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FROM THE EDITOR

IN THIS ISSUE

Since we’re about to transition to 2019, I thought it would be fitting to help fellow collectors 
compose their New year’s resolutions. Sure, you can resort to those boring old resolutions like 
losing weight, watching less tv, etc. Or, you can focus on something you’re actually interested 
in doing, like improving your Red Wing collection! Here are five considerations to ponder:
Sell out of your room at the MidWinter GetTogether in Bettendorf, IA. One of the best 
ways to improve your collection is to weed out the pieces you’re tired of and reinvest the 
proceeds into one or two prime pieces you’ve always wanted. MidWinter is a great place to 
do it, because you can sell directly from your hotel room. just be aware that some people can 
get kind of chatty and might end up talking your ear off in your personal space. If you want 
to prevent this from happening, I suggest leaving a pair of your skivvies out on the floor. this 
should make them feel slightly uncomfortable and prevent them from pulling up a chair.
Come to the July Convention in Red Wing. Convention is hands-down the best place to 
find new pieces for your collection. In addition to the parking lot sales, antique shops, auctions 
and educational opportunities, there are lots of things to see and do in and around Red Wing. 
While you’re in town, be sure to get your picture taken with Mr. Red Wing himself, RWCS Hall-
of-Famer Larry Peterson! I hear he charges only $10 per photo.
Go to an auction. Auctions aren’t always the smartest places to buy, as you can get caught 
up in a bidding war and end up paying $500 for a damaged Chef Pierre cookie jar. But if you 
practice good self-control, you might come away with some good deals. Plus, you can try to do 
something fun if there’s ever a lull in the action, like leading the crowd in the Wave! (I tried this 
at the Convention Auction last summer and was terribly unsuccessful.)
Hit every flea market and antique show you can. you never know when or where that next 
treasure might show up, so be willing to travel far and wide in your hunt for Red Wing. While in 
the trenches, don’t be afraid to assert yourself and use your elbows to get the piece you want. 
It works – I’ve seen RWCS Historian Nancy Lambert do it on several occasions!
Join Facebook. Social media is a scary place, where people enjoy over-sharing everything 
from their political views to pictures of what they ate for breakfast. But if you put on your 
blinders and focus only on pottery and stoneware group pages like the RWCS Facebook 
Chapter, you’ll see some incredible pieces and you might even be able to buy some of them.
Now that I’ve joked around about Larry and Nancy and offended those who over-share on 
Facebook, I’d like to wish everyone a Happy New year. Enjoy this issue, and see you in 2019!

Rick Natynski, Editor
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NEWS BRIEFS

ABOUT THE COVER
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REMINDER TO REGISTER FOR MIDWINTER
Don’t forget to pre-register for the 2019 RWCS MidWinter gettogether to be held Feb. 
22-24 at the Isle Casino Hotel in Bettendorf, IA. you can register at the discounted rate 
of $30 per adult up until Feb. 1 via mail or Feb. 8 online at www.erwcs.org. tables for 
the MidWinter Show & Sale can also be reserved through Feb. 8.
If you haven’t reserved your room yet, the October issue of the RWCS Newsletter 
contains the itinerary, lodging info and everything else you need for booking your stay at 
the Isle. Again, call them at 800-843-4753, identify group code “REDWINg” and request 
a room in the north tower when making your reservations.
Don’t forget, your room rate includes a well-appointed buffet breakfast for up to four 
people per room. We’ll also sell raffle tickets onsite for some fabulous prizes, including 
hotel stays for the 2019 Convention in Red Wing and the 2020 MidWinter in Bettendorf.

GOLDEN STATE CHAPTER DONATES $3,000 TO 
RWCS TO OFFSET AUCTION A/C
the word “generosity” and the golden State Red Wing Chapter have gone hand-in-hand over 
the past two decades, as the chapter has donated more than $20,000 to a variety of RWCS 
interests like the kidsview educational program and Pottery Museum of Red Wing since 
2006. Chapter Secretary/treasurer Mike Robinson recently shared this announcement about 
the club’s 2018 donation:
“the june summer meeting of the golden State Red Wing Chapter is our traditional Benefit 
Auction meeting, where our members donate pieces to be sold. this year it was determined that 
the proceeds from our auction would be distributed at a later date. At the chapter’s September 
meeting, we decided to donate $3,000 to the Red Wing Collectors Society for the specific 
purpose of offsetting the air conditioning expense that was incurred during the Convention for 
cooling the Armory for the thursday evening auction.”
thanks to all golden State Chapter members! this is wonderful news!

BADGER CHAPTER COVERS EDUCATION STIPENDS 
FOR MIDWINTER
Educational speakers at Convention and MidWinter are given a $75 stipend to thank them for all the time they put into creating and presenting their session. At 
its fall meeting, the RWCS Badger Chapter voted to donate up to $700 to cover the cost of the educational stipends at the 2019 RWCS MidWinter gettogether 
in Bettendorf, IA. We thank all presenters for sharing their time and knowledge, and we encourage fellow chapters to consider helping to cover the cost of the 
educational stipends for the 2019 Convention. -Badger Chapter President Bob Morawski

WM. PHILLEO SHARD RETURNED TO ‘GRANDMA & GRANDPA’ TEFFT
We reported in the August RWCS Newsletter that the shard dug up at Wm. Philleo’s first shop site in Red Wing went missing 
after we passed it around during our “Pot Shop” educational seminar at the july Convention. We’re happy to report that the 
shard was mailed in to the RWCS Office in November and we’ve since received it. Our sincere thanks goes to the person who 
returned it! 
While we’re at it, we’re excited to announce the birth of our first granddaughter to our daughter, Sarah Cartwright, and her 
husband, james. Evelyn grace came into this world on Nov. 13 at 19.5 inches and 7 lbs. 10 oz. Mom and Baby are doing well! 
           -RWCS Hall of Famers Gary & Bonnie Tefft

RED WING TO HOST MALHM CONFERENCE IN APRIL
the Minnesota Alliance of Local History Museums (MALHM) will hold its 2019 Annual Meeting & Conference April 24-25, 2019 at the treasure Island Resort 
& Casino just outside Red Wing in Welch, MN. MALHM Executive Director Dustin Heckman reports that the RWCS, the Pottery Museum of Red Wing and the 
goodhue County Historical Society (gCHS) are part of the host committee to welcome conference attendees, and social events will be held at both 
museums during the conference. Fittingly, 2019 marks the 150th anniversary of the gCHS, which is Minnesota’s oldest county historical society.

As you might recall, RWCS Member Bill Furdon doesn’t 
mess around when it comes to incorporating his art pottery 
collection when decorating for the holidays. Bill has shared 
his annual Red Wing Christmas display on the cover of the 
RWCS Newsletter December issue twice before – first in 
2008 and last in 2012.

This year he brought his creation to life by designing a 
village scene with Santa and his sleigh pulled by three 
Red Wing Pegasus planters (#1340). Who needs Rudolph, 
anyway? the two-bird figurine (#1061) in the village fountain 
pool (#845) surrounded by lamppost vases (#510) animates 
the scene further. Finally, the presentation is flanked on both 
sides by different-colored #256 vases serving as Christmas 
tree holders.

Although the arrangements themselves might be fun, Bill 
clearly takes the quality of his Red Wing holiday displays 
seriously. Check out the story on page 12 to see some of 
his past displays and learn about how he approaches the 
creative process every year.
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MIDWINTER PREVIEW

Happy Holidays, Collectors! First off, MidWinter is coming up Feb. 22-24, 2019 at the Isle Casino Hotel in Bettendorf, IA, 
and we have lots of exciting things planned! If anyone’s still looking for a stocking stuffer, registering your favorite collector 
for MidWinter makes a great gift!

We’re holding a raffle at MidWinter for the second straight year in 2019. RWCS Board Members and I will begin selling 
tickets at the hotel on Wednesday, Feb. 20. Prizes will include stays at the Isle Casino Hotel for MidWinter 2020, stays at 
Red Wing’s new Holiday Inn Express that can be used during Convention Week and a Larry veeder print. A few more prizes 
might be added to the raffle before MidWinter, too!

the RWCS Iowa Chapter will host a Wine & Cheese event at the hotel on thursday, Feb. 21. All members who have 
registered for MidWinter are invited to come to the Collector Meet Up on the evening of Friday, Feb. 22, and Saturday will be 
filled with education sessions, the Show & Sale and a Houghton’s Auction. See David’s article below for education details.

Are you planning to have a room sale at MidWinter? Contact the office so we can list you on the website and the MidWinter 
program. Also, we’re looking for a few folks to volunteer for registration, set up and tear down. Contact the office today; no 
amount of volunteer time will be turned away! Watch your e-mail and the RWCS website to learn more about MidWinter! 
We look forward to seeing you!

Finally, the 2018 Convention is only 30 weeks away! Although we planned to announce in this issue where all the events will be held, the RWCS Board of 
Directors is still in the negotiation process. We will e-mail all members on file and post the location on the RWCS website as soon as we have all details 
worked out and a final contract signed. thank you for your patience as we finish wrapping up this process. Convention forms, housing information, the 
auction form, Commemorative orders and more will be in the February RWCS Newsletter.

Hello, everyone! the upcoming Midwinter gettogether at the Isle Casino Hotel in Bettendorf, IA is going to be a blast! this 
is a new location and we’ll have varied subjects and a slightly expanded education venue. Hopefully everyone finds at least 
one topic that interests them. Here’s a rundown of the speakers on tap for Saturday, Feb. 23.

this year’s welcome session will begin at 8:30 a.m. and will include a keynote presentation by RWCS Member Danae 
Quirk Dorr. Danae will speak about “Red Wing Clay Industries & Marketing – From Salt and Albany to the Dawn of Zinc”. 
the keynote will cover products produced and sold by Red Wing Stoneware Co., Minnesota Stoneware Co., North Star 
Stoneware Co., and Union Stoneware Co. through the 1800s. A highly informative and enthusiastic speaker, Danae is vice 
president of the RWCS Facebook Chapter and a member of the RWCS Foundation Board.

the following hour-long education sessions will begin at 9:30 a.m. and 10:40 a.m., separated by a 10-minute break.

RWCS Member glenn Beall will present on “Pouring and glazing Pottery”. glenn was the RWCS Education Manager for 
many years and was responsible for recruiting many of the high-quality seminars in the past. He also served as the Display 
Room Co-Chair for several years, and he’s a founding member and past president of the RWCS Siouxland Chapter. glenn 
has been pouring and glazing his own pottery for the past nine years and knows the ‘ins and outs’ of pottery production.

RWCS Newsletter Editor Rick Natynski will present his “Salt glaze Stoneware” session. Rick is best known for the high quality newsletter that he’s 
produced for the past 12 years. He has collected Red Wing salt glaze stoneware for the past 17 years. the last time he gave his salt glaze presentation 
was at MidWinter and Convention in 2016, and it was well attended and highly spoken of. He’s excited to share tons of photos – many featuring the 
best pieces Red Wing ever turned out.

RWCS Member Larry Birks will present on “Auction grading: Identifying Stoneware Damage, Restorations and Fakes”. A stoneware collector since the 
late 1970s, Larry has been a member of the RWCS since 1988 and he served as RWCS President from 2014 to 2016. He was also president of the 
Trails West Chapter for six years and vice president for two years. In addition to serving as a volunteer at the RWCS Convention for many years, Larry 
has presented seminars on “faked advertising” stoneware to the RWCS, Collectors of Illinois Pottery & Stoneware (COIPS) and the Blue and White 
Collectors Club. “I’ve been grading for the RWCS thursday Night Convention Auction about six years,” Larry says. “knowing what to look for when 
buying a piece of stoneware will help everyone know whether the ‘value asked is the value bought!’”

Experts in the field of Red Wing dinnerware, RWCS Hall of Famers terry Moe & Larry Roschen will again share their immense knowledge at MidWinter 
this year. In addition to being dedicated volunteers and longtime contributors to the RWCS Newsletter, Larry and Terry have presented countless times on 

the many lines of Red Wing dinnerware. Their sessions have a loyal following at every RWCS event, which will surely be the case again in 2019.

I’m currently booking speakers for the 2019 RWCS Convention in Red Wing, july 11-13.  If you are interested in presenting, please contact 
me. Thanks – hope to see you in Bettendorf!

STACY WEGNER
Executive Director

DAVID HOFFMAN
Interim Education Manager
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THANK YOU, THANK YOU, THANK YOU! 

RWCS members, you made give to the Max 2018 a very successful 
endeavor for the RWCS Foundation and the Pottery Museum of Red 
Wing. As of late November, nearly $44,000 had come in and we’re still 
receiving donations via mail and e-mail! I believe this is a record for 
the RWCS Foundation, so again, we thank everyone who contributed.

the Pottery Museum hosted nearly a dozen other local nonprofits 
in Potters Hall on thursday, Nov. 15 as we welcomed and thanked 
people who stopped in to make their donations. 

We’ve welcomed about 30,000 people to the Pottery Museum of Red 
Wing in the past six months and we enjoyed having every single one 
of them! Pictured at lower right was a special visitor – Robin Sanchez, 
the grandniece of iconic Red Wing Potteries designer Charles Murphy. 
Robin stopped in on a Saturday over the summer, and Nancy and I 
had a lovely visit with her. She’s planning to bring her mother, Charles 
Murphy’s niece, when she returns.

the craziness of the summer tourist season has calmed down and 
now we’re planning for a couple of conferences coming up in the 
spring. the National Council on Education for the Ceramic Arts 
(NCECA) is hosting Claytopia in Minneapolis in March. We’re finalizing 
bus tours to the Pottery Museum during the conference. In April, the 
Minnesota Alliance for Local History Museums (MALHM) will hold its 
annual conference here. We will co-host a mixer with the RWCS.

We had a lot of nice items on sale during our annual Holiday Bazaar, 
which ran through much of November. If you see anything you like in 
the photos below, call us at 651-327-2220 to see if it’s still available!

Starting in january, we will offer tile and press mold classes with 
resident potter Richard Spiller through the Red Wing Community 
Education organization. Please contact Community Education at 
651-385-4565 or us for more information.

The last four months have been very enjoyable. Starting our 
employment this summer during Convention Week was a whirlwind, 
but I think that Museum Manager Nancy Feathersone and I are finding 
our feet and making progress. I thank you for helping us settle into our 
new positions at the Pottery Museum. Thank you once again!

W W W. R E D W I N G C O L L E C T O R S . O R G

POTTERY MUSEUM OF RED WING NEWS

Story & photos by Char Henn, Pottery Museum of Red Wing Director

Above: It was a quiet morning as usual upon arriving at the Pottery Museum of Red 
Wing on Give to the Max Day, but the phone lines were busy and there was a constant 
flow of traffic once the doors opened. 
Below: Charles Murphy’s grandniece, Robin Sanchez, poses next to the display of her 
great uncle’s work during a visit to the Pottery Museum this summer.
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Q. When did you begin collecting Red Wing and what attracted you to 
it in the first place?
Eric: I began collecting Red Wing about four years ago, but have only been 
collecting seriously within the past two years. I didn’t know it at the time, but 
I was exposed to Red Wing stoneware from my father-in-law about nine 
years ago when I met my wife. He is an avid collector of advertising items 
from Upper Michigan, but mainly the Copper Country area as that is where 
he was born and raised. After meeting my wife, one thing that her father and 
I were able to bond over, among many others, were unique local advertising 
items such as Hutchinson bottles, blob top beer bottles, beer advertising 
and Copper Country advertising jugs. This is where my interest peaked with 
the stoneware advertising and led me to researching in my free time. Four 
years later, little did I know that my wife and I would move to the Twin Cities 
area – near where all this amazing stoneware was created.

Q. What was your first piece?
Eric: the first piece of Red Wing that I bought was a 2 gallon bail-handled 
churn from an antique shop in Duluth, which remains in my collection today.

Q. Does anybody else in your family collect?
Eric: My wife, Amanda, doesn’t collect Red Wing currently, but she doesn’t 
mind it. She is very accepting and allows for a few pieces around the house; 
most of my stoneware collection is displayed in our finished basement. Our 
daughter, kinsley, will turn 1 in january. (Pictured with Eric above.)

Q. What year did you join the RWCS, and how did you learn of the club?
Eric: I officially joined the RWCS as a member this past year, but 

I’ve had interest in the group for the past few years. I became 
aware of the club through the Facebook pages and by doing some 
research on a few family pieces when trying to identify their maker.

Q. What continues to draw you to advertising stoneware from 
Michigan’s Upper Peninsula?
Eric: ‘U.P.’ advertising is my main interest when it comes to collecting Red 
Wing. Both my wife and I grew up in Upper Michigan and our families still 
reside there, so the U.P. holds a special place in our lives. We are always 
traveling back to the U.P. during all four seasons to enjoy time with family.

Q. What other kinds of Red Wing do you collect?
Eric: Other Red Wing items in my collection include some larger birch leaf 
crocks, smaller and larger zinc wing crocks, butter crocks, gray Line and a 
few salt glaze crocks. When I’m out and about, anything that catches my 
eye tends to come home if I can get it.

Q. Which of your pieces are your favorites?
Eric: My 5 gal Martini advertising beehive jug from Calumet, MI is one of my 
favorites, but my 20 gal butterfly and other salt glaze has caught my eye lately.

Q. Are there any specific pieces you’re hunting for right now?
Eric: I’m always looking to add Upper Michigan advertising io my collection, 
but I’m really trying hard to expand my collection of Martini advertising jugs. 
I’d also really like to find a jug with advertising from my hometown of Iron 
Mountain, MI.

Q. Do you have any fun stories to share about how you discovered and 
acquired a certain piece?
Eric: I recently acquired my first large salt glaze piece – a 20 gallon side-
stamped butterfly. As I was very excited, I sent my wife a photo as soon as 
I had it loaded in the truck, knowing very well she probably couldn’t care 
less about it. She responded, “that’s a nice clover leaf salt glaze crock you 
found.” Ha ha! I proceeded to be excited and assured her it was a butterfly 

ColleCtor  
Q & A:
eric

Deyaert

Story by RWCS Newsletter Editor Rick Natynski
Photos by Amanda Deyaert

Story by RWCS Newsletter Editor Rick Natynski
Photos by Amanda Deyaert

Story by RWCS Newsletter Editor Rick Natynski
Photos by Amanda Deyaert

6

Q. When did you begin collecting Red Wing and what attracted you to 
it in the first place?
Eric: I began collecting Red Wing about four years ago, but have only been 
collecting seriously within the past two years. I didn’t know it at the time, but 
I was exposed to Red Wing stoneware from my father-in-law about nine 
years ago when I met my wife. He is an avid collector of advertising items 
from Upper Michigan, but mainly the Copper Country area as that is where 
he was born and raised. After meeting my wife, one thing that her father and 
I were able to bond over, among many others, were unique local advertising 
items such as Hutchinson bottles, blob top beer bottles, beer advertising 
and Copper Country advertising jugs. This is where my interest peaked with 
the stoneware advertising and led me to researching in my free time. Four 
years later, little did I know that my wife and I would move to the Twin Cities 
area – near where all this amazing stoneware was created.

Q. What was your first piece?
Eric: the first piece of Red Wing that I bought was a 2 gallon bail-handled 
churn from an antique shop in Duluth, which remains in my collection today.

Q. Does anybody else in your family collect?
Eric: My wife, Amanda, doesn’t collect Red Wing currently, but she doesn’t 
mind it. She is very accepting and allows for a few pieces around the house; 
most of my stoneware collection is displayed in our finished basement. Our 
daughter, kinsley, will turn 1 in january. (Pictured with Eric above.)

Q. What year did you join the RWCS, and how did you learn of the club?
Eric: I officially joined the RWCS as a member this past year, but 

I’ve had interest in the group for the past few years. I became 
aware of the club through the Facebook pages and by doing some 
research on a few family pieces when trying to identify their maker.

Q. What continues to draw you to advertising stoneware from 
Michigan’s Upper Peninsula?
Eric: ‘U.P.’ advertising is my main interest when it comes to collecting Red 
Wing. Both my wife and I grew up in Upper Michigan and our families still 
reside there, so the U.P. holds a special place in our lives. We are always 
traveling back to the U.P. during all four seasons to enjoy time with family.

Q. What other kinds of Red Wing do you collect?
Eric: Other Red Wing items in my collection include some larger birch leaf 
crocks, smaller and larger zinc wing crocks, butter crocks, gray Line and a 
few salt glaze crocks. When I’m out and about, anything that catches my 
eye tends to come home if I can get it.

Q. Which of your pieces are your favorites?
Eric: My 5 gal Martini advertising beehive jug from Calumet, MI is one of my 
favorites, but my 20 gal butterfly and other salt glaze has caught my eye lately.

Q. Are there any specific pieces you’re hunting for right now?
Eric: I’m always looking to add Upper Michigan advertising io my collection, 
but I’m really trying hard to expand my collection of Martini advertising jugs. 
I’d also really like to find a jug with advertising from my hometown of Iron 
Mountain, MI.

Q. Do you have any fun stories to share about how you discovered and 
acquired a certain piece?
Eric: I recently acquired my first large salt glaze piece – a 20 gallon side-
stamped butterfly. As I was very excited, I sent my wife a photo as soon as 
I had it loaded in the truck, knowing very well she probably couldn’t care 
less about it. She responded, “that’s a nice clover leaf salt glaze crock you 
found.” Ha ha! I proceeded to be excited and assured her it was a butterfly 

ColleCtor  
Q & A:
eric

Deyaert

Story by RWCS Newsletter Editor Rick Natynski
Photos by Amanda Deyaert

Story by RWCS Newsletter Editor Rick Natynski
Photos by Amanda Deyaert

Story by RWCS Newsletter Editor Rick Natynski
Photos by Amanda Deyaert

Licensed to beaubrewer1977@gmail.com. Copyright Red Wing Collectors Society



7 7
W W W. R E D W I N G C O L L E C T O R S . O R G

and not a “clover leaf”. I couldn’t stop laughing the entire way home from 
Red Wing, as I knew she was trying her best to be excited for me.

Q. Have you sold or traded any pieces yet, or do you typically just 
buy? If you do sell and trade, what has led you to do that?

Eric: I have both traded and sold pieces. I used to have eight beehive jugs 
with wings or birch leaves, but sold them to buy my 5 gal Martini. But I typically 
prefer trading because both parties win. It is always fun to see the smile on 
someone else’s face as they acquire a new piece and you are smiling right 
back at them with your newly acquired piece. Whether buying, selling or 
trading, it is a great way to meet other members and create new friendships.

Q. Have you attended Convention or MidWinter yet?

Eric: I attended Convention for the first time this year. Unfortunately, I was 
only able to attend for a few days during the week and unable to attend the 
weekend festivities due to prior commitments. I plan to attend MidWinter this 
year as well, depending on the weather. I will be back at Convention next 
year and hope to bring my family, too.

Q. Your age and the fact that you’re fairly new to collecting puts you 
in the minority of the club’s membership. What makes you more 
interested in collecting “old things” than other people your age? Have 
you ever collected anything else?

Eric: I am fully aware that at age 27, I am among the minority of the club’s 
members. I believe all the rich history behind these pieces is what pulled 
me into collecting Red Wing. It appears as if my generation has lost some 
of the interest in older historical pieces. Whether this is due to just pure lack 
of interest or lack of knowledge/interest being handed down from previous 
generations, I am not sure.

I do collect some old silver coins, which was a hobby that my grandmother 
passed down to me. I have not added many pieces to this collection in 
recent years, but often find myself looking through them and thinking of all 
of the good memories of her.

Q. What do you think the club can do to attract younger members?
Eric: I do believe that the club is on the right track by using Facebook to 
try to increase its social media presence. It is a great way for new and old 
members to exchange information, buy/sell, meet other collectors in their 
areas and keep in touch outside of Convention and MidWinter. As members, 
we need to continue to promote the RWCS whether at home, with friends 
or even during a break at work. you never know who might be listening and 
take interest.

Q. Is there anything else you’d like to mention?
Eric: the RWCS is an amazing group of collectors that share a similar 
passion. I am grateful for all the members that I have been able to meet 
over the past few years and the friendships I have created. I look forward 
to meeting many more in the future. I am also thankful for those members 
who have taken time to help me learn more about Red Wing and answer my 
questions. Without members willing to go above and beyond, my interest 
in collecting Red Wing might not have progressed to what it has become 
today. I encourage members to reach out to new members to see if they’d 
like any questions answered, but are unsure of whom to ask. Who knows? 
That new member might just become a new friend.

If you have a piece that you think would fit well in Eric’s collection, 
you can contact him at edeyaert@mtu.edu. 

As shown in 
these photos, 
Eric has put 
together a 
pretty nice 
collection in the 
short time he’s 
been collecting. 
Although 
Red Wing 
advertising from 
Upper Michigan is his main interest, he’s sprinkled 
in pieces that represent a variety of Red Wing’s 
different stoneware lines. 
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Editor’s note: The following article by Kent Lutey chronicles the story of 
Butte, Montana’s Lutey Brothers Marketeria – the first self-service grocery 
store in the nation. Developed in 1912 by Kent’s father, William Lutey, this 
self-service model became the blueprint for the Piggly Wiggly grocery store 
chain only a few years later.

Lutey’s ordered many items from the Red Wing Stoneware Co. in its 
heyday. In addition to the pieces pictured here that advertised Lutey’s “Fine 
Pickles and Pure Vinegar”, they also commissioned Red Wing to make the 
customized reddish-brown tinted 5 lb. tall butter jar for its trademarked Lutana 
Butter shown on page 11. And while no documentation is known to support 
it, many longtime Montana collectors theorize that Lutey Brothers ordered 
a large quantity of Red Wing’s light blue-sponged tall butter jars, as they’ve 
frequently been found around Butte and throughout the state over the years.

A special thanks goes to the Montana Historical Society for granting 
permission to reprint this article. It first appeared in Montana: The Magazine 
of Western History Vol. 28, No. 2 (Spring, 1978), pp. 50-57. 

Kent Lutey passed away in 1987, but his oldest daughter, Iona Lutey, 
graciously shared the historical photos that appear within this article. While 
she doesn’t have any Lutey’s memorabilia to sell, she says she’d love to 
hear from anyone who wants to talk more about Lutey Bros. history. You 
can e-mail her at iona.lutey@gmail.com.

And finally, thanks to RWCS members Naomi Leonard, Tom Sellner and 
Aaron Bliss, each of whom shared photos of their Red Wing Lutey Bros. 
advertising pieces for this article. Enjoy!

Every boy of 12 needs pocket money. My father understood that in 1914 
when he arranged Saturday work for me at Lutey’s Marketeria on Park 
and Montana streets in Butte. The wage of 50 cents a day was all mine. 
I recall well the first day in the basement when my job involved weighing 
seemingly numberless bags of dried beans, peas, prunes, brown sugar 
or other items, and keeping the shelf stocks upstairs replenished with 
those and similar articles. It was a good job for a boy in the years before 
World War I. Butte people were hearty and easy to deal with and the other 
employees were busy and pleasant. The fragrant aroma from the coffee mills 
and the attractive counter displays of oranges, apples and bananas made it 
a tantalizing environment in which to work. the hours from 8 a.m. to closing 
at 6 p.m. went by quickly. then, after spreading moist sawdust over the 
floor, sweeping it up and cleaning out the building, my day ended. At the 
time, my work in the Lutey Brothers’ store held all the thrill and fascination of a 
boy’s first job; but looking back, it encompassed much more. the Marketeria 

began operation in 1912, scarcely two years earlier. More important, the 
concept of self-service in grocery store operation dates from the year 
that store opened. Who could guess that this method of business 
would eventually spread to other parts of the nation, and other types 
of retailing? On reflection, those days when I was very young held 
double excitement – the jingle of spending money in my pocket, and 

a chance to be part of America’s first self-service grocery store.
8

Story by Kent Lutey, appearing courtesy of the Montana State Historical Society

 LUTEY BROTHERS 
  MARKETERIA

From the Ledger: The only entry for Lutey’s advertising stoneware in the Red Wing 
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Lutey’s grocery stores in Butte had been a family operation since the late 
1890s – several years before I was born. joseph Lutey, Sr., my grandfather, 
came to the United States from his native Cornwall, England in 1868. He 
applied himself to the mining trade in various parts of the country before 
coming to Montana in 1887. Settling in the Philipsburg and granite area, 
he mined and operated a stage line between the two communities for three 
years before opening a retail grocery store in granite during the fall of 1890.

For five years, grandfather operated his granite store, but as business 
began to decline after the silver panic in 1893, he moved first to Philipsburg 
and later, in 1897, to Butte. Before long, joseph Lutey, Sr., and his two 
sons, joseph, jr., and William j. (my father), had one of the largest retail 
grocery establishments in the state. The sons gradually assumed control of 
the business under the name Lutey Brothers, although my grandfather kept 
an interest in the store until his death in july of 1911.

the grocery business in Butte and the rest of the United Slates during those 
years differed a great deal from today’s supermarkets. Corresponding to the 
tradition of the time, Lutey Brothers offered two types of retail service – 
clerk assisted sales and mail order. In both instances, the store delivered 
whatever foodstuffs the customer purchased. For the mail order business, 
Lutey’s published a catalog and distributed it as far away as Wallace, 
Idaho, and Terry, in eastern Montana. Customers wrote in with their orders 
– enclosing cash, check or bank draft. Lutey’s filled the requests and then 
sent the goods by express, paying a portion of the freight bill to encourage 
future business. For quantity purchases, a special inducement existed. the 
store’s 1909 catalog contained particulars: “If you are in the market for a 
$500.00 order or larger, we will be pleased to have our mail order manager 
make you a personal visit, or equally pleased to pay your railroad fare to 
Butte and return.”

Butte residents enjoyed equally personalized service. Housewives usually 
bought their groceries weekly, going over shopping lists with Ray Bell or 
one of the other friendly, experienced clerks at the store. to discuss quality, 
price and current “specials” was one reason they “came to town”. It took 
possibly half an hour sitting at the counter with their regular clerk to settle 
the family’s weekly order. Done, the customer paid the bill and later that 
day the store delivered the groceries.

Not far from the market on galena Street, Lutey’s Central Warehouse 
held extra fresh and canned goods for the trade. The building also 

housed the 
bakery and the 
Coffee Blending 
and Roasting 
Department, while serving 
as the center for home delivery items. 
Orders filled and wagons loaded, courteous drivers soon had deliveries 
on their way to the customer’s door. Lutey Brothers prided themselves on 
personal service at the lowest possible price: but it was a big business. At 
its height, the Lutey operation employed over 350 people, maintained a 
string of 40 or 50 horses with a fleet of delivery wagons, and maintained 
branches in 11 locations throughout Butte. 

Several years before I began working for my father, he realized that the 
traditional, personalized delivery system only added to spiraling food 
prices. In the restaurant business the cafeteria idea had swept the country. 
Originating in Chicago during the 1890s, the self-service concept began 
to spread nationwide in the first decade of the 1900s. My father believed 
the system, then applied to prepared foods, could be used equally well for 
grocery items, thus reducing labor costs. Early in 1912 he decided to apply 
the cafeteria idea to his grocery business. On February 7, he opened what he 
called a “Marketeria” at 146 West Park Street, adjoining the ordering store.

To explain the new service to Butte residents, my father published a little 
booklet in February of that year entitled “Cutting Out the Frills”. He explained 
his revolutionary idea: “After a great deal of thought and careful planning, 
we have applied the widely popular Cafeteria Idea to groceries, and as 
a result we introduce to the public something entirely new – LUtEy’S 
MARkEtERIA – where Lutey’s reliable groceries are obtainable at such low 
prices as are only possible by cash dealing and personal shopping.

“We believe the time is at hand when all thoughtful consumers will 
cooperate with merchants, and will help in cutting out the frills so as to 
afford a lower cost of living.”

Butte’s strong and husky men appreciated the lower prices of self-service 
and gladly carried heavy packages, using (for only five cents) the electric 
street railway to take them home. Like many new ideas, the Marketeria did 
not enjoy huge success at first. My father anticipated this possibility 
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and continued the operation of the counter service store next door, thus 
permitting a choice to the buyers. the self-service concept required 
uniform packaging, and that was one of my jobs when I began work 
Saturdays in 1914. It also required someone to keep an eye out for an 
occasional boy or “deadbeat” who might slip articles into his pocket, so any 
spare time I had from packaging I spent watching over the food displays. 
Happily, this problem never became serious.

Well, do I remember the great artistry to be found at the Marketeria’s 
wrapping and checkout counter. The customer wanted groceries properly 
wrapped and did not want big paper bags, which made clumsy packages. 
The assembling of cans, bottles and cartons, tightly wrapped in strong kraft 
paper and tied securely with a sturdy cord, required skill and experience. I 
recall the fascination of customers with the speed and skill of the clerks who, 
after rapidly completing their parcels, with great dexterity attached the handle 
with an added flourish and a pleasant comment. What a far cry from the 
Marketeria’s descendant today – the modern super market – where groceries 
after journeying on an endless belt, are stuffed impersonally into bags.

As I said, not everyone in Butte liked cafeteria style shopping, but enough 
did so that the new idea became a success. Still, few people agreed with 
my father that one day grocery and other retail businesses would become 
entirely self-service.

Not long after “Cutting Out the Frills” explained the new system to Butte’s 
housewives, my father thought his self-service idea sufficiently unique to 
warrant protecting. His lawyers told him he could not patent the cafeteria 
process, but he could secure a trademark for goods marketed in this 
fashion at the store. On March 14, 1912, he applied to the United States 
Patent Office for a registered trademark on the words “Marketeria” and 
“’groceteria.” On May 27, 1913, the Patent Office approved his application 
and recorded the trademarks.

The store’s popularity continued to grow, and father did not 
hesitate to explain why to local newspaper reporters a few 
years later: “The best feature of the cafeteria store is that there 

is no kick on the service. The customer waits on himself, and waits on 
himself so well that he makes no complaint about how he helps himself to 
our goods…It enables us to sell our goods much more cheaply than if we 
were running the store under ordinary methods. We would have to employ 
at least 10 men to handle the trade we are doing and…this would mean a 
monthly expenditure of at least $1000. We do not make any more money 
than we would if we were selling through clerks, but save our customers in 
cheaper prices…”

For Butte shoppers in the Marketeria, the process was a simple one. 
Upon entering, they took a hand-carried basket – smaller than the typical 
shopping carts of today. Shoppers then moved around the store on 
their own, selecting whatever items they needed. Only at the fresh fruit 
and vegetable counter did clerks assist with weighing and packaging. 
Selections made, the customer went to the front counter where Marketeria 
Manager Alf Olds or another employee totaled the purchases and wrapped 
them in neat packages.

I remember father telling me that Clarence Saunders of Memphis, 
Tennessee heard of the Lutey operation and came to Butte in 1914 or 
1915. He liked what he saw and set out to duplicate it on a larger scale. In 
1916, Saunders’ Piggly Wiggly stores went into operation in Memphis. the 
next year he expanded into what became the nation’s first chain of self-
service grocery stores. Cafeteria grocery shopping, which originated with 
Lutey’s Marketeria at 146 West Park in Butte, eventually became a way of 
life for Americans.

Even as I started work in 1914, and Clarence Saunders began his Piggly 
Wiggly stores two years later, changes were taking place which ultimately 
spelled the end of Lutey Brothers operations in Butte. World War I broke 
out in Europe in 1914, and by 1917 the United States became involved. 
My father did not hesitate to do his patriotic duty during the war. Early on 
he became Federal Food Administrator for the Retail Food Industry in 
Montana – a one dollar a year job.

He secured an office in downtown Butte and devoted full time to the task, 

Above: This circa 1908 image shows the Lutey Brothers produce department, 
stocked with a lush supply of berries, melons and apples along the counter, 
clusters of grapes displayed behind the workers and large bunches of bananas 
hanging from the ceiling. Note the birdcages hanging from the ceiling, as well.
At right: The Lutey Brothers Marketeria in the late 1910s, about 10 years after the 
above photo was taken. Although these are two different store locations, note the 
difference in the fixtures and displays. The Marketeria was far less ornate – likely 
a byproduct of reducing expenses to lower prices and save customers money.
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leaving management of the Lutey groceries in other hands.

these duties brought many rewards. Among his prized possessions 
were a certificate of thanks from Herbert Hoover for food contributed to 
assist in feeding Belgian war victims, and a hand-embroidered flour sack. 
Lutey Brothers shipped many sacks of “Lutana” flour overseas during the 
war. Pictured above, one came back to my father with a thank you – an 
embroidered scene depicting dancing children and the inscription: “A token of 
gratitude to our Benefactors. thank you a thousand times. A Belgian woman.”

World War I and William Lutey’s actions also brought problems for him 
and Lutey Brothers markets. Father insisted his stores conform to federal 
pricing and distribution regulations. Although unpopular with many 
Americans, some Butte residents included, Lutey spoke out against the 
hoarding of sugar, and stressed the need for citizens to use corn meal so 
soldiers on the front could have flour. However unpopular, and despite 
threats, he worked to make sure Montana supported the war effort. 
Lutey stores also continued to sell British-manufactured items such as 
Lipton’s Tea, Colman’s Mustard, Lea and Perrins sauce or Hutely and 
Palmers Biscuits. Among vocal, pro-Irish, anti-British segments of Butte’s 
population, Lutey’s actions provoked criticism. Some of the mining city’s 
Irish population boycotted the stores in protest, but my father continued his 
stand, supporting the United States’ war effort, including Allied goods.

Father did not devote full time to managing his grocery operations in 
Butte during the war and it left a telling void. Heavy financial losses 
resulted from a combination of his absence and his strict support of U.S. 
government food price policies. When he returned to resume direction 
of the company, he found huge inventories at costs far higher than the 
market. Coincidentally with the end of World War I came the fall of copper 
prices, depression in Butte and a period of reduced sales. the firm lost its 
reserves, could not stand further losses and was unable to carry on.

After the war, father unselfishly allowed me to continue my college education. 
I had found means of earning and covering most of my expenses, but he 
continued to struggle with the finances of his operations. When I returned 

in 
1924, 
I knew Butte’s 
economy had an uncertain future, and father’s business had begun the 
process of liquidating its assets and closing. William Lutey moved to 
Seattle and started a grocery and export brokerage firm there. On january 
2, 1964, he died on the coast at the age of 88.

Leaving Butte was not easy for me. I still remember the thrill of seeing 
Butte’s first airplane exhibition in 1912 when the biplane made a forced 
landing only a few hundred feet from where I stood on a hill near Columbia 
gardens. I remember the fire disasters at the Pennsylvania and Speculator 
mines, and the huge searchlights that helped protect the mines during the 
war years. Happy days were those of Buffalo Bill and Barnum & Bailey 
circuses and their parades of the miners’ celebrations and picnics at 
Columbia gardens, the bustle of a city that topped 100,000 at its peak 
population.

Outstanding among my recollections is an appreciation of the fine caliber of 
the men and women who worked for Lutey Brothers. The grocery business 
was an important profession, learned from many years of experience. They
were proud of their capabilities and of the firm’s good reputation. And l 
remember my father’s pride in the Marketeria, in “Cutting Out the Frills” 
and in pioneering America’s self-service grocery stores.

Kent Lutey went on to pursue an international career headlined by his 
co-founding of Kibon – a Brazilian-Argentine ice cream producer that is 
now owned by Unilever. If they were around today, he and his father would 
almost certainly be stunned to learn that the grocery delivery business has 
made a huge comeback in the U.S. With Americans busier than ever, many 
people are ordering their groceries online and have them delivered, happy 
to pay extra money in exchange for the convenience of not having to 
spend an hour pushing a cart around their local supermarket.
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Above and at right: The front 
and back of the Lutana flour 
sack that a Belgian woman 
embroidered and sent back to 
William Lutey after World War 
I to thank him for contributing 
supplies that ended up in her 
village. Lutey’s descendants 
still cherish it as a family 
heirloom to this day.
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leaving management of the Lutey groceries in other hands.
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in 
1924, 
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Kent Lutey went on to pursue an international career headlined by his 
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now owned by Unilever. If they were around today, he and his father would 
almost certainly be stunned to learn that the grocery delivery business has 
made a huge comeback in the U.S. With Americans busier than ever, many 
people are ordering their groceries online and have them delivered, happy 
to pay extra money in exchange for the convenience of not having to 
spend an hour pushing a cart around their local supermarket.
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courtesy of 

RWCS Member
Tom Sellner
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LETTERS TO THE EDITOR

‘CROCK-OR-TREATING’ ANYONE?
Editor’s note: Titled “Happy Halloween from the Hanson Family!” this photo of RWCS members and 
brothers Elliott & Benjamin Hanson was posted on the RWCS Facebook page in October. Elliott 
dressed up as a Star Wars clone trooper for trick-or-treating, while Benjamin dressed as a 20 gallon 
Red Wing crock using a 1 gallon crock for a candy bucket. Here’s what their father had to say about 
Ben’s amusingly impressive costume choice:

We were in Red Wing in early October and our son, Benjamin, said to me “Dad, I want to be a crock 
for Halloween.” Funny thing is, his older brother is the one I would have expected to do something 
like that. Elliott is the one who is really is into Red Wing crocks, but then again, Benjamin loves his 
miniatures so he is definitely a crock kid. -RWCS Members John & Pam Hanson

PASSING DOWN THE PASSION
Dear Rick,
your editorial in the October issue reminded me of my family. My oldest daughter was indoctrinated to Red Wing early 
in life at age 4, when we used to bring her to the annual Conventions starting in 1978. (We were unaware of the club in 
‘77). I was lucky enough to find the pictured 50 gallon crock on that first trip, and lugged it back to St. Louis. It quickly 
found use in our house as the “time out” jail, and to this day, my daughter has fond memories of that crock. No matter 
what I decide to do with my other Red Wing items, that 50 gallon crock is willed to her! She made me put it in writing! 
-RWCS Member #319, Jerry Aronberg Continued on pg. 15

Armed with a bachelor’s degree in fine art painting, RWCS Member Bill Furdon has long 
enjoyed applying his creative eye to a variety of projects. So when he started collecting Red 
Wing, it only made sense that he would include it in his Christmas decorating.

Located in Provincetown, MA, Bill first created a Christmas display out of his Red Wing in 
1999 – the year he accumulated his first 30 pieces and joined the RWCS. Now at well over 2,000 pieces, 
he owns what is likely the largest collection of Red Wing art pottery and dinnerware on the East Coast.

“Even then I had so much art pottery in my house that I didn’t quite know what to do with it, especially once 
all the decorations and the Christmas tree came in,” he admits. “I began filling the vases with all types of 
artificial holly, pine cones, ribbons and bulbs. I also like vintage decorations that work into the era of pottery 
I’m using. Art pottery is so interesting with its varying shapes and glazes that your imagination can run wild.”

Bill says that when building his displays, which have been featured on the cover of the RWCS Newsletter 
in December of 2008 and 2012 (pictured above right), he usually starts by placing the tallest items in the 
back, which often go on wrapped boxes or stands. then he works in medium-sized vases before placing 
the smallest in front. He applied the same strategy when working on this year’s Christmas village scene 
shown on the cover of this issue.

“I’ve had the idea for this particular display for two years, and I started building it in October,” he explains. 
“All the building took place on my dining room table, so everyone had to eat at the kitchen counter until the 
job was complete. My good neighbor and friend Fred Leary assisted by doing all the carpentry work and we 
brainstormed the challenges of keeping everything in place and lit properly. As a result of all the time he spent 
helping, Fred’s now collecting Red Wing pottery and is obsessed with all the different shades of green glazes.”

Bill enjoys sharing his displays with friends and using Red Wing dinnerware when he hosts holiday dinner 
parties. In fact, many of his friends have themselves started collecting Red Wing after finding a shape or 
glaze on display in his home that they like. Bill often finds an example of that shape for them and gives it 
to them as a gift, which often inspires them to search for more on their own.

Above: Bill’s Christmas displays pictured on 
the RWCS Newsletter in December 2008 and 
2012. Below: Bill doesn’t limit his Red Wing 
displays to Christmas. He assembled this 
handsome setting for Thanksgiving.

Bill Furdon’s

“Holidays with Red Wing”
Story by RWCS Newsletter Editor Rick Natynski
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Continued on back cover

Story by RWCS Newsletter Editor Rick Natynski

When I started collecting 17 years ago, I devoured every Red Wing book and past issue of the RWCS Newsletter that I could get my hands on, always 
taking note of the most unusual pieces. I began saving photos of notable pieces when I became the newsletter editor in 2006, often printing them for all 
to enjoy. Many incredible pieces were added again this year, but these five in particular captured my attention because they were “new” to the collecting 
world. While a few collectors knew they existed, they haven’t appeared in any book or newsletter until now.

If you think you have a Red Wing piece that has never gotten the attention it deserves in print, please call me at 414-416-WINg or send a photo to me 
at newsletter@redwingcollectors.org for future publication.

5 GALLON OVOID JAR WITH 
BIRCHLEAVES
Of all the pieces I saw for the first this time this 
year, this 5 gallon jar with black birchleaves 
was by far the most unique. While the ovoid 
shape was popular with early stoneware and 
redware manufacturers on the East Coast, 
it’s rarely seen from Midwest potteries – 
especially Red Wing. It was surely made as 
a special order piece, and is quite possibly 
one-of-a-kind.

In addition to the odd shape and large 
handles, the interior has a circular impression on the bottom that was most likely made to 
hold some type of rod. That, along with the ridges on the inside, suggest the piece was 
intended to be some type of butter churn that was either automated or operated by hand.

Before exchanging hands this fall, the previous owner shared that she purchased the jar 
26 years ago from a woman in Iowa who was cleaning out her shed. She says she knew 
it was a one-of-a-kind piece as soon as she laid eyes on it, and she enjoyed it all this time 
until RWCS Member Aaron Bliss made her an offer that she couldn’t refuse this fall. 

10 GALLON STRAIGHT-SIDED 
WATER COOLER WITH BLUE TINT
RWCS Member Kristin Severin found this oddity in 
Colorado back in August. Since it isn’t signed, a few 
collectors on Facebook felt it was made by Denver’s 
Western Pottery Co. – mainly because of where it was 
found and the fact that they had often seen blue-tinted ice 
water coolers made Western Pottery (example at right), 
but had never seen a blue-tinted water cooler made by 
Red Wing. Plus, the “10” looked nearly identical to the 
number stamped on a 10 gallon Western Pottery crock.

That being said, they overlooked the importance of the style of the “Water Cooler” stamp 
on kristin’s cooler, which in itself means it was definitely made by Red Wing. No one 
else used that stamp. Plus, the style of the “10” on the cooler is identical to the stamp 
on a 10 gallon Red Wing Koverwate and 10 gallon crocks made during the same period. 
And don’t forget – Red Wing decorated more than a dozen other types of pieces with 
diffused blue tint, including cherryband pitchers, greek key bowls, bailed Refrigerator 
jars, nappies, embossed combinettes, embossed butter crocks, the rare hot water bottle 
with leaf motive, the large lily bowl and pitcher combo, and a number of shapes from the 
gray Line mold. (Most of these pieces are pictured in Red Wing Stoneware by RWCS 
Hall of Famers Dan DePasquale, gail Peck and Larry Peterson.) to top it off, a couple 
of collectors reported owning blue-tinted Red Wing water cooler lids after kristin 
shared photos of her cooler. great find!

FIVE “WOW!” RED WING ITEMS TO SURFACE IN 2018
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Red Wing made more than a dozen pieces with diffused blue tinting, 
and many of them were standard production line items. But at 10 
gallons, this straight-sided water cooler is by the far the largest. It’s 
unknown how many were made, but there couldn’t have been many; 
this is the first to make it into publication.

The interior of this oddly shaped jar is just as 
interesting as the exterior. Nothing else quite like 
it is known to exist. If it weren’t for the markings, 
most people would assume it wasn’t Red Wing.
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Classified ads are 20¢ per word for members 
and 30¢ per word for non-members;  $4 mini-
mum charge and are accepted on a first-come, 
first-served basis. In addition to appearing in the 
newsletter, classifieds and display ads are posted 
on the RWCS website.
Ads are divided into the following sections: 
Red Wing For Sale, Red Wing Wanted, Other 
Pottery For Sale, Other Pottery Wanted, Events, 
Auctions, Clubs & Publications and Websites, 
Announcements and Services. you will not be 
charged for these words, but please indicate which 
section your ad should be placed in. If ad is to run 
in more than one issue, please indicate at time of 
placement. (Note: the small number at the end of 
an ad tells when the ad expires, e.g., 2/19. Ads 
without dates are one-time ads.) Please type or 
print clearly and proofread before submission.
DISPLAY ADS
Display Ad Size  Ad Rate
Full page    $500
1/2 page (horizontal or vertical)    275
1/4 page    150
1/8 page   85
Display ads purchased by non-members cost an additional 15%.

DISPLAY AD DIMENSIONS
Full Page    8 x 10.5
1/2 page (horizontal or vertical)    8 x 5.25
1/4 page    4 x 5.25
1/8 page    4 x 2.125
Display ads are accepted on a first-come, first-
served basis. The publisher reserves the right to 
refuse ads for any reason.
Ads must be supplied electronically as an EPS 
or PDF file. If you are unsure about acceptability, 
inquire with the editor. there is an additional 10 
percent fee for design and makeup if needed ($10 
minimum).
DEADLINES
Issue            Ads           Editorial     Mail Date
February       jan. 10      jan. 1      Feb. 15
April      March 10    March 1     April 15
june - Contact Stacy Wegner at 651-388-4004.
August      july 25      july 15       Aug. 31
October      Sept. 10      Sept. 1      Oct. 15
December     Nov. 5      Nov. 1      Dec. 5

EDITOR ADDRESS
Make checks payable to RWCS and mail with ads:
 Rick Natynski, RWCS
 PO Box 198
 Pewaukee, WI 53072
you can also submit ads by e-mail. Send to
newsletter@redwingcollectors.org and send

checks separately. Or, call Rick at 
 414-416-WINg (9464).

A D  R A T E S C L A S S I F I E D S
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RED WING FOR SALE
FOR SALE: Red Wing Magnolia pattern, 64 pieces, 
in very good condition, including some with lustrous 
charcoal gray exterior. Contact Christine for pictures 
and piece count: text 520-419-1059 or e-mail  
christinemerrill49@gmail.com.

FOR SALE: Crocks Birch Leaf and Red Wing 2 thru 
30 gallon. Some with lids. 10 gallon Water Cooler with 
lid. Churns 2 thru 6 gallon. 5 gallon with lid. jugs-Red 
Wing 3 thru 5. Commemorative Collection 1981. 1984 
thru 2005 Mason jar with lid. Chicken Feeder. 30 Red 
Wing vases. Call Betty @ 205-531-7266. (12/18)

FOR SALE: Red Wing 40 gallon zinc wing crock with 
30 gallon zinc lid. Also for sale – antique railroad cart 
that would make a great end table. text june at 
715-851-7516 for pictures. 

FOR SALE: Pierre seeks employment. Popular chef in 
sunny yellow, excellent condition. Can arrive to adorn 
your kitchen for $35 + travel expenses (shipping) text 
518-423-8629.

FOR SALE: Large variety of Albany slip Minnesota 
Stoneware pieces, Birch leaf & Red Wing crocks & 
churns, RW Shrimp Boats and a variety of Safety 
valve jars. Call Billie at 573-231-6727.

RED WING WANTED
WANtED: 8 inch MINt Albany slip water cooler cover. 
Will pay top dollar for a mint cover. Contact Sherry at 
608-335-2758 or gee-26@hotmail.com. (2/19) 

WANtED: Still, and always looking for jugs and crocks 
with Montana advertising. Working hard to improve my 
collection. Contact Aaron at adbliss@3riversdbs.net or 
call 406-788-7851. (2/19)

WANtED: Will pay strong price for RW bean pot with 
Westby, Wis. advertising. Contact Rich at repatlargee-
ast@redwingcollectors.org or 608-617-7424.

WANtED: Bob White: 4 oz. juice tumblers and sup-
per sets; Delta Blue: coffee mugs & beverage mugs; 
Capistrano: 2 dish tidbit tray; Roundup: 2 mugs; Water 
Cooler bar petal lids, winged 2, 8 & 10 gal; Wing crocks: 
40, 50 & 60 gal with or without lids. Contact Herb at 
hdaniels000@gmail.com or 417-876-7104.(2/19)

WANtED: Do you have a 12 gallon Red Wing churn 
with a 6-inch wing? I owned this piece years ago 
and would like to find out what happened to it. It was 
basically a 10 gallon churn with a 2 gallon crock fused 
to the top and no metal handles. If you have it, please 
call Mark at 651-271-7124 

WANtED: Mini & salesman sample flower pots in any 
colors. Contact cobe142@cox.net or 402-598-1315.

WANtED: Red Wing Daisy Chain dinner plates and 
salad/cereal bowls serving pieces. Contact Nancy at 
nancy194805@gmail.com or 785-691-7213.

WANtED: Seeking quality jugs & crocks with North 
Dakota advertising. Butter crocks & churns, too. the 
more rare the better! Will pay top $$ for the right pieces. 
Contact 701-270-0242 or beehive@polarcomm.com.

WANtED: Looking for a Willow Wind pattern Spoon 
Rest – the last one I need to complete my collection of 
RW spoon rests! Call Margaret at 651-388-9729.

WANtED: Red Wing advertising bean pots from 
Shamokin, PA & Frazer, Mt. Also mint #687 Blue 
Chromoline vase. Contact Rick at 414-416-WINg or 
newsletter@redwingcollectors.org.

RWCS MIDWINTER AUCTION
4:30 PM – SATURDAY, FEB. 23, 2019

Isle Casino Hotel, 1800 Isle Pkwy, Bettendorf, IA
SALT GLAZE CROCKS: 20,6,5,4,2; ZINC 
CROCKS: 30,12,10,6,4,3; ELEPHANT 
EAR; BIRCHLEAF CROCKS; SALT GLAZE 
CHURNS: 6,5,4,3,2; WATER COOLERS:10,5,3; 
ASSORTMENT OF: JUGS, PACKING JARS, 
REFRIGERATOR JARS, BALL LOCK JARS, 
BUTTER CROCKS, LIDS, BEAN POTS, 
NORTH STAR PIECES, SPONGED COOKIE 
JARW/LID, PITCHERS; ASSORTMENT OF 
BOWLS SUCH AS SPONGEBAND, PINK & 
BLUE NESTING BOWLS, ROPE BOWLS, 
REED AND MANY MORE; ASSORTMENT 
OF GRAYLINE PIECES, RED WING 
COMMEMORATIVES, BRUSHWARE; 1965 
WORLD SERIES ASHTRAY; BULLDOG; 
SMALL BIRCHWOOD CANOE; ASSORTMENT 
OF: ARTWARE & DINNERWARE (LOTUS, 
GYPSY TRAIL, TOWN & 
COUNTRY), PLUS MUCH 
MORE.CATALOGS $5.00 
EACH AFTER JANUARY 1st. 
SEE WEBSITE FOR PHOTOS.

HOUGHTON’S AUCTION SERVICE 
1831 BOHMBACH DR., RED WING, MN 55066
651-388-5870 • WWW.houghtonauCtionS.Com

Classified ads are 20¢ per word for members 
and 30¢ per word for non-members;  $4 mini-
mum charge and are accepted on a first-come, 
first-served basis. In addition to appearing in the 
newsletter, classifieds and display ads are posted 
on the RWCS website.
Ads are divided into the following sections: 
Red Wing For Sale, Red Wing Wanted, Other 
Pottery For Sale, Other Pottery Wanted, Events, 
Auctions, Clubs & Publications and Websites, 
Announcements and Services. you will not be 
charged for these words, but please indicate which 
section your ad should be placed in. If ad is to run 
in more than one issue, please indicate at time of 
placement. (Note: the small number at the end of 
an ad tells when the ad expires, e.g., 2/19. Ads 
without dates are one-time ads.) Please type or 
print clearly and proofread before submission.
DISPLAY ADS
Display Ad Size  Ad Rate
Full page    $500
1/2 page (horizontal or vertical)    275
1/4 page    150
1/8 page   85
Display ads purchased by non-members cost an additional 15%.

DISPLAY AD DIMENSIONS
Full Page    8 x 10.5
1/2 page (horizontal or vertical)    8 x 5.25
1/4 page    4 x 5.25
1/8 page    4 x 2.125
Display ads are accepted on a first-come, first-
served basis. The publisher reserves the right to 
refuse ads for any reason.
Ads must be supplied electronically as an EPS 
or PDF file. If you are unsure about acceptability, 
inquire with the editor. there is an additional 10 
percent fee for design and makeup if needed ($10 
minimum).
DEADLINES
Issue            Ads           Editorial     Mail Date
February       jan. 10      jan. 1      Feb. 15
April      March 10    March 1     April 15
june - Contact Stacy Wegner at 651-388-4004.
August      july 25      july 15       Aug. 31
October      Sept. 10      Sept. 1      Oct. 15
December     Nov. 5      Nov. 1      Dec. 5

EDITOR ADDRESS
Make checks payable to RWCS and mail with ads:
 Rick Natynski, RWCS
 PO Box 198
 Pewaukee, WI 53072
you can also submit ads by e-mail. Send to
newsletter@redwingcollectors.org and send

checks separately. Or, call Rick at 
 414-416-WINg (9464).
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RED WING FOR SALE
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in very good condition, including some with lustrous 
charcoal gray exterior. Contact Christine for pictures 
and piece count: text 520-419-1059 or e-mail  
christinemerrill49@gmail.com.

FOR SALE: Crocks Birch Leaf and Red Wing 2 thru 
30 gallon. Some with lids. 10 gallon Water Cooler with 
lid. Churns 2 thru 6 gallon. 5 gallon with lid. jugs-Red 
Wing 3 thru 5. Commemorative Collection 1981. 1984 
thru 2005 Mason jar with lid. Chicken Feeder. 30 Red 
Wing vases. Call Betty @ 205-531-7266. (12/18)

FOR SALE: Red Wing 40 gallon zinc wing crock with 
30 gallon zinc lid. Also for sale – antique railroad cart 
that would make a great end table. text june at 
715-851-7516 for pictures. 

FOR SALE: Pierre seeks employment. Popular chef in 
sunny yellow, excellent condition. Can arrive to adorn 
your kitchen for $35 + travel expenses (shipping) text 
518-423-8629.

FOR SALE: Large variety of Albany slip Minnesota 
Stoneware pieces, Birch leaf & Red Wing crocks & 
churns, RW Shrimp Boats and a variety of Safety 
valve jars. Call Billie at 573-231-6727.

RED WING WANTED
WANtED: 8 inch MINt Albany slip water cooler cover. 
Will pay top dollar for a mint cover. Contact Sherry at 
608-335-2758 or gee-26@hotmail.com. (2/19) 

WANtED: Still, and always looking for jugs and crocks 
with Montana advertising. Working hard to improve my 
collection. Contact Aaron at adbliss@3riversdbs.net or 
call 406-788-7851. (2/19)

WANtED: Will pay strong price for RW bean pot with 
Westby, Wis. advertising. Contact Rich at repatlargee-
ast@redwingcollectors.org or 608-617-7424.

WANtED: Bob White: 4 oz. juice tumblers and sup-
per sets; Delta Blue: coffee mugs & beverage mugs; 
Capistrano: 2 dish tidbit tray; Roundup: 2 mugs; Water 
Cooler bar petal lids, winged 2, 8 & 10 gal; Wing crocks: 
40, 50 & 60 gal with or without lids. Contact Herb at 
hdaniels000@gmail.com or 417-876-7104.(2/19)

WANtED: Do you have a 12 gallon Red Wing churn 
with a 6-inch wing? I owned this piece years ago 
and would like to find out what happened to it. It was 
basically a 10 gallon churn with a 2 gallon crock fused 
to the top and no metal handles. If you have it, please 
call Mark at 651-271-7124 

WANtED: Mini & salesman sample flower pots in any 
colors. Contact cobe142@cox.net or 402-598-1315.
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Cont’d from page 12

WISCONSIN 
CHAPTER 
MEETS IN 
BARABOO
The Wisconsin 
RWCS Chapter 
had its fall meeting at the Ringling Brothers Mansion (of circus fame) in Baraboo, WI on Oct. 14. Nearly 30 members were in attendance and we 
enjoyed a wonderful tour and learned a lot of history about the mansion and the Ringling Family. Following the tour, we had a tasty lunch catered by 
the Broadway Diner and a show & tell session. thanks to Chapter President Pete Pavloski and his wife Barb (pictured above center) for arranging 
everything – it was a wonderful time! Here are some photos I took at the meeting. -RWCS Member Bill Paxson

CHRISTMAS LUNCH-HOUR PLATES IN 
SHEEP’S CLOTHING
I was happy to pick up these Christmas “Lunch-Hour” plates in an online 
auction and thought people might enjoy seeing them in the December 
newsletter. the plate on the left is signed “From garnet” on the back and the 
other is signed “g.W.” -RWCS Member Paul Boudin

Editor’s note: Past RWCS Historian Steve Brown checked Red Wing 
Potteries employee lists from 1955 and 1966, but found no listing for Garnet. 
If anyone has information on her, please contact Paul at paulieb79@msn.com.

CARMEN’S RED WING SHARD CHRISTMAS WREATH
Editor’s note: RWCS Member Bruce Selfridge recently shared this photo of a super cool Red Wing shard 
wreath on the RWCS Facebook Chapter page. His wife, RWCS Member Carmen Selfridge, enjoys decorating 
with it during the holidays. The impressive piece was handcrafted by her friend Wendy Bertalon and given to 
her as a gift.

BADGER CHAPTER 
TOURS PAXSON 
COLLECTION
The RWCS Badger Chapter held its fall meeting on Oct. 22 at the Keystone 
grill in Cambridge, WI before visiting todd & karen Paxson’s home to tour 
their collection and the collection that belongs to Todd’s parents, Bill & 
Maxine Paxson. Everyone was impressed and had a great time! 

               -Badger Chapter President Bob Morawski

SEEKING INFORMATION ON THIS MUG
This coffee mug used to be my daily drinker until I began appreciating it more and decided that displaying it 
would be much safer. Does anyone know who might have made it? It looks like the work of Deneen Pottery 
out of St. Paul, so I checked with founder Peter Deneen. He thought the handle looked like something a 
former employee, tim Langholz, might have pulled. tim went on to operate his own pottery in Burr Oak, IA 
before passing away a few years ago. If anyone has any different thoughts on who made it, please e-mail 
me at meandrog@hotmail.com. -RWCS Member Mary Rogge
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Continued from page 13

HALF GALLON “BELL & COMPANY LIQUOR MERCHANTS 
HORSE-MARKET SALOON, FT. PIERRE, S.D.” ADVERTISING JUG
this advertising jug caused quite a stir when RWCS Member Cade Cottle shared a photo of it on 
Facebook this summer – not only because it says “Horse-Market Saloon”, but also because an 
example has never been pictured in any Red Wing publication. Cade, who acquired the jug back in 
july, says it was discovered by a picker in the basement of an old house in Fort Pierre. 

“I don’t think he was a long time collector or anything…just happened to have it,” he explains. “This 
makes six different examples of Red Wing jugs known to say ‘Saloon’ on them.”

According to the Red Wing Potteries Ledger, 500 Bell & Company Horse-Market Saloon jugs were 
ordered on Sept. 2, 1907 – 200 1 gallon jugs and 300 ½ gallon jugs. that said, no one else has 
reported seeing or hearing of another one since Cade shared a photo of his jug on Facebook this 
summer. Surely more still exist, but how long will it take until we see another one? Only time will tell.

8-INCH BLUE & 
RUST SPONGED 
BOWL WITH 
ARROW PATTERN
Longtime RWCS Member Steve 
Wipperling scored this interesting Red 
Wing spongeware bowl at the july 11 
auction that took place in goodhue, MN 
during Convention Week. the close-up 
photo at right shows that the bowl has 
a pair of arrows extending from the 
rim, separated by a triangle-shaped lug 

positioned just below the rim. this arrow/triangle combination is also found on the opposite side of the bowl. A 
small amount of glaze has worn off each triangle, indicating that they might have rested in something used to hold 
the bowl in some manner. Stamped on the bottom with an “8” to specify its diameter, the bowl is slightly heavier 
than a typical Red Wing spongeware panel bowl of the same size, and the rim is noticeably thicker and more 
squared in shape. Steve showed this sturdy piece to several collectors throughout the week and only one person 
recalled seeing something possibly like it around two decades ago.

AMERICAN 
LEGION 
LUNCH-HOUR 
PLATE
Nearly every Red Wing 
“Lunch Hour” dinnerware 
plate is one-of-a-kind, 
and we can only imagine how many have yet to be photographed or 
displayed publicly. Due to the nature of these pieces being presented as 
gifts, whatever hasn’t found its way into a collector’s home has likely been 
passed down through the families of the original recipient or artist.

Past RWCS Historian and longtime member Steve Brown was at the right 
place at the right time when he bought this “American Legion” decorated 
plate several years ago. He happened to be standing in Larry’s jugs when 
it walked through the doors. Painted on a Provincial blank, this special 
piece is signed on the back: “Merry Christmas – 1948 to vernon From 
Marion”. When looking through a Red Wing Potteries employee roster 
from Sept. 1, 1955, Steve found a Marion Winblad listed as a “Hand 
Painter” who started working there on Sept. 16, 1948. According to an 
employee list from 1966, she was still working there at that time.
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