubbles 
popped, resulting in ugly 
pockmarks of exposed clay 
like those on the non-
Red Wing example at the 
bottom of the page. These 
craters continue to be a 
characteristic to look for in faked pieces being made more recently, as 
shown by the Red Wing jug with the “Reno Saloon” fantasy ad pictured 
on the opposite page.

Any practice of placing new advertising stamps on old stoneware irks 
most people, and actually re¿ring an authentic piece takes it to an even 
higher level of deception. Like most collectors, longtime RWCS Member 
Wyn Painter feels these faked pieces are the work of a dishonest person 
who’s trying to take advantage of people. As a reputable practicing potter 
who owns and operates W.A. Painter Pottery Works in Overland Park, 
KS, Wyn makes commemorative stoneware for clubs, and personalized/ 
custom stoneware for current businesses, organizations and events. 
Being well versed in the technical side of ¿ring clay, he can lend some 
insight on what causes these bubbles and craters to form.

“Every type of clay has a maximum temperature it can be ¿red at before 
it just starts coming apart, and that what’s been happening with these 
pieces,” Wyn explains. “Whether the new glaze requires that high 
temperature for the ingredients to melt or not, the pieces are being ¿red 
hotter than what the clay can withstand. First, these blisters or warts 
form, and then can explode if ¿red too hot for too long. Fissures can also 
develop in the clay. And re¿red pieces often lack the glossy glaze that 
authentic Red Wing pieces have. Instead, it’s reduced to more of a Àat 
appearance and often has a ‘gritty’ feel.” 

For the most part, any argument that 
pieces could have originally come from 
the factory with several large bubbles or 
craters falls Àat, especially when it comes 
to Red Wing examples. Although we 
have proof that Red Wing’s stoneware 
companies sold factory seconds by 1891 
(as reported by RWCS Hall of Famer Dan 
DePasquale on page 6 of this issue), the 
employees who inspected Red Wing’s 
wares for quality control back in the 
day certainly would have discarded any 
pieces that emerged from the kiln with 
such a poor appearance.

Unfortunately for collectors, the person who makes these fantasy 

Identifying Deceptive Fantasy 

Advertising Stoneware
Story by RWCS Newsletter Editor Rick Natynski

Faked

Authentic

Fantasy

Fantasy

Fantasy



13

advertising 
pieces 
appears 
to have 
re¿ned their 
technique. 
Pictured 
at left, the 
example 
with fantasy 
“Cooper 
& Levy” 
advertising 
from Seattle is far more likely to fool a collector into 
believing it’s authentic than the Reno Saloon example, 
because it only has a few small bubbles in the clay. 
This jug would’ve easily passed inspection in the early 
1900s. Look at the stoneware pieces in your collection, 
and you’re bound to ¿nd a few that have a small clay 
bubble or two – or even a small factory blowout where 
there was likely an impurity in the clay, like a tiny pebble.

So, if even authentic advertising pieces might have a 
few small Àaws like this, what else can help you identify 
a fantasy advertising piece like the examples pictured 
here? Well, the advertising stamp itself remains a very 
strong clue – both in its physical appearance, and its content.

First, when a new stamp is applied on glazed stoneware, the lettering 
might not adhere to the glossy surface well. The ink often tends to spread 
– much like the results you get from using an oil-based marker to write 
on glass. As the 10x magni¿cation image of the “White Elephant Saloon” 
stamp above shows, the lettering has more of a ¿ngerprint effect instead 
of remaining solid. The Reno Saloon ad at right and “Rocker Saloon” 
example on the next page have a similar appearance. Authentic pieces, 
on the other hand, were stamped when the clay was dry and porous, so 
the ink grabbed ahold of the matte surface and stayed put.

Second, as mentioned earlier, the typeface (or font family) that Red 
Wing used in its ads is very dif¿cult to match when trying to create an ad 
that looks old. That’s probably why the person who makes these fakes 
rarely attempts to duplicate any of the hundreds of original merchant 
advertising stamps that Red Wing used 100 years ago. Mimicking the 
spacing and sizing is also dif¿cult to accomplish, making such examples 
stick out like a sore thumb.

But, purely from their physical appearance, I’d argue that the printed 
typefaces used for the newly applied fantasy ads pictured here still don’t 
match any authentic Red Wing piece I’ve ever seen. In an attempt to 
further legitimize these pieces, the person uses characteristics of Red 
Wing ads that are easier to replicate, such as the oval or rectangular 
borders, and the decorative “doodles” that were often included in 
original Red Wing advertising stamps.

By creating a fantasy ad that never existed, the person is overcoming 
the challenge of matching an existing ad because no one’s ever seen 
another one to compare it to. Since there’s no documentation that these 
businesses ever commissioned advertising wares from Red Wing, 
these new creations are surfacing now for the ¿rst time in the history of 
collecting. That’s another indicator that the item might be a fake.

Admittedly, that in itself doesn’t prove it. Every few years or so, an 
authentic, previously undocumented advertising piece turns up. For 

example, there are hundreds of 
orders for merchant advertising 
stoneware recorded in the Red 

Wing Potteries Ledger, and 
examples of at least two or three of 
these still remain undiscovered to 
this day.

But, the odds of several authentic, 
previously unseen examples 
surfacing within a short amount of 
time are very small. The RWCS has 
been around for nearly 50 years, 
so examples of most ads have 
appeared in Red Wing literature – 
be it books, RWCS Newsletters or 
other sources. When these “newly 
discovered” items share a similar 
typeface and the same glaze 
characteristics associated with 
faked, re¿red advertising pieces, 
warning bells should go off.

It’s no coincidence that new fantasy 
advertising stamps often carry the names of historically accurate 
merchants that were located in the western U.S. Items from these states 
are highly desired by a wide range of antique advertising collectors, 
as are pieces that have words like “saloon” in their businesses name. 
Thanks to the seemingly endless trove of research sites that exist on 
the internet, I believe the person who makes these stamps ¿nds aptly 
named businesses that are listed early 1900s city directories, shown in 
period photographs or printed on old memorabilia items like advertising 
calendars and trade tokens. Such is the case with each of the fantasy 
advertising jugs pictured here.

w w w. r e d w i n g c o l l e c t o r s . o r g

Fantasy Fantasy

Thank you to the RWCS member (who wished to remain 
anonymous) for sharing photos of the White Elephant Saloon 
and Rocker Saloon fantasy jugs (above and next page) to 
give collectors an idea of what to watch out for.

“Identifying Fantasy Ads” continued on page 14.

Reno Saloon 
jug photos 

courtesy 
of Holabird 

Auctions.

The refired Reno Saloon fantasy jug has 
a lot more craters and fissures in the clay 
than an authentic one.
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C L A S S I F I E D SA D  R A T E S

Classi¿ed ads are 20¢ / word for members and 
30¢ / word for non-members; $4 min charge. 
Accepted on a ¿rst-come, ¿rst-served basis. In 
addition to appearing in the newsletter, classi¿eds 
and display ads are posted on the RWCS website.

DISPLAY ADS

Display Ad Size		          Ad Rate
Full page 			          $500
1/2 page (horizontal or vertical)       275
1/4 page 			          150
1/8 page			           85
Display ads purchased by non-members cost an additional 15%.

Display Ad Dimensions

Full Page 		          8 x 10.5
1/2 page (horizontal or vertical)       8 x 5.25
1/4 page 			          4 x 5.25
1/8 page 			          4 x 2.125
Ads must be supplied electronically as an EPS or 
PDF ¿le. There is an additional 10 percent fee for 
design and makeup if needed ($10 minimum).
DEADLINES

Issue      	      Ads           Editorial     Mail Date
January         Nov. 25	     Nov. 15	     Jan. 6 
March            Feb. 10	     Feb. 1	      March 15
May               April 10       April 1        May 15
September    Aug. 1	      July 25      Sept. 1
November	    Oct. 1	      Sept. 25    Nov. 1
E-mail your ad to newsletter@redwingcollectors.org. 
Make your check payable to “RWCS” and mail to: 
Rick Natynski, P.O. Box 198, Pewaukee, WI 53072. 

AUCTIONS

Collection of former RWCS Members Charles 
& Patricia Johnson – 9 a.m. Saturday, Aug. 23 
at 15170 141st Ave., Wadena, MN 56482. Full 
household auction including power tools, lawn 
equipment, furniture and antiques. Red Wing 
items to include churn, crocks, advertising 
stoneware, cookie jars, art pottery and RWCS 
Commemoratives. For photos and full listing, visit 
www.midwestauctions.com/trantina.

RED WING FOR SALE

FOR SALE: Red Wing Lute Song pattern 
dinnerware; full place settings and serving pieces. 
Sold as set only, will not break up. One owner 
(my mother purchased for our special family 
occasions). 10 Dinner Plates, 8 Salad Plates, 
10 Cups, 7 Saucers, 7 Small Bowls and 7 Large 
Bowls. Located in Twin Cities; pickup only. Text 
Rita at 612-332-7482 for pictures.

FOR SALE: Two Belle Kogan Prismatique bowls 
(#790) & Grand Slam ashtray set. E-mail 
mjh1029@yahoo.com.

RED WING WANTED

WANTED: Red Wing art pottery & brushed ware 
lamps, Red Wing Pepe 6” plates, Red Wing 
#677 planters, any color and sizes, Red Wing 
#810 jardinières, any color and sizes. E-mail 
Anvilmanone@gmail.com.

WANTED: Advertising stoneware from Washington, 
Idaho, Oregon, Montana, Nevada, and Utah. 
WILL PAY TOP DOLLAR FOR RED WING pieces 

from Wyoming. Always looking for other rare and 
unique items. Contact Trevor at 541-480-3016 or 
tstephe4@gmail.com. 3/27 

WANTED: Looking to buy all shapes, sizes, 
and colors of Michigan advertising. Also looking 
to purchase odd ball 3 gal salt glazed or zinc 
crocks. Call or text Eric at 906-282-1180 or e-mail 
edeyaert@mtu.edu. 11/25 

WANTED: Seeking quality jugs & crocks with North 
Dakota advertising. Butter crocks & churns, too. 
The more rare the better! Will pay top $$ for the 
right pieces. Contact beehive@polarcomm.com. or 
701-270-0242. 9/26

WANTED: I’m a life long Montanan working hard 
to improve my collection of Montana, Idaho and 
Wyoming stoneware. If you happen to have, or 
know somebody that has an example, PLEASE 
let me know and let’s talk! I promise you won’t 
regret it! Call or text 406-788-7851, e-mail me 
at sawtooth5150@gmail.com, or drop a note to 
Skyland Rider on Messenger. Thank you! 11/26 

WANTED: I’m looking to buy collections of Red 
Wing stoneware. Zinc or salt glaze - no 
collection is too big or too small. I will travel to you. 
Please text photos to 715-520-0888 or e-mail  them 
to me at prockscrocks@gmail.com. 11/25

WANTED: Red Wing or Minn. Stoneware animals; 
salt glaze lids with button tops (2 gal - 30 gal); 
salt glaze and Albany pieces attributed to North 
Star Stoneware Company; Please send photos to 
quirkdr@gmail.com or text 715-716-8009. 11/25

“Identifying Fantasy Ads” continued from page 13.

Fantasy

EDUCATING COLLECTORS

In addition to Larry Birks and Wyn Painter, several other collectors discuss 
the negative impact that faked pieces have on collecting. One of these 
people is advertising stoneware collector Bill Wrenn from Oxford, NC, 
who’s active on a number of stoneware interest group pages on Facebook. 
He often alerts followers when a suspicious piece surfaces on eBay or 
another online auction platform. In fact, he posted a link to the Reno 
Saloon jug when it was recently up for auction, urging people to look 
closely and decide for themselves whether the piece was fake or authentic.

When I saw Bill’s post, I reached out to the auctioneer – Fred Holabird of 
Holabird Auctions – and gave him several examples of why I felt the jug 
wasn’t legit. Knowing that some auctioneers might just ignore the message, 
I was pleased when he called back. After a good conversation, he too was 
convinced that the jug was a fantasy piece, and he changed the listing.

The crazy thing is, even though he explained why it was a fantasy piece, 
included a photo of the Cooper & Levy jug, and made sure to announce 
it was fake right before the piece crossed the auction block, it still sold 
for more than $3,300 ($2,500 hammer, plus 25% buyer’s premium and 
8.375% Nevada sales tax.) Why someone would knowingly pay so 
much for a fantasy piece is beyond me. Perhaps the buyer had money 

to burn and didn’t care. Or, maybe they thought they’d be able to 
unscrupulously pawn it off for a pro¿t on an unaware collector.

Some people might question why Holabird didn’t just pull the 

jug from his sale altogether. When 
I asked if refusing consignments 
that are potential fantasy items is 
something he’s ever considered, he 
made a fair point.

“Right now, we are the only company 
I know of trying to educate the public 
about fakes, and why,” Fred says. 
“We can either educate on why and 
how they are fake so they can learn, 
or pass it on to the next guy to rip 
them off. I choose to educate. I will 
say this – most of the large (auction) 
houses will make no statements 
whatsoever. I have been told directly, ‘They are big boys. They can do 
what they please.’ I don’t subscribe to this.”

Whether you agree or disagree with his reasoning, he’s right – there 
are some auctioneers out there who would knowingly sell a faked 
piece without disclosing it. That’s why it’s so important to avoid getting 
fooled by learning how to identify these deceptive pieces. If you see an 
advertising piece and something doesn’t look right, or seems too good to 
be true, share photos and ask around. Your fellow Red Wing Collectors 
Society members are always standing by, ready to share opinions.



Gail Peck ’s
Convention Week

stoneware sale
Consisting of Red Wing, Blue/
White & miscellaneous stoneware 

in addition to Red Wing 
memorabilia

Find me in the Pottery Museum 
parking lot during CrockFest...

and, at the RWCS Show & Sale on
Saturday, July 12th, at Red Wing’s 

River Bluff School. 

DON'T MISS IT !

N1833 785
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LETTERS TO THE EDITOR

Salesman samples indeed!
In the “Mini Flower Pot 
Fever” article in the 
January 2025 RWCS 

Newsletter, I shared that 
I remembered seeing a 
small briefcase ¿lled with 
mini Red Wing Àower pots 
many years ago. It had the 
appearance of something 
a salesman would have 
carried. But, I couldn’t remember its story or who had it.
Last month, I was talking with a Pottery Museum of Red Wing volunteer, who 
brought in some mini Àower pots from her collection. I mentioned the fabled 
briefcase and her eyes lit up. “Yes, that was Stan Bougie’s! He had it at the 
RWCS Convention Show & Sale around 25 years ago!” she said.
Suddenly it all came rushing back. She was right! RWCS Hall of Famer 
Stan Bougie worked at the Red Wing Potteries’ St. Paul branch store from 
1951-1967, and now I remember him saying he carried them on sales calls to 
show samples of the many glaze colors the Red Wing Potteries were capable of 
producing. So, while the more common examples were likely also sold and given 
out as souvenirs, this con¿rms that the scarce examples were strictly made as 
salesman samples. Case solved!  –RWCS Hall of Famer Dave Hallstrom 

LOOKIN’ GOOD, SOUTHWEST 

REDWINGERS!
Long before the grass started greening up in the Midwest, the RWCS 
Southwest Redwingers Chapter held its annual Spring Fling meeting in 
Phoenix on March 12. RWCS members in attendance included Tom & 
Leona Arneson, Dick & Marcie Cambigue, Mike & Betsy Deets, Kevin & 
Julie Miller, Colleen Nelson, Pete Petersen, John & Diana Schneeman, 
Lyle & Lolly Tuttle, Gary Weinkauf & Kathy Cope. Wish you could have 
joined us! –Marcie Cambigue, SWRW Newsletter Editor/Secretary

Red Wing Stoneware & Pottery

AUCTIONS
Tuesday, July 8 & Wednesday, July 9, 2025

Both auctions start at 10 am. (Preview at 8 am)

HOUGHTON’S AUCTION SERVICE
2641 Goldfinch Ln., Red Wing, MN 55066

651-764-4285  • www.houghtonauctions.com

300+ PIECES OF RW 
STONEWARE & POTTERY, 
INCLUDING Salt glaze, 

Adv jugs, BeeHive 
jugs, Lunch Hour Pcs, 

mini jugs, Egyptian 
style vases, Large 
crocks, Plus more! 

See website for pics.

CATALOGS $5 EACH, 
AVAILABLE JUNE 1. MAIL 
CHECK TO HOUGHTON’S 

AUCTION SERVICE 
(address below).

The Bluffs Bar & Grill, N1833 785th St. Hager City, WI   
Across the bridge from Red Wing.



$3,000
Minnesota oval

Seeck Auctions’ April 26, 2025 sale gave collectors the opportunity to compete for approximately 360 lots of 
quality stoneware. Featuring the collection of longtime RWCS Member Richard Stillinger from Oklahoma, and 
select pieces from the estate of Red Wing native and longtime RWCS Member Tom 
Bartlewski, about three-quarters of the auction consisted of Red Wing items, with the 
rest made up of stoneware from states like Illinois, Iowa and Missouri.

As usual, collectors packed the community center gymnasium in Rock Falls, IA for 
the auction, but RWCS Members Jim & Jan Seeck also offered online bidding for 
their auction. The auction highlights pictured here show hammer prices from the sale. 
There was no buyer’s premium for onsite bidding, but internet bidders incurred a 10% 
buyer’s premium. 

Story by RWCS Newsletter Editor Rick Natynski    Photos courtesy of Seeck Auctions
Seeck Auction HIGHLIGHTS

$7,250
6 gallons, Minnesota oval$7,500 $3,500 $850 $3,250

Front-stamped RW

$3,500
Minnesota oval (hairline & chip)

$2,400

$3,750
Signed Monmouth

$4,750
Hairline on back $4,250

$2,600
Front-stamped MN

$2,300
Front-stamped MN

$2,000 $2,100 $2,500

$2,300 $2,100

$6,250
2 gallons

$7,750
3 gallons

w w w. r e d w i n g c o l l e c t o r s . o r g

$8,500

Above: The only 1 gal RW leaf crock known.

$2,300 $2,200

The big price difference of the pair above is due to rarity. “Ice Water” was usually used 
on that style cooler, while “Water Cooler” was typically used on blue-banded coolers.


