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LETTERS TO THE EDITOR

It's always nice when articles generate
feedback from members. Such was the
case with the “Warming up to Red Wing’s
Hot Water Bottles” piece that appeared in
the recent Nov. 2022 RWCS Newsletter:

ONE OF A KIND?

Decades ago when | was at the Goodhue
County Museum, | recall (seeing) a
foot warmer that was more a friangular
shape. Maybe you could get someone to
send you picture of that one. -RWCS Charter Member Jim Norine

Editors note: Jim, your mind is like a steel trap! I followed up with the Goodhue County
Historical Society, and Afton Esson, Curator of Collections & Exhibits, sent me this photo.
This example certainly isn't shaped like a typical Red Wing hot water bottle, but there are
a few characteristics that point fo the hand-turned piece being made in Red Wing. The
‘pinholes’in the glaze are typical of Red Wing’s zinc glaze and the combination of the rolled
lip spout and the creamy off-white glaze looks like something you'd see on an early 3 gal
Elephant Ear beehive jug made during Red Wing’s transition from salt glaze to zinc in the
mid- to late-1890s. Interestingly, this foot warmer was part of a 288-piece pottery collection
donated to the museum in 1995 via the will of Wilma Arnold. Her husband was Tom Arnold,
longtime Red Wing Potteries ceramic engineer. That doesn’t guarantee the piece was
acquired locally though, as the Amolds moved to Red Wing from Ohio in 1942, where Tom
was a ceramic engineer at Cincinnati’'s Cambridge Tile Co. (Thanks to genealogist and
RWCS Member Jan Strike for helping connect the dots on the Amold connection.)

ALWAYS CHECK THE BOTTOM

| just read your article regarding the Red Wing hot water bottles, in
which you stated that the Albany slip triangular bottles aren’t signed
(other than a warning about not placing on a hot stove). I've included
a pic of my hot water bottle, FYl. -RWCS Member Jerry Aronberg
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commonly seen with the warning included in the mold, which Red Wing likely added after
hearing from customers about how putting the bottle on a hot stove yielded dangerous results.
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NEWS BRIEFS

LAST CALL TO PRE-REGISTER FOR 26™ ANNUAL
RWCS MIDWINTER EVENT

We're excited to see
everyone at the RWCS
MidWinter GetTogether
Feb. 2-4! With summer
foliage replaced by winter
snow, don’'t expect the
Holiday Inn & Suites in
Des Moines to look like
this photo when you
arrive in February, but
rest assured that you'll
be greeted by many
warm and friendly faces
when you get there.
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From the much-anticipated appearance by Robbie Wolfe from the History Channel's
“American Pickers” and Don Short from HGTV's “West End Salvage”, to a quality auction
of 175+ lots and some great educational presentations, this is shaping up to be the best
MidWinter event we've had in years. We'll have 35 room sellers placed on the 1%t and

2" floors and we're hoping to have 40 before all is said and done. In mid-December we
learned that we surpassed the 110-room block the hotel set aside for us, so they had to
add more rooms! So if you've been on the fence about attending, wait no longer. (Note that
the discounted group room block expired on Jan. 3, but you can still call the hotel at 515-
278-4755 or visit its website to see if rooms are still available.)

The deadline for mailing in MidWinter pre-registration forms was Jan. 13, but depending on
when this issue made it to you mailbox, there might be a few days left to save yourself some
money by registering online before the Jan. 20 deadline. You're also welcome to call the
RWCS office to pre-register. (The new office hours are listed below.) If you still aren’t sure
if you'll be able to make it, you can always register at the event when you arrive. Check out
the next page for the event schedule and a look at some of the great items to be auctioned.

-RWCS Reps at Large and MidWinter Co-Chairs Doug Perkins & Chris Tincher

NEW RWCS OFFICE HOURS POSTED

The RWCS office is open in person from 10 a.m. to 3 p.m. Tuesday through Friday, and noon
to 5 p.m. on Saturdays. If your call isn’t answered during that time, leave a message and we'll
get back to you. As a side note, MidWinter in Des Moines will be my first RWCS event, so |
look forward to meeting everyone! -RWCS Member Services Manager Angie DeGreeff

KIDSVIEW DONATIONS TO BE COLLECTED AT

MIDWINTER

RWCS Member Debra Giesen will be at the RWCS MidWinter event in Des Moines
collecting anything and everything Red Wing for the club’s KidsView educational program.
If you have stoneware, dinnerware or art pottery items to donate, she’ll gladly accept them
in her room from Thursday through Saturday. (Her room number will be included in the
MidWinter program handed out at the event and posted near hotel elevators.) These items
will go into the KidsView Show & Sale at Convention, at which participants ages 3-15 are
given “RWCS bucks” fun money to buy items for their collection. It's a great activity for the
kids and it helps encourage them to collect Red Wing on their own. There will be an emphasis
on Red Wing bowls in this year’s KidsView program, so those are especially needed.
Please contact Debra at sammybug24u@gmail.com if you have questions Thank you!

WWW.REDWINGCOLLECTORS.ORG
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Photo courtesy of RWCS Member Paul Gustafson.

ABOUT THE COVER

Calm down, Chip & Joanna Gaines. Decades before
you became home remodeling TV stars and started your
Magnolia home furnishing and décor conglomerate, the
Red Wing Potteries found success with its own Magnolia
Line of art pottery. Created by industrial designer Belle
Kogan and introduced in 1940, the line consists of more
than 50 different shape numbers — many of which can
be found in a multitude of glaze combinations. Nine of
those combinations are pictured on the cover; the shape
numbers, glazes and heights of each item are listed below.

If you're new to collecting Magnolia, or have admired it
from afar, RWCS Member Paul Gustafson provides a
crash course on everything you need to know to build
collection of your own. He shares photos of more than 80
pieces from his collection, including examples even the
most advanced Magnolia collectors have likely never seen.

If these photos make your heart skip a beat, here’s some
good news: Magnolia is super affordable! Paul says
average pieces range from $30 to $60, with the harder to
find glazes and hand-painted versions bringing $100 to
$200. In his 18 years of collecting, $200 is the most he’s
ever paid for a piece of Magnolia. Turn to page 8 to learn
more about this extensive line. -Rick Natynski, Editor

Back row, left to right:

#1312, Turquoise lined with Cream (12”)

#1010, Luster Yellow Green (10”)

#1011, Hand-painted (12’) - one of Paul’s favorites

Middle row (I to r)
#1221, Ivory Antiqued with Brown (9°)
#1025, Luster Columbia Blue lined w/Luster Coral Pink (8 4")

Front row (I to r)
#1012-early variant, Ivory Antiqued with Blue/Black (7”)
#975-later variant, Luster Oxblood lined with Cream (6”)
#975-later variant, likely Luster Rachele (6”)

#1015, Ivory Antiqued with Green (3 %2’)




Fpiee : ] ; I s Education Seminars
f}ﬂhl@ \ﬁ‘fﬂli&tnr | = Eeall 9-10am.  “Red Wing Dinnerware Promotional Materials™ by Ballroom
. P— .:I ; 4 RWCS Hall of Famers Larry Roschen & Terry Moe
S 11-noon  Collector Classic Movies “Red Wing Salt Glaze” Ballroom
with RWCS Hall of Famer Rick Natynski

Lunch Break (on your own)

BB o DES MOINES, 1A+ EEBRUARY 2-4520238 | |

1:30-2:30 p.m. Never-Before-Seen Images of the North Star Building  Ballroom
& Moving Forward with YOUR Pottery Museum by

26™ ANNUAL RWCS MIDWINTER EVENT Gary Tyc & RWCS Hall of Famer Dave Hallstrom
S C HEDULE 3-4:30 p.m. Registration/Badge pickup Lobby
5-6:30 p.m. Headline Presentation: TV Stars Don Short & Robbie Wolfe Ballroom

WEDNESDAY, FEB. 1:

Al day: Room Sales 6:30 p.m.-? Happy Hour including free appetizers & cash bar Ballroom
THURSDAY, FEB. 2: SATURDAY, FEB. 4:

7-9am. Free Breakfast Buffet Bennigan's 7-9am.  Free Breakfast Buffet Bennigan’s
Al day: Room Sales All day:  Room Sales o

8-9:30 am. RWCS Board Meeting Ballroom 8-10 a.m. Agcthn Prewew & Reg|strat|on,. Ballroom
2-4pm. Registration/Badge pickup Lobby MidWinter Registration/Badge pickup

Room 513 10a.m.-?  Red Wing Collectors Society Members Auction Ballroom

5-6:30 p.m. lowa Chapter Welcome Reception ’
hosted by Harry Lahr Auctions and the RWCS

FRIDAY, FEB. 3: EDUCATION DAY

7-9 a.m. Free Breakfast Buffet Bennigan’s SUNDAY, FEB. 5:
Al day: Room Sales 7-9a.m.  Free Breakfast Buffet Bennigan’s
8-9 a.m. Registration/Badge pickup Lobby 7-9a.m.  Donuts & Coffee with the RWCS lowa Chapter Room 513

| M e e -

\‘ I.: ) i : A ' 3
RWCS MIDWINTER MEMBERS-ONLY AUCTION
Preview: 9 a.m. Start: 10 a.m. Saturday, Feb. 4

Holiday Inn Ballroom, 4800 Merle Hay Rd, Urbandale, IA 50322
No buyer’s premium! Must be an RWCS member in active standing and registered for MidWinter to attend.
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Above: Potter Richard Spiller helps visitors throw clay on the wheel.
Below: The “Ball and Chain Club” display on loan to the Pottery Museum.

?¥ .
Above: Keith Klindworth restores a sewer tile tree stump planter.

Story by Char Henn, Pottery Museum of Red Wing Director

Thank you!! Because of your generosity, your
Pottery Museum of Red Wing has raised more
than $42,000 for Give to the Max Day! Your
support has been wonderful and we are very
grateful. Unfortunately, there was an issue with
mail delivery and some of you haven't received
your letter. Because of this, we have fallen short
of our goal. You can help us reach our goal by
calling in your donation to 651-327-2220, online
at www.potterymuseumredwing.org/donate or mail it to us at 240 Harrison St.,
Suite 4, Red Wing, MN 55066-3058.

You will notice a new temporary exhibit when you walk into the museum. We
have been lent a series of plates honoring the Ball and Chain Club. In the
1930s, several couples got together and formed a bowling club. Eventually they
decided to celebrate their group with commemorative chop plates that were
essentially ‘Lunch Hour’ pieces. The year they decided to observe for the plates
was 1940. We rounded out the exhibit with a few other autographed pieces. If
you are in the area, be sure to stop by and take a look!

Mark your calendars for our 2023 events: Spring Fling (April 22-23), Summer
Sizzle (July 11-14) and the Fall Antique Festival (Sept. 30-Oct. 1). As we plan
for these events, we thank you for a very successful 2022 Fall Antique Festival.
We raised more than $8,800 with the auction, donations for gift store inventory,
vendor spaces and other donations. People enjoyed the opportunity to throw N g
on the wheel and watch as a tree stump planter was being repaired. We thank o

all the volunteers who helped make this event so successful. You are the best! = _ NGCOLLECTORS.ORG
Licensed to beaubrewer1977@gmail.com. Cop ‘Qc OrsS V e,



& A FROM
GRAY LINE
WA MOLDS

Story by RWCS Member Brent Mischke
Photos by RWCS Member Debbie Mischke © Copyright 2023

Red Wing Saffron Ware was an extensive line of kifchenware produced
by the Red Wing Union Stoneware Company and the Red Wing
Potteries in the mid to late 1930s. (For an introduction to Red Wing
Saffron Ware see the “Red Wing Saffron Ware” article that appeared in
the April 2013 RWCS Newlsetter.”) The only company documentation

I know of for this line of kitchenware is a Red Wing Potteries, Inc.

Price List dated June 1,1938% that includes some Saffron Ware items,
other stoneware specialties, plus a general line of stoneware. It is

not a complete list of Saffron Ware. In this article, | will provide more
information on Red Wing Saffron Ware items that were produced using
similar molds to those that were used to produce Gray Line kitchenware
items, which are also referred to as ‘Spongeband’ by collectors.

Based on a study of dated advertising stoneware, it appears that
Saffron Ware production began as the Gray Line production was
ending, with both lines overlapping only in 1935.° To date, the only
Gray Line production items | have not seen in Saffron Ware are the
reamer, the mugs and the cake plate. The 1938 price list includes
most of the Gray Line mold style pieces except the bailed batter bowl.
Also, the price list specifically states “no covers” with the Saffron Ware
refrigerator jars, unlike the Gray Line refrigerator jars, which were
produced with covers. Here’s a look at the pieces from the Gray Line
molds that carried on in

the Saffron Ware line: ~ —

— B

———————
Beater Jars: Made in

only one size, Saffron

Ware beater jars were

decorated with either

the typical brown/white/ 5

brown stripes or with two
blue stripes (Fig. 1). These can be found bottom-marked with the circular
ink stamp, and can also be found with advertising on the inside.

Bailed Butter Jars with =2~ o
Lids: Made in 31b. and =~ _— S
5 Ib. sizes, the bailed :

butter jar lids have an
impressed “3” or “5”
that corresponds to the
size of the jar. These
were decorated with
the typical brown/white/
brown stripes and
can be found
bottom-marked with the circular ink stamp. | have not seen any
examples with advertising or a different decoration (Fig. 2).

.o W12 .. CARRYOVERS

Bailed Batter Bowl: Here's a piece you likely haven’t seen before.
Measuring 9 inches in diameter like its Gray Line counterpart, I've only
seen one Saffron Ware bailed batter bowl in my 40+ years of collecting
(Fig. 3). This particular example is decorated with the typical brown/
white/brown stripes and isn't signed.

Casseroles & Covers: Red Wing made five sizes of Saffron Ware
casseroles and covers, four of which are pictured in Fig. 4. It appears
that lids for the casseroles decorated with the typical brown/white/
brown stripes were left plain, but if the casserole had blue bands or
sponging, so did the lid.

* 4 ', inches: The smallest size was

decorated with either the typical brown/ & T
white/brown stripes, which were often = _
bottom-marked, or two blue bands. N -

The blue-banded example | have is not ]

signed, and the corresponding lid is also \__—@
decorated with two blue stripes (Fig. 5).

* 5% inches: In my experience, this is a somewhat scarce size

and it's even harder to find with a lid, because the same-sized lid

also fits the salt box. Decorated with the typical brown/white/brown
stripes and often found with the ink stamp, it can also be found with

merchant advertising on the inside bottom. As far as I'm aware, no
other decorations have been found in this size.

* 7 Yainches: Like the 5 % inch

size, examples are usually found : e

with the typical brown/white/brown ( )
stripes and bottom-marked, and
often have advertising. This size is
also found without any decorative j
banding (Fig. 6). | have only

seen photographs of two of these —— '

plain casseroles, so | don’t know '

whether they were bottom-marked or if they had advertising. This
size casserole and its lid can also be found with “mottling”, which

Licensed to beaubrewer1977@gmail.com. Copyright Red Wing Collectors Society



collectors refer to as ‘sponging’
(Fig. 7). Mottled casseroles can
be found bottom-marked with
the Saffron Ware ink stamp, but
I've never seen or heard of one
that has advertising.

* 8 2 inches: This size is usually found decorated with either the
typical brown/white/brown stripes or two blue stripes (Fig. 8). Both
styles can be found bottom-signed, but I'm not aware of any with
advertising. | also have a casserole of this size with a brown-tint
decoration (Fig. 9). It's bottom-signed, along with “744” stamped in
ink, which likely indicates it was an experimental decoration. | don’t
have the lid, but my assumption is that it too would be brown-tinted.

* 8 "2 inches (designated as an “extra deep” casserole on

the price list): You've likely seen examples of this item, as it was
produced using a mold similar to the one used to make the Gray Line
cookie jar. In this application, the area for the “Cookies” label is still
present, but it was left blank. (See Fig. 10). I've only seen it with the
typical brown/white/brown stripes and bottom-marked with the ink
stamp. | don’t know of any with advertising or a different decoration.
Note that unlike the other casseroles, it lacks handles.

Custard Cups:

Made in 6 oz. and

9 oz. sizes, I've L e — o 2
seen both of these —_— e
custards decorated —

with the typical = - —

brown/white/brown e ——
stripes and signed !
on the bottom. A ——

blue-striped, unsigned example also exists in the larger size (Fig. 11).
| haven't heard of any custard cups bearing advertising.

Refrigerator Jars:
Saffron Ware
refrigerator jars
were produced in
small, medium and
large sizes, which

translates to a “3”,
Licensé

. Copyright Red Wing Collectors Society

“4” or “5” impressed in the bottom of the jar. Again, for an unknown reason,

the price list shows that unlike their Gray Line counterparts, no covers were
produced for Saffron Ware refrigerator jars. Hard to find, the two examples

I'm aware of (medium and large sizes) are unsigned (Fig. 12).

Pitchers: Made in quart and half gallon sizes, with or without merchant
advertising, and usually bottom-signed, both sizes of pitchers can be
found with either the typical brown/white/brown stripes or two blue
stripes. Quarts with advertising are pictured in Fig. 13. Usually the
advertising is found on one side of the pitcher above the banding, but at
least one quart is known with advertising stamped on the outside bottom
of the pitcher. In this case, of course, the item won't have the Saffron
Ware ink stamp on the bottom.

Fig. 14 shows a half gallon example that has
“Merry Christmas, Hokah Co-op. Creamery”
advertising from Minnesota stamped into the
inside bottom. I've also seen a larger-sized
pitcher decorated with mottling (sponging) that
was bottom-marked with the ink stamp, but
unfortunately | don’t have a photo to share.

Salt Box: Made in : \

one size, hanging ‘g B .~
salt boxes can be ; . e s >
found decorated b

with eitherthe _ -
typical brown/white/ A
brown stripes (plain

lid and bottom-
signed) or two blue

bands (Figs. 15 & i
16). | don’t know %
whether the blue- o

banded versions are signed with the Saffron Ware ink stamp. Based on
the casserole examples discussed earlier, | believe the correct lid for the
blue-banded salt box would also have matching blue stripes.

Want to talk Saffron Ware with RWCS Member Brent Mischke, or share a
unique piece with him? E-mail him at 0311gooa@gmail.com.

References
! April 2013 RWCS Newsletter (Vol. 38, No. 2) “Red Wing Saffron Ware”

2 June 1, 1938 “Red Wing Potteries, Inc. General Line and Stoneware
Specialties” price list (Courtesy of collector Tammi Soutar)

% October 2018 RWCS Newsletter (Vol. 43, No. 4) “Narrowing the
Production Dates of Gray Line and Saffron Ware”
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Above: Hexagonal-shaped Magnolia glazed in Ivory Antiqued with
Brown. Back (left to right): #1319, #1323 & #1321. Front: #1322, pair
of #1226 candleholders and #1320.

The burgundy Magnolia pictured in Fig. 8 consists of: (back, L to R)
#1012 “E”, #1012 “V”, #975 “V”, #1028, (middle) #1227, #1227, (front)
#1029, #1019 and #1029.

Above & below: The early and later versions of shape #975 and #1012.
Pictured left to right are #975 “E”, #1012 “E”, #1012 “V” and #975 “V".
Note the differences between the front (Fig. 1) and back views (Fig. 2) of
each. The two on the left are Columbia Blue; Luster Gray is on the right.

Above: Fig. 3 shows the two different sizes that shape #1216 was
made in— 8" and 10”. The three console bowls in Fig. 4 have identical
designs, but were made in different sizes and shape numbers: 12.5”
(#1014), 10.5” (#1016) and 8” (#1017). Below: The different mirrored
versions of #1219 (Fig. 5) and #1220 (Fig. 6).

HARVEIOUS
MAarOLIA

Story & photos by RWCS Member Paul Gustafson

Of all the lines of art pottery Red Wing produced, Magnolia is my personal favorite.
As evidenced by the number of pieces still available, it must have been popular with
the public. According to RWCS Hall of Famer Ray Reiss’ first Red Wing Art Pottery
book, the Belle Kogan-designed line was first introduced with 24 shape numbers in
1940, with an additional 32 numbers and six different variants added in later years.
This means it will take 62 unique pieces to own a complete set!

Based on the color charts in Red Wing Art Pottery 2, Ray's second book, and pieces
| own, it appears to have been sold through at least 1951, a 12-year run at the
minimum. It is not known how many shapes were available in later years, but | have
a fair number of pieces in Luster Gray/Luster Coral & Woodland Green/Luster Light
Yellow, both of which first appear on the July 1951 color chart.

A total of 56 unique numbers are in the Magnolia Line, according to Ray’s books.
The number ranges are #975-976, #1010-1023, #1025-1032, #1215-1234, #1312-
1317 and #1319-1324. As far as | have found, there was no piece issued as shape
#1024, and #1318 is a smooth-sided vase later re-issued in the Anniversary Line
as #2302. There are a variety of pieces in Antiqued Ivory being sold as Magnolia
on eBay, all in the #1100 range, but none of them match the style of the rest of the
Magnolia Line pieces. The flowers are etched into the flat sides, instead of raised relief.

There are six variants that come in three types of two shapes each. The first type is made
up of shape numbers #975 and #1012 (see Figs. 1-2). The numbers didn’t change when
the later variants were produced, but I've included my own suffixes in the photo captions
to distinguish between the early (E) and later (V) versions. When these two shapes were
introduced, the front had a stem with a leaf or two leading to the traditional full flower,
with a plain back. The later variant has that same front, with the addition of another leaf
running up the neck from behind the flower, and the stem also branched off to a smaller
flower bud on the back. The presence or lack of the leaf up the neck is a sure way to tell
the late from the early version. This smaller flower is shown on #975 in the 1947 brochure
pictured on pg. 152 of Ray’s first book. In that same image, if you look closely at shape
#1012, you can see the edge of the stem and back blossom on that, as well.

The second variant type is a pair of vases that were issued in two sizes, 8" and
10", with the same shape numbers on each — #1215 and #1216 (Fig. 3). There
were other Magnolia designs that were identical except for being made in different
sizes, but those were all given separate numbers, such as the three console bowls
pictured in Fig. 4, #1014 (12.5"), #1016 (10.5") and #1017 (8”).

The last variant type is two pitcher-style vases, #1219 (Fig. 5) and #1220 (Fig. 6),
which were sold with opposing handle placements. The fronts show the usual large
blossom, while the backs again are plain. As you look at the front, the handles are on
either the left or the right, with the spout opposite the handle. The effect is to create a
mirror image. As with the other variants, each is marked with the same shape number.

Once you get through all the shape numbers, then you have to consider the colors.
For a basically white flower, there is a lot to choose from. But if you want to collect
a whole set in one color, your choices are somewhat limited. The easiest color to
collect.in a set is Ivory Antiqued with Brown (see examples in Fig. 7), although in




Fig. 9: ltems in various turquoise combinations: (back, left to right) #1022, #1312, (middle) #1028,
#975 “E”, #1012 “E”, and (front) pairs of #1227 and #1015. Fig. 10: Hand-painted Magnolia (back, L

preparation for this article, | discovered | am still missing R) #1023, #1011, (front) #975 “E”, #1012 “E” and #975 ‘E”

one piece of this glaze, #1312. (Please contact me if you
have one to sell!) This glaze was one of the most dominant
glazes at the Potteries for many lines, probably because it
did not require many scarce wartime minerals.

One of the more popular (and therefore expensive) colors
is Luster Oxblood (Fig. 8), which was also called Luster
Dubonnet or Luster Burgundy depending on the year. This,
along with the various turquoise hues (Fig. 9) named Luster
Turquoise, Azure Turquoise and Matt Turquoise, was also
available throughout the production of the line. It should
be possible to collect a full set of either of these colors,
but their popularity and resulting scarcity would make it
a pricey, although striking, collection. Many other color
combinations were available at different times, but I'm
unaware of any others that were available for the entire run.

The glaze | personally find most beautiful is the hand-
painted (Fig. 10). Based on the bidding for these pieces on
eBay, many other collectors feel the same way. When | first
started collecting these, | somehow thought they were from
later in production. But so far, most of my pieces are from
earlier years. For example, | have the early variants of both
#975 and #1012 in hand-painted, but so far have not found
a hand-painted later variant of either shape.

The many colors of Magnolia can also be a fun, and not
necessarily expensive way to collect this line. You can try
for one shape in as many colors as you can find. For those
people, | would suggest the #1227 or #1228 candleholders
(pictured with other candleholders in Fig. 11) or one of
three vase shape numbers: #975 (Fig.12), #1012 (Fig.
13) or #1028 (Fig. 14). | have each of those shapes in at
least six to eight glazes. Otherwise, you can try my game
of “How many colors does a white flower come in?” So far,
| have nearly 25 different colors or glaze combinations in
my collection. Probably the most unusual would best be
described as “Cocoa Brown”, which | haven't seen on any
Magnolia Line color charts. Perhaps it was the just the brown
glaze that was used for antiquing the typical Ivory pieces?

In short, the Magnolia Line has something for virtually every
collector. Select your style, collect a color or make a run for
the rainbow. Find what suits you and enjoy!

See more of Paul’s Magnolia collection on pg. 14. He can
be reached at paulqustafson4@gmail.com.

Fig. 11: If you like
candleholders, you're
in luck. Here are

16 in a myriad of
glaze combinations,
including shapes
(back row, left to right)
#1029, #1228, #1314,
#1228, #1324, #1029,
(middle) #1228, three
#1015, #1228 and
(front) five #1227.

Fig. 12: Ten different
examples of the
#975 Magnolia

vase. The five in the
back row are early
variants, as is the
hand-painted vase in
front. The four in the
middle row are the
later version.

Fig. 13 shows many
of the different colors
that the early and
late versions of the
#1012 pitcher-styled
Magnolia vase came
in. Five examples of
the later variant are
in the back row; the
remaining six are the
earlier design.

Fig. 14: Six different
examples of the
#1028 vase. The
piece at immediate
right is glazed in Matt
Green, the vase next
to it is Ivory antiqued
with an unusual
blue-black color.
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CHAPTER 10: #242 WATERING POT
AND 7 '2” REED PLATE

© Copyright 2023 RWCS Member Marilyn Moe and RWCS Hall of
Famers Terry Moe & Larry Roschen. Photos by the authors and
www.redwingdinnerware.com and used here with permssion.

This series is designed to remedy the lack of published information
about Gypsy Trail, Red Wing’s earliest full dinnerware line and the least
familiar to collectors.

One of the most beautiful and intriguing items in the Gypsy Trail line
is the #242 Watering Pot. Every Watering Pot we've ever seen has
been unmarked. Of course, we only know of five. Of these five, two
are orange (Fig.1) and one is turquoise (Fig. 2). The example in the
Pottery Museum of Red Wing is peach (Fig. 3), and the one most
recently discovered is green (Fig. 4). Students of Gypsy Trail
know that peach was not listed as a color in any of the Red

are found with art pottery glazes, and this seems to be the most
logical hypothesis to account for the peach color.

The hunt for this elusive piece began when Terry was looking at
his copy of the 1942 Gypsy Trail Price List. A greatly shrunken
reproduction of this brochure is pictured on pg. 149 of RWCS Hall
of Famer Ray Reiss’ first Red Wing Art Pottery book. It includes a
small thumbnail image of the piece, and the listing below it identifies
it as a #242 Watering Pot, which was priced at $18/dozen. Terry
wondered why such an item was included in a Hostess Ware
brochure and what it looked like in person. There was no indication
of the size of the item, nor how it might have been decorated.

For the next few years, Marilyn and Terry kept looking for
anything that might resemble the piece. One day, when visiting
antique shops in Walnut, IA, they saw an orange blob on

the floor of a shop below a bottom shelf was that bore some
resemblance to the way they remembered the reproduction

in the book. They retreated to the car and looked again at the
book. They decided that this was indeed the elusive Watering
Pot. After all, it was glazed in Gypsy Orange. Each photo clearly
shows the decoration around the top of the piece, which isn't
discernable in Ray’s book. Subsequently, they featured it in
RWCS education seminars, leading other collectors to join the
hunt. Thus, four more examples emerged over the years.

As we acquired additional Red Wing Price Lists, we found that
the Watering Pot was introduced in 1940-41 and last appeared
in February 1943. As Fig. 5 shows, it does actually work for

watering plants. To give you better perspective of the size, Fig.
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Photo courtesy of RWCS Members

Deb & Brent Mischke. .
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Lid and Wooden Handle. Incidentally, this particular Coffee Server is
actually copper rather than orange, and was offered in that color late
in production, in only one price list. We believe that only two standard
Gypsy Trail Line production items featured in Red Wing Potteries
literature are more difficult to find than the Watering Pot.

The most difficult item to find is a #134 Reed Plate listed at 7 2" in
diameter. It is not pictured in Fig. 7, which shows the standard 9 2,
8 2" and 6" Reed Plate sizes many collectors are familiar with, but it
is shown in Fig. 8. Oh, wait — the plate rack is empty! That's because
we have yet to find any of them, but we have

a spot reserved for our first one. It was listed

only in the 1935 brochure introducing Gypsy

Trail. Did they even make it? We believe so,

but it was replaced by the 9 %" plate shortly

thereafter. Please check your collection and let

the authors know if you have one. It is the only

item listed in the Red Wing Gypsy Trail literature

that we haven't seen. That is the main reason

we believe it existed. What is the second most

difficult item to find? Stay tuned for the answer

in the next issue of the RWCS Newsletter! (In

broadcasting, they call this a teaser.) Here’s a
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Above left: Jan Cermék only targeted Czech-speaking customers when
he ordered Red Wing advertising jugs for his liquor store in Chicago’s
Lawndale neighborhood. The line under the star translates to “The
largest warehouse of California wines and spirits.” (There’s a chain of
Cermak Fresh Market stores today, but it's unrelated. It was established
in the 1980s and is named after the street one of its first stores was on;
Cermak Road is named after 1930s Chicago mayor Anton Cermak.)

Above right: “Ceska Samozitna” loosely translates to “Czech made”
Bohemian Rye. Believed to have been commissioned by a South Dakota
merchant, the tall bottle-shaped jug was likely a special order piece, as it's
the only ad that appears on this shape. A few rare mini examples also exist.
Below: Czech malts & hops have long been revered for creating quality beer.
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Above: Why limit your
business to one ethnicity?
In addition to fellow ltalians,
Emilio  Longhi’s  grocery
and liquor inventory also
catered to French, Spanish
and  Greek immigrants.
Smart! He operated from

P aonpimately 1897 1 €1 m

The Red Wing
Melting Pot

Red Wing’s Ethnic Advertising Stoneware
Story by RWCS Newsletter Editor Rick Natynski

In hopes of finding a better life and a more promising future for their descendants,
more than 22.5 million people immigrated to the United States from Europe
between 1890 and 1930. This is also when Red Wing's stoneware companies
produced the majority of its wares that bare merchant advertising stamps, so it’s
no surprise that several ads intentionally have an ethnic flair to them.

Sometimes a business that commissioned advertising stoneware catered to a specific
demographic. For example, some of the items in this pictorial were made for Chicago
merchants located in ethnic neighborhoods. In this case, the proprietors opted

to include their particular ethnicity in the name of their business, or to advertise
particular foods and beverages that its patrons craved from the old country. In
other cases, whether intentional or not, the mere inclusion of a storeowner’s last
name in an advertising stamp indicated that people of the same nationality were
welcome. Surely the customers who recently immigrated to America would have
appreciated this — especially when the language barrier was high.

Others don’t seem to have a clear reason for picking an ethnic name, but whatever
it was, what better way to advertise than to utilize the staying power of stoneware?
Whether they put their business name on containers that held their products, or
the kitchenware items that customers used in their homes, these merchants built
awareness and loyalty that would carry on today if only they were still in business.

Red Wing's stoneware with ethnic advertising helps tell the story of the immigration
boom of the late 19" and early 20™ centuries, so sit back and enjoy this montage
of wares that were a byproduct of a fascinating time in American history.

Pictorial continued on back cover.

Below left: Although Abe OIff was Jewish, it didn’t stop him from luring customers to the
door of his French Liquor House. From wine and champagne to cognac and absinthe,
France has always been known as the birthplace of some deliciously intoxicating liquors.
Per the Red Wing Potteries Ledger, he ordered only 350 advertising jugs on Oct. 19, 1912.

Below right: In the early 1910s, Austin Nichols & Co. marketed itself as “The largest
importing and manufacturing wholesale grocery concern in the world.” Including its
luxurious “Russian Blend”, it imported quality teas from around the world and sold them
under its Sunbeam Foods label. Still in business today, it divested of its grocery holdings in
the late 1930s to focus on producing alcoholic beverages. What a fantastic cooler!
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Who Gets Grandma’s

Yellow Pie Plate?
(or Grandpa’s 40 Gallon

ing Crock?)

Story by Sara Croymans,
RWCS Member & University of Minnesota Extension Educator

I think it is safe to assume that members of the Red Wing Collectors Society
like to collect. For some, this has resulted in large collections of Red Wing
crocks, jugs, dinnerware and/or art pottery...or a little bit of everything.
This was the case for my parents, RWCS Members Dennis & Karen
Stoeckman. Over the years, they enjoyed spending time searching for just
the right Red Wing pieces at auctions, antique stores and rummage sales.

For most collectors there comes a time when it is necessary to downsize their
collection due to a shift in collection strategy or moving to a smaller home.
Some people may simply choose to sell their collections while others may
want to pass their collections on to family and friends. Transferring personal
property can be a way to continue traditions and family history. It can be a
time to share memories and stories and to celebrate a person’s life.

As an Extension Educator with the
University of Minnesota Extension
Center for Family Development, |
have taught the program “Who Gets
Grandma’s Yellow Pie Plate?™”,
which discusses how to pass on
non-titied personal property. |
hadn’t thought about the value of
the program for RWCS members
until my mom and | were selling a
portion of their collection at the 2022
Convention Show & Sale (at left).
My dad had passed away in the
spring of 2021 and we were taking
steps to downsize the collection.

her mom, Karen Stoeckman, smile for
the camera at the 2022 RWCS Show
& Sale.

There are no magic formulas or solutions available for transferring
personal property. There are, however, some factors to consider whether
you are planning for the transfer of your own personal property or working
with family members or legal representatives to plan for the transfer of
property of a family member who has died. Research has identified six
primary factors to consider in this process:

1. Understand the sensitivity of the issue of transferring personal
property. For some people, making decisions about distributing personal
property can be an easy process. For others, making decisions can be
extremely difficult and become major challenges for family members to
face. The issue is frequently avoided, usually because it is too sensitive
or doesn’t seem urgent. Frequently, decisions about personal belongings
are made during stressful times, such as when a death has occurred

Licensed to beaubrewer1977@gmail.com. Copyright Red Wing Collectors Society

or when

someone is

moving to a

healthcare Late RWCS Member Dennis Stoeckman poses with one of his
facility or favorite pieces — a 40 gallon Red Wing crock. It was one of many
apartment pieces his family had to decide what to do with after he passed

: away in spring of 2021.
To open

conversations about transferring personal property, consider using “What
if” questions. (“Dad, what would you want to happen with all of your Red
Wing crocks if you and Mom were no longer able to live here?”) Another
idea is to look for natural opportunities to talk, such as when a friend or
neighbor is dealing with transferring personal belongings.

2. Determine what you want to accomplish in the transfer. Identifying
goals will help you determine what you and other co-owners want

to happen. Possible goals in the distribution process might include
maintaining privacy, improving family relationships, being fair to all
involved, preserving memories, contributing to society, or maybe simply
recouping part of your financial investment. Once goals are identified,

it is easier to decide how to best accomplish them. Sharing goals with
potential receivers can help avoid misunderstandings and assumptions
about your intentions.

3. Decide what is “fair” in the context of your family. Different
perceptions about what is fair are inevitable and normal. It can be
extremely helpful to identify the unwritten rules or assumptions behind
what is considered fair to members of your family. Recognize that there
are no right answers. Property owners have the legal right to decide when
and how to transfer their non-titled property. However, understanding
different perceptions about what is fair can help avoid making
assumptions that are not necessarily true. It can be helpful for owners to
let others know what rules they are using to decide who gets what and to
communicate clearly what process is being used to make decisions.

4. Understand that belongings have different meanings for different
individuals. What are your ‘pie plates’ or prized possessions? Make no
assumptions about what someone else might value or why. An important
step in making decisions about transferring non-titled property is to make
a list of special objects. Then share the meaning attached to each item

- including what makes the items special and your feelings about who
should receive the item and why. Gathering information from potential
receivers can be helpful.

“Grandma’s Yellow Pie Plate” cont'd on pg. 15.
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AD RATES

Classified ads are 20¢ per word for members
and 30¢ per word for non-members; $4 mini-
mum charge and are accepted on a first-come,
first-served basis. In addition to appearing in the
newsletter, classifieds and display ads are posted
on the RWCS website.

DISPLAY ADS

Display Ad Size Ad Rate
Full page $500

1/2 page (horizontal or vertical) 275

1/4 page 150

1/8 page 85

Display ads purchased by non-members cost an additional 15%.
DISPLAY AD DIMENSIONS

Full Page 8x10.5
1/2 page (horizontal or vertical) ~ 8 x 5.25
1/4 page 4x5.25
1/8 page 4x2.125

Ads must be supplied electronically as an EPS or
PDF file. There is an additional 10 percent fee for
design and makeup if needed ($10 minimum).

DEADLINES

Issue Ads Editorial  Mail Date
January Nov.25 Nov.15 Jan.6
March Feb.10  Feb. 1 March 15
May April 10 April1  May 15
September Aug. 1 July25  Sept. 1
November  Oct. 1 Sept. 25 Nov. 1
EDITOR ADDRESS

E-mail your ad to newsletter@redwingcollectors.org.

Make your check payable to “RWCS” and mail to:
Rick Natynski, P.O. Box 198, Pewaukee, WI 53072.
If you don’t have e-mail, you can mail your ad with
your check or call Rick at 414-416-WING (9464).

“Marvelous Magnolia” continued from page 9.

Above, more Magnolia in Ivory Antiqued with Brown
(left to right): #1317, #1216 (10”), #976, #1011 & #1026.

RWCS Member Paul Gustafson refers to the color of
this #975 ‘E” early variant (pre-1947) vase as ‘Cocoa
Brown’. Since a brown glaze isn't listed in the Red
Wing Art Pottery books until 1965, he feels it

could be an experimental or ‘Lunch Hour’

piece, or perhaps it was the glaze used for

antiquing the tyical Ivory pieces above.

CLASSIFIEDS

RED WING WANTED

WANTED: Pelican Ash Receiver #880 Matt
Burgundy glaze; Magnolia Group shape No.
1020 Pitcher, 1027, 1216, 1234 Vases and 1032
Plate in Oxblood (burgundy) glaze. Contact Jay
at jayjuergens@mac.com or 952-881-1676.
Hoping to hear from you! 5/23

WANTED: Advertising stoneware from
Washington, Idaho, Oregon, Montana, Nevada,
and Utah. WILL PAY TOP DOLLAR FOR RED
WING pieces from Wyoming. Always looking for
other rare and unique items. Contact Trevor at
tstephe4@gmail.com or 541-480-3016. 3/24

WANTED: Looking to buy all shapes, sizes, and
colors of Michigan advertising. If you have a piece
just sitting around not getting the love like it use

to anymore, let’s change that! Call or text Eric at
906-282-1180 or e-mail edeyaert@mtu.edu. 11/23

WANTED: Seeking quality jugs & crocks with
North Dakota advertising. Butter crocks &
churns, too. The more rare the better! Will pay
top $$ for the right pieces. Contact 701-270-
0242 or beehive@polarcomm.com.

WANTED: 2 gal salt glaze Single P churn, any
condition considered. 1 gal Buckeye Excelsior
Springs bailed jug. 1 gal and 1 gt Macomb
Excelsior Springs bailed jugs. Minnesota or Red
Wing advertising bailed jugs. Contact Larry at
grn57tr@gmail.com or 816-898-9260.

Above, Magnolia shapes
glazed in four different
shades of green, including:
(back, left to right) #1010,
#1223, #1025, (middle)
#1322, #1232, #1028, and
(front) #1227 candleholders
and #1019. At right: a pair of
unique custom hand-painted
#1228 candleholders.

WANTED: I'm a life long Montanan working hard
to improve my collection of Montana, Idaho and
Wyoming stoneware. If you happen to have, or
know somebody that has an example, PLEASE
let me know and let's talk! | promise you won't
regret it! Call or text 406-788-7851, e-mail me

at sawtooth5150@gmail.com, or drop a note to
Skyland Rider on Messenger. Thank you! 3/24

WANTED: Salt glaze lids with button tops (2 gal
- 30 gal); Salt glaze and albany pieces attributed
to North Star Stoneware Company. Please send
photos to quirkdr@gmail.com or text 715-716-
8009.

WANTED: I'm looking to buy collections of Red
Wing stoneware. Zinc or salt glaze, no collection
is too big or too small. Please email photos to
Unclewilbur13@hotmail.com or text them to me
at 715-520-0888.

WANTED: Advertising stoneware from Omaha
and Lincoln, NE and hand-turned Red Wing
mini jugs — Albany slip, two-toned, zinc glaze
and bisque. Still looking for mini & salesman
sample flower pots in any colors, too. Contact
cobe142@cox.net or 402-598-1315.

WANTED: Red Wing bean pot with Westby,
WI advertising, RW salt glaze salesman

sample crocks, and mint #687 blue/green
Chromoline vase. Contact Rick at newsletter@
redwingcollectors.org or 414-416-WING.




As these photos show, RWCS Members Dennis & Karen Stoeckman built a large collection of Red Wing over the years. When Dennis passed in 2021, Karen faced
the task of downsizing. Once she decided what she wanted to keep, she and her family used the “Who Gets Grandma’s Yellow Pie Plate?” program as a guide to help
them decide the best way to fairly pass down the items with sentimental value. Images courtesy of RWCS Members Karen Stoeckman & Sara Croymans.

“Grandma’s Yellow Pie Plate” continued from pg. 13. distribution methods might include gifting, labeling items, making a will,

5. Consider distribution options and consequences. Families use a
variety of methods to distribute non-titled property. There is no perfect
method for all families. Keep goals in mind as you select distribution

preparing lists, lotteries, and public or private auctions. It is important to
consider the potential consequences of each method. My parents gifted
a dinnerware set to each grandchild as they got married.

options. It is important for the individuals involved to discuss, identify 6. Agree to manage conflicts if they arise. Disagreements and

and agree upon a method(s) of transfer before beginning the conflicts in families are normal in everyday life and also during the
distribution process. The transfer of property can occur prior to death emotional process of transferring personal property. Improving

by the property owner, or after death by the relatives or personal communication can help family members deal more effectively with the
representatives of the owner. When decisions are made prior to death, problems and issues related to transferring non-titled property. Effective
it allows the person to consider the wishes of recipients and pay listening can give family members the message that you respect and care
attention to special memories. When decisions are made after death, about their ideas and thoughts. Strive to express yourself in ways that are
they may not accurately reflect the wishes of the owner. Potential non-threatening and non-blaming. Take steps to effectively manage conflict.

Cynthis & Duane Smith HQ\H{,#”

A NEW DAY
RED WING AUCTION AUCTIONS

LIVE AUCTION
Monday 7/10/2023
@ 5pm cst
Yy Kick off your RWCS National
g Convention week
s

SAVE THE DATE!

1149 4 5t S, Cannon Falls, MN 55009 507-263-7373  [fSseutse

Py

Voted 2022 MN's Best Auction Company! Auctioneer; | Stevens MN Lic 18- 160 proxibld

To learn more about how to effectively transfer
non-titled property, check out the 38-minute
“Who Gets Grandma'’s Yellow Pie Plate” video
by the University of Minnesota Extension.

It provides practical suggestions, proven
strategies, and real-life stories to help your
family members understand and address
common decision-making obstacles when
passing on personal possessions. |n addition, a
workbook is available that provides information
and hands-on worksheets to help your family
navigate the decision-making process. You

can watch the video or order the workbook on
the “Later-life Decision Making” section of the
“Home and Financial Management” page of the
University of Minnesota Extension’s website
(www.extension.umn.edu).

Sara Croymans is an Extension Educator
with the University of Minnesota Extension
Center for Family Development. You can
reach her at croym001@umn.edu.
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“The Red Wing Melting Pot” continued from pg. 12.
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Above: What's the difference between French and German mustards? According to FoodRepublic.com, the classic Dijon mustard was developed in Dijon, France in
the 1850s, and it originally it swapped in unripe grape juice for vinegar. German mustard is a bit like Duon but with a little more heat. The significantly higher quantity of
Haarmann’s pieces baring a German mustard stamp indicates {

it was more popular than the company’s French variety. RWCS
Member Scott Laughlin reports he’s seen the German stamp
on 1 gal hand-turned Red Wing wide-mouth jugs and bailed
packing jars measuring 1 quart and 2 gallon. The German
stamp came in different blue and black versions, plus a couple
jars with the rare reddish-brown and blue stamp are known to
exist. However, he’s only seen French stamps on wide-mouth
jugs in blue ink. At right: Apparently German mustard was a
popular condiment throughout the Midwest. Although unsigned,
the molded 4" Crown Brand “Diisseldorf Style Mustard” jar from
Minneapolis is a Red Wing piece. Chicago’s John Neumeister
commissioned three different 1 gallon advertising crocks; there’s
another version of the Katina ad that has a different address.

At left: According to the
Oxford English Dictionary,
“The use of Scotch to
mean ‘relating to Scotland
or its people’ is disliked
by Scottish people and is
now uncommon, although
it survives in fixed
expressions like Scotch
egg and Scotch whisky.”

At lef: A group of
Lithuanian steel workers Above: Located in Minneapolis,

opened the Lithuanian it's unclear what inspired the
Co-op store in Waukegan, Oriental Dairy Products Co. name.

IL to provide its members In addition to being founded by CASH STUHE
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Below: A lot of Red Wing pieces advertise for merchants who
had an ethnic surname. A few favorites are pictured here.

Below: Taking the opposite approach when it came to marketing their business or the products they sold, some merchants invoked a sense of patriotism by embracing
their identity as Americans, or even Canadians. The “New American House Furnishing Company” ad appears in a Red Wing Greek key bowl. Made for the Canadian
market, the rye jug held an Impenal quart of the good stuff. Below right: El Rey translates to “The King” in Spanlsh so this rare ad actually says “The The King". Ha!

| oto courtesy of RWCS Member ‘
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