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Photo from the KMTV/Bostwick-Frohardt Photogra.ph Collection, permanently housed at The Durham Museum in Omaha.
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FROM THE EDITOR

As luck would have it, two remarkable stoneware-related photos taken more than 100
years ago were recently posted on separate historical group pages on Facebook.
Fortunately, two Red Wing collectors saw them and shared the posts on the RWCS
Facebook Chapter group page. Both included in this issue, these images are fascinating
on their own, but they also share a common link — transporting stoneware in the early 1900s.

While railcars were used to ship stoneware and other products long distances in the
early days, horse-pulled wagons were of course the preferred option for local delivery.
This is shown in the photo on page 8, which collector William Schaller shared from
the “Historic Minneapolis Minnesota” Facebook page. This photo was taken at the
Glenwood-Inglewood Co. company picnic back in 1902. A well-known spring water
company in the Twin Cities, they used horse-pulled wagons to deliver product in the late
1800s and early 1900s. Of the 14 wagons pictured in the photo, at least half of them
appear to be carrying the 2 gal Red Wing stoneware jugs that contained their water.

Then only three weeks later, collector Michael Lunkwitz shared an even more attention-
grabbing photo. Originally posted on the “Omaha History Club” Facebook page, the
image from 1912 on the cover of this issue shows one of the earliest examples of a
stoneware delivery truck, awkwardly packed with as many zinc glaze jugs that could be
shoved in. The truck was used by Omaha’s Jewell Stoneware Co. to deliver orders in
eastern Nebraska and western lowa.

Both of these photos inspired me to dig deeper and put together stories for this issue.
Glenwood-Inglewood was the easy one to research since it was in business for more
than 100 years. Although | wasn’t nearly as successful in my attempt to research Jewell
Stoneware, | had more luck learning about the clay industry’s transition to trucks from
horse-pulled wagons. See pg. 11 for that story.

In closing, now that 2020 is behind us, we're hopefully on our way to greener pastures.
While the COVID-19 pandemic made it a challenging year for everyone in one form or
another, we as Red Wing lovers were able to find comfort by learning more about our
passion and adding to our collections. Hopefully everyone _ /7
will soon be able to get together to swap stories, buy, sell %

and learn about Red Wing in the ways that we used to. —

Rick Natynski, Editor
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NEWS BRIEFS

RWCS STAFF TRANSITION

The RWCS Board of Directors is in the process of hiring staff to handle the club’s
day-to-day operations following the resignation of Stacy Wegner. We ask for your
understanding and patience as we search for personnel that will be able to manage
our membership, finances and events. As we navigate this transition, we have hired
Luke Wegner in the interim, to handle our accounting, make deposits and pick up mail.
If you need membership assistance, please contact the office, preferably by sending
an e-mail to membership@redwingcollectors.org. The office can also be reached by
calling 651-388-4004 on Wednesdays between the hours of 1 to 4 p.m. or by calling
that number and leaving a short message. Your call will be returned.

We are advertising for a person who resides in Red Wing and is willing to work on a
permanent part-time basis. The applicant must possess written and oral communication
skills, and have experience using Microsoft Office suite and QuickBooks. Event
planning experience is a plus. Please direct inquiries to president@redwingcollectors.org.

MIDWINTER GOING VIRTUAL - CONSIGN ITEMS
FOR THE ONLINE AUCTION

As you've likely heard by now, the RWCS MidWinter event has been changed to an online
event due to the continued COVID-19 concerns. If you already booked a room at the Isle
Hotel & Casino in Bettendorf, 1A, call 563-441-7000 to cancel your reservation.

With MidWinter being moved to a virtual event, the RWCS has opted to hold another
online auction. Houghton Auction Service has again agreed to run the auction. As of the
print deadline for this newsletter, we anticipate the auction will begin on Saturday, Feb. 20
and end Saturday, Feb. 27.

While anyone is eligible to bid on the items, only RWCS members are invited to consign
items for the sale. All items that sell will only have a 12% commission. (This is a great
deal, as auction companies typically charge 25% to 30%.) ltems can be consigned with a
reserve, provided the reserve is at least $1,000 and subject to auction manager approval.
If the reserved item does not reach its reserve, a consignment fee of $100 will be due to
the RWCS. One piece approached $20,000 at our online auction over the summer, so
you can rest assured that if you consign a high quality piece, the right bidders will see it.

An e-mail blast regarding the auction is being sent out to RWCS members. It will contain
News Briefs continued on pg. 15.
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Cover photo and image above from the KMTV/Bostwick-Frohardt
Photograph Collection, permanently housed at The Durham Museum.

ABOUT THE COVER

The fantastic cover photo of a delivery truck packed with
stoneware was taken on outside Omaha’s Jewell Stoneware
Co. on Jan. 18, 1912. Never seen a piece signed by Jewell
Stoneware? That's because as a jobber and wholesaler, it's
likely Jewell didn't manufacturer any clay products of it's
own, but was rather a distributor that sold lines from multiple
potteries. Close examination of the photo shows that most of
the haphazardly stacked jugs were likely made by Red Wing.

There isn't much information about Jewell online, aside
from some University of Nebraska expenditure lists showing
that it purchased flowerpots and laboratory waste jars from
the company as early as 1912 and late as 1920. We know
Jewell was a big fan of its truck though — see the story on
pg. 11 for more on that.

As painted on the truck’s side panel, we also know Jewell
Stoneware was the successor to Noah Perry, a dealer in
sewer pipe and stoneware. As reported by RWCS Member
Tom Sellner and confirmed in the Red Wing Potteries Ledger,
Perry placed at least two orders for 1,000 quart-sized milk
pans with “Omaha Baked Beans” advertising stamped on
the shoulder for the New England Bakery in 1908 and 1909.
He also ordered a 40 gal jar in 1910. Two other orders “for
Omaha” were placed for unstamped bail-handled jugs in 1910
and 1911; it's quite possible these were for Perry, as well.

The MidWinter GetTogether in Bettendorf, lowa has officially been cancelled due to
COVID-19 concerns, but we can MEET UP VIRTUALLY!!

THE RED WING COLLECTORS SOCIETY AND THE RWCS FACEBOOK CHAPTER PRESENT: -

2021 Virtual MidWi nter GetTogether

: *Vrtual TRoom Sales * Three Educatnonal Videos from the Vault
3 Hougnton Aucuon/RwCS Onlipe Auction (February 20th-27th)
‘ *V“rtual Tour oF Goodhue County HlStOry Museum’

*Socxlpl Chat Rooms Fri-Gat’

* Facebook lee Videos showmg collecuons

25th.28t on the acebook (‘ha nter
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CLUB NEWS

You won't want to miss the
2021 CrockFest Convention
this July. The RWCS Board
of Directors is planning an
in-person event! It's been
way too long since we
have met up with our fellow
collectors and friends.

The 2021 Commemorative
' will be unveiled during

the Opening Session on
Rep W|NG! MN Thursday of Convention
Week so more people will be in attendance for the presentation of one
of the highlights of Convention. Our creative Commemorative Manager
Bob Morawski is already hard at work on this year’s piece - it's always
a surprise! The March RWCS Newsletter will have information on how
to pre-order.

Education is a key part of Convention and some seminars will be
presented in creative new ways — not to be missed! Remember Turner
Classic Movies? How about Collector Classic Movies from the vault?
Manager David Hoffman works throughout the year to lineup interesting
and informative presentations and this year is no exception.

There will be an official RWCS Convention Auction so start thinking

about items that you would like to sell during this spirited event. The

auction will be held online and onsite, COVID-19 guidelines permitting.

The last RWCS-sponsored online auction in October, organized by

— mex» Aucton  Manager  Dave

: ‘ Huisman, proved that offering

items to a larger pool of web

bidders helped bring even
better hammer prices!

There will be a few changes
in Display rules this year.
The Refresh Convention
Committee discussed some
ways for more members
to participate. The biggest

\%m courtesyof RWCS Member Tim Brostzman.

THANK YOU, STACY!

On behalf of the Red Wing Collectors Society Board of Directors and the
club as a whole, I'd like to thank Stacy Wegner for serving the RWCS
for 15 years. Stacy announced in November that she accepted a role
with Forest Carbon Works, a national organization that supports small
landowners with consulting services for forest carbon offset projects.

Stacy joined the club as Business/Convention Manager in spring of 2006

and was promoted to the role of Executive Director in the summer of 2007.

During that time she planned 14 Conventions and 14 MidWinter
events and handled day-to-day operations at the business
office, which was still located in Pottery Place Mall when she

change is that mini displays will replace the large displays from the past,
so it won't be as intimidating to enter if your collection is smaller. Another
benefit is that fewer items need to be packed up and brought to Red
Wing. An example of how a display might be entered is depicted in the
photo below left. Because this year is the 44™ year of celebrating the club,
there will be a limit of four pieces of pottery in displays for the Art Pottery,
Dinnerware, Stoneware and Memorabilia categories. Remember there
is also the Multimedia category, which can be entered using PowerPoint,
textiles, etc. Just one Special Commemorative will be awarded to
winners in each of these categories — a Members Choice Award. As in
the past, a Special Commemorative will also be awarded to the winner
of the Dennis Yaeggi Rare Item category. Non-competing displays are
always a highlight, so please consider this type of display as well. Who
can forget the “Boys with Crock” display at our 2019 Convention?

Always a highlight, our Show & Sale is where members set up to sell
pottery and antiques. Show & Sale Manager Gail Peck makes sure we
have an interesting and varied group of sellers so members can find
those special additions to their collections, or even start a new one!

A Friday Night Meet-Up is planned following the RWCS Annual
Members Business Meeting. This is always a great time to relax, share
Convention stories and connect with friends before everyone leaves
for home. There will be more information about this in the newsletters
leading up to Convention.

There are many challenges to face as the Board plans the 2021 event.
The venues available in Red Wing are even more limited this year due
to COVID-19 restrictions. The RWCS Board is preparing as best it can,
realizing that last-minute venue changes may occur. An example is
that the Red Wing School District might open up reservations after the
first of the year; they currently aren’t accepting reservations for 2021.
However, if COVID-19 cases increase as we move toward late spring,
the school district could potentially cancel those reservations. This is just
one example of the challenges of planning our event. However, as we
make reservations, we are also making other contingency plans “just in
case”. It's important that we hold a Convention if it's humanly possible!
Members will be kept in the loop as we navigate the process. The most
important consideration is the safety and well-being of our members.

See you in RED WING, JULY 2021! o
-RWCS Historian Nancy Lambert

started working for the club. She also oversaw the redesign of our
website and kept it up to date, among countless other responsibilities.

As with any organization, employees come and go. But when you have
only one full-time employee for 15 years, that person becomes a part of
your family. We certainly wish Stacy and her family all the best and we
hope to see them around at RWCS events in the future. Given all the
friendships she developed with members, not to mention her affinity for
Red Wing’s Smart Set dinnerware pattern, we're sure that we will.

As mentioned on page 3, we've hired Stacy’s husband, Luke, to handle
our accounting and monitor our mail until we've hired a permanent, part-
time replacement. We appreciate your patience in the meantime.

Licensed to beaubrewer1977@gmail.com. Copyright Red Wing Collectors St¥éthresident Paul Wichert



Story and photos by Char Henn, Pottery Museum of Red Wing Director T

THANK YOU for making Give to the Max Day (Thursday, Nov. 19) so successful! We set an ambitious goal of $40,000, knowing that it has been
a strange and difficult year, but also knowing that you all support us as much as you can. As of this writing, we are close to reaching our goal;
today’s mail brings us to $36,000 — thank you!

Your support means even more this year as we navigate the new world of COVID-19. We were excited to reopen in June after a closure of
three months. Ongoing restrictions made us rethink our space and we expanded retail into Potters Hall, which we are unable to rent during

this time. Moving donated items from storage to Potters Hall means a larger inventory for sale and the chance to pare down our offsite storage
areas, allowing us income and savings opportunities. Unfortunately, the rise in COVID-19 cases in Minnesota resulted in another governor-
ordered shutdown, which included the museum, for another month just before the holidays. The bright spot is that retail has remained open,

so we are still able to welcome and visit with our supporters. We also really appreciate all the pottery donations that have made our gift stores
possible. If you have any pottery that you'd like to donate, please call us at 651-327-2220 or e-mail us at potterymuseumofredwing@gmail.com.

We are using this downtime to make some changes and upgrades in the museum as we prepare for the 20™ anniversary of your Pottery
Museum of Red Wing.

As many of you know, the roof needed to be replaced. Again, you stepped up. This fall we were able to replace the roof. Thank you for your
donations!

Our Fall Antique Festival fundraising event was a success, and we are planning similar events for the spring and fall. Mark your calendars for:
* April 24-25, 2021: “Spring Fling Antique Market”
* October 2-3, 2021: 39 Annual “Fall Antique Festival”

We are looking forward to a brighter 2021 — and seeing all your faces again!
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Story edlted by RWCS Newsletter Editor Rick Natynski Photos courtesy of RWCS Member Joe Broze

Q. When did you begin collecting Red Wing and what attracted
you to it in the first place? What was your first piece?

Joe: | began collecting in 1987 with a couple pieces here and there,
but became more serious about the hobby starting in the 1990s.

My first piece, which | still have 33 years later, is a 6 gallon zinc
crock with a 6” wing and Ski oval that | picked up at an old hardware
store that was closing. | needed something for my apartment to

hold newspapers and magazines, and being born and raised in Red
Wing, | figured it would be a nice remembrance of home. | had no
knowledge of the different wing size or ovals at the time. | found out
later that it is the largest wing to have on a 6 gallon and the oval was
the earliest. Beginner’s luck, | guess.

Q. What year did you join the RWCS? How did you find out about
the club?

Joe: | joined the RWCS in 1990 and have made it back each summer
for Convention — even last summer to see the parking lot sales that
some people still did despite Convention being cancelled due to
COVID. | stay at my childhood home, where my mother, Eileen, still
lives. She just turned 90 and still likes to hit the sales with me and
seems to know everyone in town. Being a Red Wing native and living
there until graduating from the College of St. Thomas in 1982, | had
always heard about the group, but did not know much about it until |
started collecting and attending.

Q. Approximately how many pieces do you have?

Joe: | have around 425 to 450 pieces of stoneware. My smallest
is a little Albany slip mini jug and my largest is a 50 gallon

wing crock. | also have about 200 pieces of artware and
dinnerware combined. And, | can’t forget about the 40+
Commemoratives that | have, too.
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" Abgal6” wmg crock started it all for Joe back in 1 987 but the art
* pottery baseball figures have been in his family since the 1950s.

Joe’s pair of 5 gal Imperial beehives with Bole Drug Co. Winnipeg adv

Q. What kind of pieces are the main focus of your collection?

Joe: I'm really all over the place when it comes to collecting. The
best part of collecting for me is the hunt. 'm never sure what I'm
going to find, so | have a tendency to bring it home if the price is right.
Speaking of price, the reason | have a lot of zinc glaze is that when |
started out, | could more readily afford it...and even then maybe not.

Q. Which of your pieces are your favorites?

Joe: That's a tough question. | enjoy them all, but do have a few. |
have a set of art ware baseball players that's been in my family for 65
years and has now been passed down to me. | have a Johnnie’s Root
Beer mug that | found for a couple bucks, and all my beehive jugs

are fun to have, especially a few 5 gallon Imperials with Canadian
advertising. | also count my ball lock jars as favorites.

Q. Being located in the heart of stoneware country, | imagine
you’ve never had a problem finding pieces to add to your
collection. Where have you typically acquired your pieces?

Joe: Living in south central Minnesota is a plus, but there doesn’'t seem
to be that much left out there in the wild. If there is, it's usually chipped
or cracked or people know what they have. But, there are still finds to
be made. | usually hit garage sales, thrift stores and estate sales. There
aren’'t many antique stores around my area anymore.

Q. By the looks of your photos, ’'m guessing you're lacking space
for more stoneware. You’ve done an impressive job of packing
in as much as you can! Where do you go from here? Do you still
continue to buy, or do you have to be extra selective these days?

Joe: Ha...yes, the place is pretty full these days, so | have to be
more careful about what goes in the car to collect dust at my place.
Being a history teacher for the past 33 years, | like “Old Things” and
have many interests, so | have many other collections going on at the

Licensed to beaubrewer1977@gmail.com. Copyright Red Wing Collectors Society
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A Red Wing native, Joe has more than 600 pieces of stoneware and pottery in his
collection. But like most collectors, his interests extend outside clay. He also collects
advertising matchbooks, vintage holiday/
seasonal décor and postcards, Mankato West
High School athletic memorabilia, and buttons
and badges from elections and events like the
RW(CS Convention.

‘ : L " Ben&Emiy \5_
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same time that mix nicely with the Red Wing collection. My friends and
family think I live in an antique store. It might be too much for some
folks, but for many collectors, they'd feel right at home. There’s a story
behind everything they see, and most of them are pretty cool.

Q. Are there any specific pieces you’re hunting for, but haven’t
been able to find yet?

Joe: No, not really. | never know what I'm looking for, | just like the hunt
and the relaxation and fun of it. But, I'll know it when | see it...and then,
if | see the price is right, ha ha! However, each year | do try to determine
one piece that | will look for during Convention Week — my one big
splurge/purchase of the year.

Q. Do you have any fun stories about how you acquired a piece?

Joe: After 30 years of seeing collectors buying and selling the

“good stuff” out of vehicles, I made my first deal like that at the 2018
Convention. | arranged to buy a 5 gallon “BDCW” (Bole Drug Co.
Winnipeg) advertising beehive from a guy on Facebook named Crock
Potterman. He told me his real name was Rick Natynski; | felt like |
had arrived as a collector. Ha! Thanks Rick, a very cool piece that
joined its twin.

Q. Ha - | think you “arrived” long before that, Joe! Very cool that
you have two of those jugs now! Do you ever sell or trade pieces,
or do you typically just buy?

Joe: I'm still just collecting, but | might start selling soon. We'll see.

Q. You have a son and a daughter, right? What did they think
about “Dad’s crocks” when growing up? Do either of them seem
interested in starting a collection of their own some day?

Joe: | have two adult children: Emily is 29 and Ben is 23. Emily was
born with Down’s Syndrome, so her life has been a bit different, but

Licensed to beaubrewer1977@gmail.com. Copyright Red Wing Collectors Society

As the photo above center shows, Joe’s daughter, Emily, and son, Ben, grew up “in” and around Red Wing stoneware and pottery.

she likes to go antiquing with Dad
and we've had some really fun times
on the hunt over the years. She is
wonderful and loved by all who meet
her. She has a collection of porcelain
cats and Ben was more of a collector
in his younger years, when he would
attend the KidsView auction and
activities during Convention Week.
He’s too busy doing things that his
age group does these days, but he
does have a cookie jar collection that
will follow him when he leaves. | like = . .
to tease him by saying, “If anything - og inciudes the Red Wing bal lock
ever happens to me, all this is yours.”  jars above among his favorites.
Then | laugh, but him not so much.

Q. You mentioned that you’ve attended Convention for many
years. Do you participate in any other RWCS activities?

Joe: I've been going to Convention for 31 years, but I've never been
able to attend MidWinter since | was always teaching. But now that |
retired this past November, I'd like to start taking part in that. I've also
become more active with the RWCS Facebook Chapter group page
due to COVID and being home the past 9 months. It's been a great way
to stay connected with like-minded people who have in a way, become
friends. Most | have never met, but | feel as though | know them through
their collections. I'm blown away and humbled by what some collectors
have. There are some crazy cool Red Wing items out there that | never
knew existed and | learned about them on that site. It's been a lot of fun!

You can reach Joe Broze at jbroze3@gmail.com.
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Red Wing's stoneware companies made thousands of zinc glaze
advertising jugs for spring water companies like those in Excelsior
Springs, MO, Colfax, 1A and Mineral Wells, TX, among others. But
the earliest salt glaze versions were delivered to four spring water
companies barely 50 miles away in Minnesota’s Twin Cities, with the
Glenwood and Inglewood spring water companies being the most
successful.

Founded by William Henry Fruen in 1894, Glenwood was the first on
the scene. Fruen and his family emigrated from England to Boston

in the mid-1860s, where he gained experience as an apprentice at
the Boston Screw Factory. By 1872 he had moved to Minneapolis
and built Fruen Mill along Bassett's Creek, which included a machine
shop and a dam to create the power he needed to manufacture
screws and grind grain. At some point between 1882 and 1884, he
discovered a pure spring in a glen near his home, and Glenwood
Spring Co. was born.

Fruen filed the first vending machine patent in the United States

on Dec. 1894 and invented a coin-operated machine to dispense
Glenwood Spring Water by the glass. He also sold his water in
stoneware jugs, which were delivered to customers by horse
and wagon. An ice plant was added a year later.
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This incredible image of the 1902 Glenwood-Inglewood company picnic was recently posted on the “Historic Minneapolis Minnesota” group page on Facebook Upon
close examination, a number of stoneware jugs can be seen on some of the wagons. The photo was shared by Dave Bruckelmyer, who said it was passed down in his
family. One of the men pictured was his great grandfather, Jacob Anderson. The field in which the photo was taken is now a part of Bassett'’s Creek Park. According to
the Minneapolis Parks website, minneapolisparks.org, Arthur Fruen (grandson of company founder W.H. Freun) and the Glenwood-Inglewood Co. donated a 13.4 acre
parcel along Bassett's Creek in 1930 to help create the park.

In 1886, the Inglewood Spring Water Co. set up shop on the adjacent
property. Each company commissioned Red Wing to make cobalt-
stenciled salt glaze jugs bearing their name, and they competed

for about 10 years, at which point they merged to become the
Glenwood-Inglewood Co. It was around this time that Fruen retired
and his son, William F. Fruen, took the helm. During his tenure,
Glenwood-Inglewood began to cement itself as the dominant brand
of bottled water in the Twin Cities. Transition-era zinc glaze jugs
stenciled with the company’s name gave way to ink-stamped jugs in
the early 1900s, until they were eventually replaced by glass bottles.

In 1909, William F. passed the reins to his son, Arthur B. Fruen.
Under his leadership, the company transitioned from deliveries

made by horse and wagons to trucks. He also helped the company
diversify into a milling operation located only a block away that
created food for human and animal consumption alike, such as rolled
oats and cereals. The original Fruen Mill burned in 1920, but a more
modern building was constructed in its place. The milling business
was sold to ConAgra in 1971 and the large, now abandoned
structure still looms to this day as a Minneapolis landmark, although
investors have talked about redeveloping it in recent years.

The Glenwood-Inglewood Co. remained in the Fruen family and

Licensed to beaubrewer1977@gmail.com. Copyright Red Wing Collectors Society
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Each of the 2 gallon stenciled advertising jugs above are pictured courtesy of RWCS Member Lorraine Osterholz. The two salt glaze versions were made in either the late
1880s or early 1890s — before the Glenwood and Inglewood companies merged. Jugs with the new name were ordered shortly after the merger, which happened to be
right in the middle of the Union Stoneware Company’s transition from salt glaze to zinc glaze. This might describe why Lorraine’s “Glenwood- Inglewood Co stenciled jug
above has a rough glaze on it. It's almost a cross between salt glaze and zinc glaze, so it matches up nicely with Q

her salt glaze jugs. Most of these transition jugs have a more glossy, white zinc glaze finish like the one at right,
which is pictured courtesy of RWCS Member Scott Spompinato.

continued to deliver its pure spring water to homes, businesses and schools until 1990, when
it was sold to the Deep Rock Company. They eventually resold to a private equity group, which
unfortunately dissolved the business. The Glenwood-Inglewood name and story lives on in
different forms today, however.

Minneapolis-based Premium Waters purchased the Glenwood-Inglewood Co. brand in 2011

and consolidated production and distribution into its existing operations, which includes bottled water
and home delivery. And better yet, the original Glenwood-Inglewood property in the historic Bryn
Mawr Neighborhood of Minneapolis has been reborn. Office space and a state-of-the-art European-
style brewery opened on the Bassett's Creek grounds in 2017, which has access to the natural
springs that started quenching the thirst of Twin Cities-area residents more than 100 years ago.

Sources:

“About Glenwood-Inglewood Spring Water”, PremiumWaters.com

“Glenwood Spring: A Premier Park — and Water Supply” by David Smith, minneapolisparkhistory.com

The Bottles, Breweriana and Advertising Jugs of Minnesota 1850-1920, Vol. 1 by Ron Feldhaus

Thanks to RWCS members Lorraine Osterholz, Steve Ketcham, Scott Spompinato and Austin Fjerestad for their
contributions to this article.

The Glenwood-Inglewood Co. Ice House, circa 1902. The Glenwood-Inglewood Company buildings on Western 74'%. at
Photo courtesy of the Minnesota Historical Society. Thomas Ave. North, circa 1910. Photo courtesy of the Minnesota
Historical Society.




GLENWOOD-INGLENOOD GPRING WATER

In Bottles 5 Cents per Gallon
With Pure Ice, 2 Gallons Daily $1.75 per month
We guarantee Glenwood.Inglewood Spring Water to be pure and

free from all disease producing elements. $1,000.00 reward
will be paid to any one who can disprove this statement.

The Glenwood=Inglewood Co.,
Both Phones 222. 313 HENNEPIN AVENUE

Top of page: Featuring a Glenwood-Inglewood Co. wagon The Glenwood-Inglewood Co. commissioned at
and its driver, the message on the back of this postcard least two variations of ink-stamped advertising
postmarked Jan. 22, 1909 says, “This is my brother Ed and his ~ jugs — the attractive hand-turned jug with rolled
rig in Mpls. Took this picture myself. -Oscar” Pictured courtesy ~  lip above right (courtesy of RWCS Member

of RWCS Member Lorraine Osterholz. Lorraine Osterholz), and the molded jug at right
Immediately above: The address given on this Glenwood- with large block letters, which was similar to the
Inglewood advertisement from Minnesota Magazine in 1904  stenciling on the company’s first jug following
would have been an office/storefront location, as the water  the merger.

came from the spring at Bassett's Creek, about 2 miles away.

OTHER SALT GLAZE

Numerous spring water

companies existed in the Twin

Cities in the late 1800s and

early 1900s, but few custom-

ordered stenciled salt glaze

advertising jugs from Red

Wing. Aside from Glenwood R

and Inglewood, at least two N LA
others did: Fountain Spring .
Water Co. and Osceola PRyt

Crystal Springs Co. " A 1 ne

Very little information exists
on Fountain Spring Water, but
according to The Bottles, Breweriana and Advertising Jugs of Minnesota 1850-1920, Vol. 1 by Ron Feldhaus, it operated from 1891-1910 and was
located at 323 Hennepin Ave. in Minneapolis, which would have been doors away from Glenwood-Inglewood's storefront address listed above.

"N' “ LL /)_1,"““
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RWCS Member Austin Fjerestad reports that St. Paul’'s Osceola Crystal Springs Co. operated from 1895 to 1912, but originated as the J.C.
Haupt Firm in 1868. When Haupt died in 1893, the firm was sold to Minnesota Mineral Water Bottling Works, which sold to Osceola two years
later. Osceola held three different addresses during its run, starting at 4th and Starkley in St. Paul before moving in 1899. That was surely

where it was located when it commissioned Red Wing to make cobalt-stenciled salt alaze juas and barrel-shaped, blue-banded water coolers.
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Having to convince a delivery company that a truck is more productive and cost-efficient

than using a horse-pulled wagon certainly isn’t necessary today. But back in the early 1910s,
automobiles still weren't very common. The first Model T had only been released in 1908, and
Henry Ford didn’t introduce his first moving assembly line until 1913.

For that reason, truck companies had to educate prospective buyers on why their product was
better than a tried and true team of wagon-pulling horses. Virtually every type of business was

a potential customer, especially those in the clay industry due to the weight of their products.
Thus, truck manufacturers of the day aggressively advertised the advantages of their vehicles §' TN -

and trade papers featured articles about the potential cost savings they offered. Twenty-two Satisfied Customers

! Wrote Us in One Week
Pictured above and on the cover, the Jewel Stoneware Co. of Omaha, NE was one of the early PP Lo ok of it Twumty-umo botters received from sasis-
adapters. As a wholesaler constantly hauling wares to its customers, Jewell experienced the 1;27::1!‘;-;‘:1:2::. of the wonderful work their Avery Truvks are
financial benefits of using an Avery Truck and they weren't shy in telling people about it. The Hene are a fow extracts from some of the letters:
photo quality is so high that one has to wonder if Avery commissioned the images to be used | ‘3{3&'““. " 10 Jounib "o " "f“(’)'}j “\‘:"',
for promotional materials. Molded Red Wing dome-top jugs, standard and wide-mouthed “Baving for 3 munth over borse delis %‘\'.ﬁ_\:‘ A
shoulder jugs, and even a couple hand-turned beehive jugs are visible in the back of the truck. | 1w s for e ot M -3.\ o reyaic parts s l.r_vj ".f'.-;-:g;
Ranrane and lobaating ol.™ Dyt ln.n..ll- lwce Lo
The Avery Company advertisement at right, which appeared in the April 1, 1913 issue of And 19 More-Sitie Betbir T::;:l'h:'.m
Power Wagon included a testimonial from the Jewell Stoneware Co., which says, “The cost Is it any wonder that Avery Truck <ales are dimbing and
of maintenance of our truck has been figured at $39.00 per month average for 16 months e Sov scrambiing, for' tarpitsey; Whis. vy v Iettess
including everything, oil, tires, repairs, and all accessories.” um‘}’;‘“'\’.‘;“,’,,,':i‘,';;‘ cviuplete lidw of tricks ranging. trom
“If you haven’t seen our new catalog you had better get
Later that year, the first in a series of articles that explored the added value of “power wagons” one and find out about the Avery before you buy. - Address:

Avory Company. 949 lown St Peoria, Ill.

over “horse-driven wagons” appeared in the Nov. 18, 1913 issue of Brick and Clay Record.
Titled “Motor Truck is Profitable to the Clayworker”, author T.K. Sheeley listed more than The truck used by the Jewell Stoneware Company
40 brick and clay companies across the United States and Canada that were pleased with had a chain drive, iron snow clamps for traction and
their trucks. The Jewell Stoneware Co. was one of them. In the article, one brick company likely had a top speed of 13-20 mph.

convincingly said, “We find that one truck equals three teams (of horses)

WWW.REDWINGCOLLECTORS.ORG
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STRONG PRICES CONTINUE IN 2"° HALF OF
SEECKS’ CURTIS STONEWARE AUCTION

Story by Rick Natynski, RWCS Newsletter Editor

Seeck Auctions sold the second half of the Raymond Curtis Stoneware Collection on Nov. 7, easily making it
one of the largest and highest quality collections of Nebraska advertising stoneware to ever come to market.
There were several takeaways from this two-part auction, but to summarize it briefly, RWCS Member Ray
Curtis and his late wife, Connie, had an amazing collection. And despite the pandemic, this has proven to be
a great time to sell a collection if you have quality pieces and a well-publicized auction with online bidding.

For example, a dozen Red Wing Mason jars with merchant advertising were offered between the two sales
combined. They sold for a staggering total of $40,500. (Eleven had Nebraska advertising and one was from
Montana.) Although the collection sided towards Nebraska advertising, it also had enough diversity that there
was something for every stoneware collector at every budget.

Part 1 of the Curtis collection was auctioned online and in-person back on Sept. 12, but the Seecks had to
cancel the in-person option for part 2 due to COVID-19. The online auction went on as planned though, and
it didn’t seem to detract from prices a bit. Bids could be entered at any time leading up to the auction, and
lots began closing every 40 seconds starting at 9:30 a.m. on Nov. 7. Many items were extended, however,

because whenever a bid was placed in the final 2 minutes, another
Of all the high-end Red Wing pieces in the two-part Curtis auction, the chum above 9 minutes of bidding time was added until there were no more bids.

provided one of the best values when comparing the price to its rarity and desirability. Unlike most online auctions, items were not subject to a buyer's
This cornucopia decoration doesn't appear in any of the well-known Red Wing books. ’ premium, which bidders

$ surely appreciated.

The items pictured here
are only a sampling of
what sold. Although the
salt glaze churn and half
gallon advertising Mason
jar at left were the top
earners, many other really
great pieces crossed the
block. If you'd like to see
what everything sold for,
the realized prices from
both parts of the Curtis
collection are stored on the
Seecks’ website.

To view them, visit the
Above: Having the “Stone Mason Fruit Jar” stamp on the opposite side of this ¥ gal ~ Above: The stamps on this 5 gallon Ice Water ~ “Past Auctions” tab on

Bazile Mills adv. Mason jar helped push the piece to its $8,000 high bid. A quart-sized  cooler couldn’t have been applied much better,  www.seeckauction.com. =
jar with the same ad, but no Mason stamp, sold for $3,500 later in the auction. and that reflected in its strong high bid.




Above: Normally you'd expect an adv. crock with birch leaves to bring more
than an adv. crock from the same merchant that lacks birch leaves. There’s

Above: The damage on this 30 gallon advertising Ski  another difference between these two though: the 3 gal ad is dated “1902”,

oval birch leaf crock kept it affordable, but it’s still a very

desirable piece. The “Nels Hasselbalch Merchandise,  Below: The Ewing, NE merchant
St. Edward, Neb.” is a seldom-seen stamp. Below: This  advertising stamp on the shoulder of this
6 gallon West Point advertising crock still brought a  otherwise common 10-inch bowl made
strong price despite having two cracks itself. it a special piece, and a good buy.

$2,700

% gallon

At right: Incredibly, the
Curtis collection included
11 different pieces with this
desirable ad from Ord, NE’s
F.J. Dworak. The dark blue
ad on this jug made it the
top seller of all of them.
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AD RATES

Classified ads are 20¢ per word for members
and 30¢ per word for non-members; $4 mini-
mum charge and are accepted on a first-come,
first-served basis. In addition to appearing in the
newsletter, classifieds and display ads are posted
on the RWCS website.

Ads are divided into the following sections:

Red Wing For Sale, Red Wing Wanted, Other
Pottery For Sale, Other Pottery Wanted, Events,
Auctions, Clubs & Publications and Websites,
Announcements and Services. You will not be
charged for these words, but please indicate which
section your ad should be placed in. If ad is to run
in more than one issue, please indicate at time

of placement. (Note: the small number at the end
of an ad tells when the ad expires, e.g., 12/21.)
Please type or print clearly and proofread before
submission.

DISPLAY ADS

Display Ad Size Ad Rate
Full page $500

1/2 page (horizontal or vertical) 275

1/4 page 150

1/8 page 85

Display ads purchased by non-members cost an additional 15%.
DISPLAY AD DIMENSIONS

Full Page 8x10.5
1/2 page (horizontal or vertical) ~ 8 x 5.25
1/4 page 4x5.25
1/8 page 4x2.125

Display ads are accepted on a first-come, first-
served basis. The publisher reserves the right to
refuse ads for any reason.

Ads must be supplied electronically as an EPS

or PDF file. If you are unsure about acceptability,
inquire with the editor. There is an additional 10
percent fee for design and makeup if needed ($10
minimum).

DEADLINES

Issue Ads Editorial  Mail Date
January Nov.25 Nov.15 Jan.6
March Feb.10 Feb.1  March 15
May April 10 April 1 May 15
September  Aug. 1 July25  Sept. 1
November  Oct. 1 Sept. 25 Nov. 1
EDITOR ADDRESS

Make checks payable to RWCS and mail with ads:

Rick Natynski, RWCS
PO Box 198
Pewaukee, W1 53072

You can also submit ads by e-mail. Send to

newsletter@redwingcollectors.org and send

checks separately. Or, call Rick at
414-416-WING (9464).

CLASSIFIEDS

RED WING FOR SALE

FOR SALE: 2 gal RW salt glaze target crock, 2
gal single-P crock and 2 gal zinc glaze button
petal lid. Asking $150 each. Pickup in Pulaski,
WI:; will not ship. Contact rrundquist@netnet.net
for pics.

FOR SALE: Red Wing dinnerware place setting
for 12, including dinner plates, cups & saucers,
bread plates, creamer & sugar, divided relish
dish and celery plate. $40 for it all. Call Sharon in
South Dakota at 605-854-3394 for more info.

FOR SALE: RW Hearthstone Beige dinnerware
set including 8 dinner plates, 9 small plates, 8
cereal bowls, 8 cups, 9 saucers, 5” bowl, 9" bowl,
13" platter, 15" platter and pepper shaker. $150+
shipping. Contact Larry Smith at 847-687-1762
or lismith99@comcast.net.

FOR SALE: 25-year, 900-piece collection of
RW dinnerware, cookie jars, dinner plates, patio
trays, dinnerware water coolers, crocks, jugs,
water pitchers, bread trays and other assorted
pcs. E-mail rdwkenneth@aol.com to ask about
specific pieces you're seeking and I'll respond with
asking price if | have it. Located in Lagrange, OH.

FOR SALE: Front-stamped 20 gal Butterfly
Crock w/kiln burnt lid; 5 gal wing churn; 3, 4 &
5 birchleaf churns; wing & birchleaf crocks &
jugs; various MN Stoneware Albany slip pieces;
complete set of Fire King Peach Luster dishes.
Call Billie, 573-231-6727.

RED WING WANTED

WANTED: 2 gallon salt glazed Single P churn,
any condition considered. 1 gallon Buckeye
Excelsior Springs bailed jug. 1 gallon and 1
quart Macomb Excelsior Springs bailed jugs.
Red Wing or Minnesota advertising bailed jugs.
Contact Larry at grn57tr@gmail.com or
816-898-9260.

WANTED: Still searching for any Montana
crocks and jugs! Tired of dusting? | can help
you with that. All you have to do is contact

me and something good will happen for

both of us! Contact me at 406-788-7851,
adbliss@3riversdbs.net or drop Skyland Rider a
note on Messenger. Thanks! 5/21

WANTED: Burgundy Magnolia and ink-stamped
166 vases. Call or text 907-947-1765. 11/20

WANTED: Any 2 gallon Ice Water cooler.
Especially need 2 gal Elephant Ear and any
other Elephant Ear Ice Water. Call or text
907-252-6799. 11/20

WANTED: 900 series animals: Deer (911), Duck
(914, 972), Llama (915, 916), Deer (917), Goose
(910, 918), Zebra (919), Snail (920), Horse
(940), Seal (941), Fish (386), Rabbit (988), Bear
(989), Pig (990). Any color — not all are marked.
Call or text 907-947-1765. 11/20

WANTED: Montana advertising! Call or text
907-947-1765. 11/20

WANTED: Will pay strong price for RW bean pot
with Westby, Wis. advertising. Contact Rich at
repatlargeeast@redwingcollectors.org or 608-
617-7424.

WANTED: Looking for quart sized advertising
jugs! Sell it to me before the cat knocks it off

the shelf, your spouse sells it to buy something
frivolous, or it gets lost in the couch cushions! Like
the song says “Call me, call me any, anytime. You
can call me any day or night.” 406-788-7851,
e-mail adbliss@3riversdbs.net, or drop Skyland
Rider a note on Messenger. Thank you! 5/21

WANTED: Advertising stoneware from Omaha
and Lincoln, NE and hand-turned Red Wing mini
jugs — Albany slip, two-toned, zinc glaze and
bisque. Still looking for mini & salesman sample
flower pots in any colors, too. Contact
cobe142@cox.net or 402-598-1315.

WANTED: Seeking quality jugs & crocks with
North Dakota advertising. Butter crocks &
churns, too. The more rare the better! Will pay top
$$ for the right pieces. Contact 701-270-0242 or
beehive@polarcomm.com.

WANTED: Red Wing salt glaze salesman sample
crocks with or without decorations, adv. bean
pots from Shamokin, PA & Frazer, MT, and mint
#687 blue/green Chromoline vase. Contact Rick
at newsletter@redwingcollectors.org or 414-416-
WING.

Approximately 300 RWCS members
don’t have an e-mail address on file.

ARE YOU ONE OF THEM?

We want to make sure ALL members receive
important information that sometimes comes up
between newsletter publication dates.

The quickest way to alert you to time-sensitive RWCS
news and events is through e-mail blasts.

If you have an e-mail address and it is NOT in our
records, send it to historian@redwingcollectors.org.

The RWCS maintains the member e-mail lists — they
are never sold or given to anyone! Please help us by
not sending your e-mail if we already have it on file.

Licensed to beaubrewerl1977@gmail.com. Copyright Red Wing Collectors Society



ADVERTISING BEAN POT & BEATER JAR
LISTS CONTINUE TO GROW

The RWCS members who maintain the Red Wing
advertising bean pot and beater jars lists have
done a great job keeping them current and posting
updated files on the RWCS Facebook Chapter
page every few months. It's been awhile since
we've included a progress report in the RWCS
Newsletter, however, so let’s take a look.

We first reported on RWCS Member Kent
Williamson’s endeavor to compile a list of every
advertising bean pot example known in the
October 2016 RWCS Newsletter. At the time, he
had amassed a list of 486 known examples.

The hardest work took place up front, when about
20 other advertising bean pot collectors provided
Kent with inventory lists of the bean pots in their
collections. Kent combined those lists with his to
form a master list, which at the time consisted of
486 different examples from 12 different states.
He’s continued to update the list whenever a
previously unrecorded example surfaces; another
125 different examples have been added to the list
since then, 25 of which came in this year alone.
Surprisingly, 16 of those were from Minnesota.

“| sort of expected we'd have close to 1000
different examples when | started this project, as |
owned close to 300 myself at the time,” Kent says.
“Since we're at 611 now, | think we will probably
max out at around 625.”

The advertising beater jar list was first covered in
the December 2017 RWCS Newsletter after RWCS

News Briefs continued from page 3.

members Frank Korosec, Jeff Birchman and
Grant Radke joined forces to record and collect
photos of every known example. Thanks to the
help of many enthusiastic collectors, the list at
that point contained 304 different advertising
beater jars across 10 states. Only 28 examples
have been added since then, bringing the current
total to 332, likely indicating that there aren't
many unrecorded examples remaining. They
have, however, had a lot of success identifying
the location of merchants that didn't include the
city or state in their ad. In fact, four have been
attributed to Wyoming, increasing the number of
states covered to 11.

“Of the 103 advertising beater jars that don't
have a city/state listed, we've yet to identify
where about 30 examples originated,” Jeff says.
“We encourage people to check out the list and
let us know if they can identify the city/state of
any of the unknowns.”

To access the advertising bean pot and beater
jar lists, visit the “Files” section of the RWCS
Facebook Chapter page and download the lists,
which are separated by state. If you're not on
Facebook, ask Kent to send you the bean pot
list by e-mailing him at rwscokent@juno.com.
E-mail Frank at fkorosec@me.com to request
the beater jar list. And if you're aware of any
examples that aren't included on either list,
please contact them.

-Rick Natynski, RWCS Newsletter Editor
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Above: This Lowell, MI advertising bean pot
was one of 25 previously unrecorded examples
added to the list in 2020. Photo courtesy of
RWCS Member Matthew Degenstein.
Below: The advertising stamp on this Red Wing
beater jar with a single thick blue band at the
top has been attributed to a merchant from
Thermopolis, WY.

a link to an online form for submitting your items. This form can also be found on the RWCS website at erwcs.org. The deadline for submitting items for
the auction is Wednesday, Feb. 10. ltems will be randomly selected until the auction is full. Another e-mail blast will be sent out to members to promote
the auction when it goes live, and we'll also publicize the sale on the RWCS Facebook Chapter page

Acceptable items for submission are American pottery including: Red Wing art pottery, stoneware, dinnerware or Red Wing memorabilia. Aside from
RWCS Commemoratives, other modern-day reproductions are not allowed.

When consigning items, you may select one of two ways to submit them. If you live near Red Wing, you can submit the online form with a detailed
description and then deliver the pieces to the RWCS Office. Houghton Auction staff will pick them up and photograph them for the online catalog. Contact
membership@redwingcollectors.org or leave a message at 651-388-4004 to schedule an appointment for dropping off your item(s).

If you don’t live near Red Wing, you may keep the items in your possession until the auction ends. When submitting the online form, please include an
accurate description of your item’s condition and several photos for the online catalog. Then, once the auction closes, you will be notified who the buyer
is and then you'll need to make arrangements to either deliver or ship items to the buyer, at buyer’s expense. We will name the city in which the item is
located in the description in the online catalog so the buyer is aware.

PLEASE NOTE: ltems brought to Red Wing for the auction won’t be insured for damage or theft. If you feel that an item needs to be insured, please do
so before delivering it to Red Wing. If you have questions, please contact me at auction@redwingcollectors.org or 916-996-3584. | live on the West
Coast, so if you call, please do so between 9 a.m. and 5 p.m. Pacific time (11 a.m. to 7 p.m. Central).

-RWCS Auction Manager Dave Huisman

_ _ WWW.REDWINGCOLLECTORS.ORG
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If you enjoy Mid-Century Modern style or just want to add a unique ’ ) [‘\ N

e design element to your collection, Red Wing's Jolly Jars are a great
way to go. Created in the abstract “Mosaic”, “Sweet Shop” and “Sierra” patterns, these fun, yet practical containers have become increasingly

popular with collectors in recent years. And if you're looking for a less-jolly vibe, a classy solid white glaze version was made, as well.

Story by RWCS Newsletter Editor Rick Natynski Sweet Shop

Although the hand-painted designs make them seem like a better fit for Red Wing’s kitchenware or dinnerware lines, Jolly Jars aren't part of any
dinnerware pattern. They're not necessarily classified as art pottery either, making them a crossover that's kind of stuck in the middle. The Red
Wing Potteries promoted Jolly Jars in a 1960 brochure titled “Giftware and Novelty Items”, so that's how collectors often categorize them.

In Red Wing Art Pottery, author and RWCS Hall of Famer Ray Reiss notes that company promotional material suggested using Jolly Jars as
“snack jars, bathroom jars, canister sets, cookie jars, candy jars, dresser sets and munch jars.”

The Mosaic and Sweet Shop patterns above share the same #714 shape, but Sierra and solid white below have the more bulbous #724
shape. Its lid also has a more pronounced handle, which is similar to the handle on Red Wing's Chromoline art pottery candy dishes.

Jolly Jars don't require much display area, and the hand-painted patterns bring a pop of color to a space. And if you're the kind of person
who prefers to collect complete sets, acquiring each pattern in each size is certainly attainable. There are only a dozen standard production
pieces in all, and if you only like one of the designs, you're only committing yourself to finding three sizes. The “L” after the mold number
indicates Large; the other two sizes were noted with an “S” or “M” after the number.

As fun as the hand-painted patterns are, it's curious that the Potteries didn’t include other solid glazes in their standard production aside
from white. Of course, that doesn’t mean they don't exist in other glazes. Longtime collector Gary Klun reports he has a #724 Forest Green
Jolly Jar packed away in storage, and he’s also seen one in Yellow Fleck.

Art pottery and dinnerware collectors alike have appreciated Jolly Jars for quite some time, but they’ve become even more popular in the
past 5 years or so. Even stoneware collectors have taken notice, which has likely contributed to the increase in price.
Still, they remain relatively affordable. They used to max out at $50 to $75, but | spoke with one dealer who sees the
Mosaic and Sierra versions exchange hands between collectors for around $100 each these days. The Sweet Shop
pattern tends to be a little more desirable,
fetching as much as $150 in some cases. The
solid white jars are typically harder to find; he
once sold one for $200. But
as with anything, Jolly Jars
can be found for much
less if you're patient
and willing to put in
the time to search for
them.

Sierra

Thanks to RWCS
Education Manager David
“Yoshi” Hoffman for sharing
pictures of the hand-painted Jolly
Jars for this pictorial.



